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SECTION 1: 

COMMUNITY MEDIA TRUST   

 

  

1.1. COMMUNITY MEDIA TRUST   

Community Media Trust, a not-for-profit media production company, has produced educational television 

in the fields of health, HIV/AIDS, education, gender-based violence and other topics of human rights and 

social development since 1998.  

CMT is registered in terms of section 21 of the South African Companies Act and the Non-Profit 

Organisations Act of 1997. CMT also has Public Benefit Organisation status in terms of section 18 of the 

Income Tax Act and is governed by a Board of Directors.  

CMT runs a number of different programs, including various activities under the popular Siyayinqoba Beat 

It! brand. We also offer production and post-production facilities, specialising in documentaries and public 

service announcements as well as training and corporate videos.  

1.1.1. OUR MISSION AND VISION  

Community Media Trust’s main purpose of business is the production of all forms of media -including new 

media (internet and mobile media), radio, print and television – for the purpose promoting knowledge, 

transparency, accountability and democracy in all areas affecting the quality of life of communities in South 

and Southern African states. CMT has twice been cited by UNAIDS as an example of best practice and has 

participated in the 2010 National Communications Survey.  
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1.1.2. SIYAYINQOBA BEAT IT!   

  

The Siyayinqoba Beat It! Brand promotes the mass understanding of prevention and treatment literacy 

through:  

• TV show on SABC1   

• Live radio shows  

• Public  Service Announcements  

• Newspaper and web articles  

• Community journalism  

 

1.1.3. GROUNDUP    

  

  

GroundUp is Community Media Trust’s news brand which mainly reports on stories of a social and health 

nature --especially HIV, TB and sanitation--, education, women's rights and immigrant's rights. The goal is 

that the reporting will help address some of the problems of accountability and service delivery in 

communities. The brand is founded upon an ethos of high-quality, ethical journalism and is not affiliated to 

any political party.    
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The GroundUp news brand consists of GroundUp Web and Ground TV.  

GroundUp Web is a very popular Community Journalist project which reports stories from South Africa's 

townships on its website www.groundup.org.za.  

GroundUp TV trains Community Journalists to make inserts for Community Television, currently including 

1KZN, Bay TV in the Eastern Cape and CTV in Cape Town. GroundUp TV provides an innovative model for 

training and skills development for employment avenues in the media sector while also offering a media 

platform for community stories and robust journalism.    

The current pilot project has employed a team of 6 young Community Journalists (CJs) for 10 months to 

produce a series of 12 minute documentary inserts that deal with community-specific concerns and issues 

relating to health, education, governance, gender-based violence, environmental issues, accountability and 

active citizenship; as is relevant to the needs of each community TV station.  As members of the 

communities in which they work, the CJs are well placed to gather engaging personal stories that provide 

an avenue for community education and improvement.  This material will encourage and inspire youth and 

other community members to take an active part in managing and improving their communities.    

http://www.groundup.org.za/
http://www.groundup.org.za/
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SECTION 2: 

COVERING A SPECIALIST BEAT AS A JOURNALIST  

 

1. COVERING A SPECIALIST BEAT  

  

1.1.1. WHAT IS A BEAT?  

  

In many newsrooms, reporters have the opportunity to concentrate on particular areas of the news. One 

person may become the political reporter – another, the education reporter and another, the agriculture 

reporter. Each of these areas is called a beat.   

Beat reporters have to make sure that anything newsworthy in their round is reported; and they have to 

make sure that the readers or listeners are helped to understand the full significance of the news.  

This is what is meant by the term beat. It is a specialist area. It is an opportunity for a reporter to become a 

bit of an expert, at least enough to ask the right questions, even if not to know all the answers.  

  

In a small newsroom, with perhaps six journalists or fewer, everybody is generally expected to do 

everything. There is usually little chance for reporters to become fulltime specialists in any particular field.  

Even in a small newsroom, however, you can build up a reputation as the best person in a particular area. 

You can effectively become the education reporter, even if you have to do other kinds of stories, too.  

  

1.1.2. CMT SPECIALIST BEAT:  THE ROLE OF HIV/AIDS MEDIA  

“Because of their central position in people’s lives, the mass media have unrivalled potential to 

inform and educate the general public. Yet in the response to AIDS only a tiny fraction of that 

potential has been tapped. In surveys around the world, radio and television are cited as key 

sources of information about AIDS by large numbers of people. But although there are examples of 

imaginative and highly successful  

campaigns, by and large, media coverage of the epidemic is not sufficient to keep the public well 

informed. There are still millions of people who have never heard of AIDS, and many more who 

harbour serious misconceptions about the disease.”  

UNAIDS, Best Practice Collection: The Mass Media and the Response to AIDS 2005, p. 7  
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 Community Media Trust (CMT) was founded in 1998 with the goal of bringing reliable, scientifically based 

HIV/AIDS information to people living with HIV/AIDS, our partners, families, colleagues and health workers. 

Our vehicle for this goal was a weekly television programme with the brand Beat It! which later became  

Siyayinqoba Beat It! 1 (SBI). SBI remains one of the few programs on national television anywhere by and 

for people living with HIV/AIDS and the broader population affected by the epidemic.   

SBI was first aired on eTV between 1999 and 2002 and from 2004 became a coproduction between SABC 

and the CMT. The success of the series resulted in funding being obtained from the Global Fund to treat 

HIV, TB and Malaria and as a result the 9th series of the programme has been completed.   

The television series has rich educational content, relating best practices through the personal experiences 

of people facing and most often overcoming the challenges of the epidemic. It spurs people to action 

through its treatment literacy driven approach to HIV/AIDS. The focus of the programme is not narrow. SBI 

motivates people through including all the related social, political, human rights and of course medical 

issues raised by the epidemic and by recognizing that those living with HIV need to be at the frontline.   

  

“I am one of the people affected by HIV and AIDS…I have lost many loved ones because of this 
disease…  I was very surprised to hear you guys saying you are HIV positive openly and in your 
program you feature more and more people infected by this disease... I am always with you guys, 
you keep my life going and safe, indeed together we can beat it.”  

Siyayinqoba Beat It! viewer, Kuleigh G. Ilitha Township  

 

GroundUp is a community journalist project.  We report stories from South Africa's townships. Most of our 

stories are about health --especially HIV, TB and sanitation--, education, women's rights and immigrant's 

rights. Township life in South Africa is underreported in the news; we want to change that. We hope our 

reporting will help address some of the problems of accountability and service delivery in our communities. 

Sometimes we cover stories just because they're funny or interesting.  

At GroundUp we value high-quality, ethical journalism. We are independent and do not promote any 

political party. Our news stories are fact-checked before they are published or aired. We try to write in 

plain language, but sometimes we also try to offer useful analysis. We also solicit and publish opinion 

pieces. We prefer opinion pieces from people who work in working class areas on social justice issues and 

who can write eloquently about the problems they encounter.  

 

1.1.3  CMT SPECIALIST BEAT:  EQUAL EDUCATION (READING MATERIAL FOR JOURNALISTS)  

  

LETTERS WRITTEN AND SUBMITTED TO THE CAPE TOWN NEWSPAPERS AS PART OF EQUAL 

EDUCATION’S FAST FOR SCHOOL LIBRARIES 30 JULY 2010:   
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Dear editor,  

 My name is Nolitha Elitha.  I am 17 years old.  I go to Siphamandla Secondary School.  I’m writing 

this letter because I want to express how I feel about education and I also want to improve the 

level of my education.  I’m a go getter, I know what I want to achieve in life.  We all know that 

education is the light of life.  The key to success and knowledge is power so education is the most 

important thing in life.  

Going to school these days is like a nightmare when you know your school does not have all the 

equipment. The worst thing is when you struggle to do your assignments because your school 

doesn’t have a library.    

If I could, I would make sure that my school has a functioning library that will make things easy for 

all learners at my school.  

Equal Education is a movement of learners, teachers, parents and community members.  It also 

strives for school libraries but not only for school libraries but for fair and equal education to all 

learners.  We are striving for equality and equity in our schools.    

I’m doing the fasting so that my voice can be heard by the whole country.  In order to be heard you 

have to speak out.  Everyone has a right to free and fair equal education.  I am going too fast for 24 

hours to support equal education.  

Our voice will be heard and the Minister of Education will do something for us.  Giving us the policy 

will be the best thing that the Minister will do.  

As a student from a school where there is no library it is hard, you have to travel and spend money 

to get to a [public] library.  We hardly do our assignments.  Let’s work together and strive for 

equality in our school.  Remember education is the right of life—your freedom, so do the thing, 

support equal education.    

  

Nolitha is an Equal Education member and a learner from Siphamandla High School in Khayelitsha  

 

Dear editor,  

 My name is Mandilakhe Mzi and I am 16 years old.  I go to Bulumko Secondary School. [I am 

writing this letter] so that all South Africans can see how badly we need this excellent education.  I 

would like to do medical forensics.  Now I am doing life guarding to all beaches around Cape Town.  

I would love to be a successful man.  

[I like going to school because] I am gaining something new each and every day.  I tell my teachers 

what I know and they tell me what they know. [I would improve school] by teaching every learner 

respect and how to treat others, and to get all the equipment that we need—books, classes with 

windows and doors.   
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 Equal Education is an organization that is taking care of schools around South Africa, like trying to 

make all schools equal. [I am a part of Equal Education] because I like what they are doing, I would 

like to see that change one day that EE is trying to achieve.  

 [I am fasting] because we really need a better South Africa for all.  All children must be educated.  

We are not doing this for only this generation but for the next generation.  We are risking our lives 

for our future. [I think by fasting] we are going to get what we want.  I think [government] will see 

that we are really serious about our education.  This is for the next generation.   

 As we always say, education is a key to success.  We all need to be educated in South  

Africa.  Just imagine South Africa full of educated people.  If we can stand together as South 

Africans with our government we can make a better change.  Our President always says things that 

he will not do.  He says he will not arrest every child that will be not at school during hours.  But 

each and every child is dropping out of school.  

 Mandilakhe is an Equal Education member from Khayelitsha  

  

SPEECH BY ZWELINZIMA VAVI, COSATU GENERAL SECRETARY AT NOMPUMELELO HIGH 

SCHOOL, SADA TOWNSHIP, WHITTLESEA  

  

26 April 2008  

  

It is a very special honour for me to be asked to speak today at the reunion and the commemoration 

of 30th anniversary of Nompumelelo High School.  

This school has a fine record of service to its community. You began in 1976, the year when our 

historic struggle against apartheid entered a new and decisive stage. You fought against terrible 

problems in those days, but, as your chairperson said in his invitation to me: "Nompumelelo refused 

to surrender."  

I am a son of this depressed area. I spent all my youth time here, through Nozipho primary school to 

Sada higher primary, Khanya Junior Secondary those days and Mhlotshana High School. I was not 

one the learners of your school but some of my sisters and family studied here. I have been a 

neighbour of the school, both as a student in Mhlotshana and because I lived nearby.  

As we know there is hardly any difference between all our schools. Although Nompumelelo was built 

years after Mhlotshana High School, its infrastructure reflected the strategy of the former apartheid 

regime to keep our schools down. Today we can be proud of schools like yours, which have 

struggled to transform the lives of our communities. As you know very well, education was 

deformed under an apartheid system that impoverished and disempowered the majority of our 

people.  
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Since the transition to democracy, the ANC government has tried to overcome the divisions and 

unfairness left in the education system. Since 1994, we have made tremendous progress in 

integrating the separate apartheid systems and ensuring more equitable educator/learner ratios 

across the country. There is no doubt that the conditions of both learners and educators have 

improved with better access to education.  

But we still have far to go. Above all, the huge inequalities in the educational system developed 

under apartheid persist, although they now align with class, not just race. The upper class is still 

largely white, which means that, because you can buy a good education these days, race and class 

will continue to be tied together in the future. Some three quarters of managers are still white - and 

half of university students. Meanwhile, schools like Nompumelelo have to struggle with inadequate 

textbooks and facilities.  

Massive problems persist. Every year, over a million learners start school. But in 2007, only 400 000 

made it to matric. Most of the drop outs left because they couldn't afford to pay for fees or 

uniforms, or because they were discouraged by the poor quality of education and because high 

unemployment robbed them of hope. Of those who took matric, only two thirds passed. That means 

close to 150 000 failed. And few of those who took matric made it into university. The university 

exemption rate is 15%. But the inequalities are so stark. Only 12% of Africans who take matric get a 

university exemption, compared to half of white learners.  

This racial divide reflects deeper and economic inequalities. School fees maintain deep class 

differences between schools in the leafy suburbs and those in the townships or, even worse, rural 

areas. Working class children cannot afford the school fees charged at the former whites-only 

schools. Black learners who can afford a Model C school pass matric; those who can only afford 

historically black schools are fighting an uphill battle.  

The factors behind these inequalities are historical. They go back to our subjugation and 

impoverishment during decades of apartheid and colonialism of a special type. Factors that speak 

to this history include the appalling quality of buildings in historically black schools, close to half of 

which still lack electricity.  

We continue to have shortages of textbooks and stationery. The closure of teacher training colleges 

has contributed to a continuing shortage of teachers, estimated to be around 35 000. Currently we 

graduate approx. 6000 new teachers per annum, but the annual attrition rate is between 18 000 

and 24 000.  

The shortcomings in the education system feed into, and arise out of the intolerable level of 

unemployment. The Eastern Cape's rate is among the worst. In September last year, it was 38%, 

compared to 23% in the Western Cape, and 29% in Gauteng.  

But this is not a result primarily of low skills and education. The average unemployed youth - and 

young people make up two thirds of the unemployed - has had 11 years of formal education. That is 

far more than in most developing countries, which have much lower unemployment.  

To continually blame unemployment on poor education and skills essentially blames the victim. It 

plays into the racist belief that black people are too uneducated to function in the formal economy. 

This is obviously nonsense.  
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Unemployment is high because the economy is not creating jobs, reflecting low levels of investment 

and the emphasis on capital-intensive industries like metals, auto and heavy chemicals. It reflects 

highly concentrated ownership that prevents growth in other sectors. It has been aggravated by the 

downsizing of the public service. Unless we address these challenges, no amount of skills 

development will lead to job creation.  

Nompumelelo has had to survive in this kind of unfriendly climate. And the Eastern Cape has had a 

particularly poor record in education and service delivery.  

Because of its apartheid history, the province has two of the world's largest ghettos in the former 

Transkei and Ciskei. Consequently massive poverty and joblessness continue to afflict our people. 

This township Sada, as well as its surroundings, Hewu and the entire Lukhanji and Chris Hani 

districts, reflects the distance we are still to travel. The poverty, unemployment and lack of 

infrastructure make a depressing scene. And Sada is just an example that broadly reflects the 

situation in the former apartheid Bantustans.  

Tomorrow marks the 14 anniversary of our freedom. We can see that the slogan of building a better 

life for all has still to be transformed into a living reality for many in these former Bantustans. We 

have failed to come up with meaningful socioeconomic reconstruction plans for these areas, so they 

remain pockets of concentrated poverty.  

No one can deny that we have made progress in many fronts. Post 1994 is better than pre 1994. But 

most of our gains have been political. The fact remains that current national economic policies are 

clearly inadequate to deal with the complex economic and social realities of these former 

'homelands'. We recognise that provincial initiatives like the school feeding programme have begun 

to have a real impact, but even these relatively new initiatives require much more support and 

resources from the national, not just the provincial, treasury.  

The persisting inability, both at national and provincial levels, to decisively deal with the legacy of 

inferior health, education and other social infrastructure for working class communities renders us 

unable to eradicate the economic and social distortions we inherited from the apartheid economy 

and society.  

Skills shortages, migration of skilled labour to big cities, the absence of a strategy to retain scarce 

skills in the province, and deep-seated problems in the education sector all combine to undermine 

the good work done by the state to improve services for our people.  

A poor province like the Eastern Cape, during this transition, needs deliberate skills retention 

strategies to assist in managing and growing agriculture, education and the health sector.  

We need support from the rest of the country. At the current level of funding, even if the province 

performed excellently, it would take many years before the backlogs in education, health, food, 

housing, sanitation, and similar such basic necessities of life were met. The province needs to 

campaign for a review of national developmental funding. It has to be conceded however that the 

province has not always been able to fully utilise every Rand that was meant to improve the lives of 

the people. Unspent government funds, and the consequent large rollovers, especially on 

infrastructure investment, are a scandal and do not augur well for future development.  
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According to the Treasury's medium, provinces were around 8% behind on budgeted expenditure for 

the first and second quarter of that financial year. The Eastern Cape was 12% behind and it also has 

the lowest rate of spending on the budgets for social services and housing.  

The Housing Department was particularly far behind on spending, with a billion Rand left unspent. 

Overall, the province had a surplus of R1,2 billion in 2006. That is over a billion Rand that should 

have gone to benefit our people but remained in the bank instead.  

There is a strong relationship between the inability to spend our allocated budget and our poor 

matric results and our appalling record of service delivery. We need stronger political leadership to 

lead this province into its renewal.  

Congratulations of achieving 30 magnificent years of providing education to your community. We 

can all be proud of what you have achieved and I am confident that in the next 30 years you will 

produce even more highly educated and skilled South African citizens.  

  

Thank you  

  

 

EDITED EXTRACT FROM THE INTRODUCTION TO ‘PERSPECTIVES’ ON SOUTH AFRICAN EDUCATION 

SYSTEM   

by Yoliswa Dwane and Doron Isaacs 2008  

  

South African students perform very poorly in global and as well as African Education assessment tests. This 

suggests that basic needs like literacy and numeracy are not being met, schools are dilapidated, teachers 

are frustrated and young people are disillusioned. Professor Brahm Fleisch has explained what all of these 

difficulties point to: increasing inequality. Education in the New South Africa, rather than being the thing 

which can change lives, seems to confirm poverty and social status.   

  

STATE OF EDUCATION IN SOUTH AFRICA  

Studies on the poor performance of the South African education system reflect on failure of the system to 

provide a good quality of education for the majority of our children. South Africa has been placed last in 

numerous multi-country education studies.1  These studies show that South African schoolchildren are 

                                                                 

1 These include the Monitoring Learner Achievement (MLA) study in 1999 where South Africa placed 12th of 12 

African countries, the Third International Mathematics & Science Study (TIMMS) of grade 8 learners in 1999 

where South Africa placed 39th out of 39 countries, the Trends in International Mathematics & Science Study  
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performing well below the international average. A study conducted by the Southern and Eastern Africa 

Consortium for Monitoring Educational Quality (SACMEQII), tested grade 6 learners across Africa. In 

numeracy, this study found out that only 6% of South Africa’s grade 6 learners could perform competently 

at grade 6 level.  When these grade 6 learners were tested at grade 3 level, only 44% of them passed, whilst 

at grade 4 level only 24% of our grade 6 learners made the grade.  SACMEQ II also points out that the 

learners with the worst achievement attended school in rural areas, where about 60% of the grade 6 

learners could only achieve at the level of a grade 2 learner.   

  

The South African Department of Education has also done its own evaluations where it confirmed the poor 

performance of South African children. The deep inequality in South African education can be illustrated by 

the Western Cape grade 6 assessment which tested all learners in that grade in the province’s public 

schools. In 2004, this Western Cape study found that only 15,6% of grade 6 learners could do Mathematics 

at grade 6 level. It is important to look at how students performed according to how they were previously 

classified under Apartheid:   

In schools formerly called ‘White’, 64,5% of learners made the grade. In schools formerly called ‘Coloured’ 

3,8% could meet the standard. In schools previously called ‘Black’ only 0,1% reached the standard. This 

means only one in a thousand grade 6 learners in these schools is numerate at grade 6 level. Whilst the 

former ‘white’ schools are now attended by a mixture of learners, the former ‘black’ schools are attended 

entirely by African children. The picture we see is that those who can afford to pay more are receiving a 

better education, but the majority of children who can’t come out of the education system unemployable. 

Access to education is not the main problem in South Africa. This is being solved through no-fee schools 

and fee exemption policies. What is needed is access to good quality education, the kind of education that 

will leave a child able to count, read and write, and further to think, solve and analyse.   

  

SPECIFIC PROBLEMS  

  

SCHOOL FINANCING  

  

While financing differences between provinces have been almost eliminated, they remain great between 

middle-class and working-class communities. In township and rural schools class sizes are bigger, facilities 

are worse and there are less teaching resources compared to those offered in suburban schools. The 

Western Cape Government, for example, spends only 3c more, per rand, on its poorest learners than it 

                                                                                                                                                                                        

(TIMMS) of grade 8 learners in 2003 where South Africa placed 45th out of 45 countries, and the Progress in 

International Reading Literacy Study (PIRLS) of grade 4 learners in 2006 where South Africa placed 40th of out 40 

countries. These studies focus on maths, science, reading and writing.  



22 

 

does on its richest.2 That is not a basis upon which the massive spending inequalities of Apartheid 

education can be corrected.   

In fact, because better qualified and more experienced teachers are attracted by suburban schools, and 

because these teachers are in a higher pay grade, government spends more per learner on teaching in 

wealthier schools than it does in poor schools. This is before these schools top up salaries, and employs 

additional teachers, from their own funds collected through fees.   

  

CURRICULUM AND PEDAGOGY (PEDAGOGY MEANS METHOD OF TEACHING)  

  

Outcomes-Based Education (OBE), the system used in South Africa, reduces the importance of content to 

make way for skills and outcomes. OBE changed the roles of teachers and learners so that learners have to 

do much more research and project-based work rather than content-heavy lessons taught by teachers. 

Because teachers lost some control over the education process, the Department increased the paperwork 

teachers do to continually assessing learners against the desired outcomes.  

 South Africa has paid a high price for OBE: First, the project-based nature of OBE disadvantages poor 

learners and teachers who lack libraries and multimedia resources. Secondly, the innovation demanded of 

teachers has been difficult for teachers trained in more conventional methods, often in apartheid’s 

inadequate teacher-training colleges. Thirdly, the separation of concept from content has been disastrous 

is subjects like Mathematics, where the content is fundamental to the skills learnt. Fourthly, the lack of a 

syllabus that determines content, pacing, coverage, and sequencing has made life very difficult for 

teachers. Lastly, and particularly for teachers in poorer schools with oversized classes, the bureaucratic 

imposition of the assessment tasks has been a drain on teachers’ time and morale.  

    

SOCIO-ECONOMIC FACTORS THAT IMPEDE SCHOOLING   

  

There are many factors that reduce the impact of schooling such as learners arriving without food, parents 

who never went to school and can’t help their children with school work, or the lack of resources like a 

place to do homework. Young people grow up in communities where there are poor health practices, high 

levels of drug and alcohol use as well as teenage pregnancy and youth crime.  

  

TEACHERS AND THE TEACHING PROFESSION   

  

                                                                 

2 Western Cape Education Department Annual Performance Plan 2008/09 to 2010/11 at p 87.  
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Schools lack extra-curricular activities. Teachers could do more to offer arts, culture and sport, after hours. 

To enable this we must reduce the time teachers spend on assessment tasks, provide them with better 

training, improve their working conditions, reduce class sizes, and demonstrate their value in society by 

ensuring above-inflation annual salary increases. Teachers also need to be supported by social workers in 

dealing with the problems learners bring to the classroom.   

  

  THE GOVERNANCE OF SCHOOLS  

  

The most important step in school governance must be active community involvement. The daily sense of 

accountability that an involved and informed community can offer will yield enormous improvements in 

delivery. Parents can be given the tools to engage with their children’s teachers and principals.   

Towards Equal Education… for All  

  

In order to realise the dignity of each person as required by the Constitution of South Africa, we need to 

offer all our children the skills to engage with their world, to solve problems, think critically and take their 

place as involved citizens of South Africa. Schools are an important place for this process to happen and 

every member of society has a responsibility to help carry this process forward.   

 

2. ADHERE TO RELEVANT SPECIALIST BEAT PROTOCOLS AND INTERACTION REQUIREMENTS  

2.1. ENSURE CONTACTS AND SOURCES REPRESENT ALL ROLE PLAYERS/STAKEHOLDERS  

2.1.1. KNOW YOUR BEAT  

You need to find out who's who in your specific beat. If you are assigned to the health beat - Who is the 

Minister of Health and the Director General of the Department of Health? Who are the influential players, 

doctors, academics, activists etc.? Are there any organizations which represent the interests of doctors, 

nurses, people living with HIV or diabetes etc.?  If so, who are the leaders? All these people are likely to be 

your contacts.  

You also need to understand the structures of organizations in your beat. What is the relationship of the 

Minister of Health to the provincial MEC’s and the Director-general of the Department of Health? Who has 

the most power? Who can order who to do something? At what levels are decisions made and how are 

they carried out down the chain of command? Once you understand the structures of organizations you 

can go straight to the correct person for information - and you can explain to your readers or listeners how 

the system works in practical terms.  

You need to learn the laws and regulations under which the health system operates. Get hold of copies of 

the relevant legislation and regulations and read it. It will not be easy, since legal language is very hard to 
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understand, especially if you are a second language user. So ask the Ministry of Health whether they have a 

summary of the regulations, in simple language; or arrange to meet a lawyer who can explain to you what 

the laws or regulations are all about. This is not easy, but it is vital if you are to ask intelligent questions and 

explain to your readers or listeners why things are happening in the health system.  

You will need to take every opportunity to become more knowledgeable and better educated about your 

beat. Read books and magazines on the subject; attend conferences; attend part-time classes at college if 

they are available. The more you understand the subject, the better you will report on it.  

2.1.2. ESTABLISHING CONTACTS  

Any reporter is only as good as their contacts. If you do not have ways of finding the news, you cannot tell 

it.  

You will need to establish contacts, people who understand who you are and what you want, and are 

prepared to cooperate with you.  

You will also be helped if you remember that many of the people you wish to be your contacts can benefit 

from having direct access to a journalist. There may be times in the future when they will be cross with the 

things you must write - especially if you have bad news to tell - but there will also be times when they will 

be glad to have the opportunity to get their point of view across to the public.  

So, if you believe that you are doing an important job and you are aware that many of these people want to 

know you as much as you want to know them. Now you must get acquainted.  

2.1.3. GET ACQUAINTED  

   

Start by arranging to visit each of them in turn. Explain who you are, and that you have just been appointed 

health reporter. Explain that you want to do a good job, reporting honestly and accurately all that is going 

on in the field of health. (Your potential contact will surely approve of that!) Then say that, in order to do 

this, you will require their help and cooperation. Will they help you in this way, please? It would be a 

strange person who refused such a request.  

You then need to explain the nature of the relationship you are suggesting. You will visit or telephone from 

time to time, either to ask specific questions or just for a general chat about what is going on; but you will 

also want your contact to take the initiative and telephone you whenever anything important is happening. 

Above all, in return for your special attention in this field of health, you will expect your contact to give you 

information (quietly, as a tip-off) before they give it to any other journalists. In return, they can have your 

cooperation in a number of fields.   

You will also need to explain clearly and honestly that your first duty is to your readers or listeners, not to 

your contact. It is unlikely that there would ever be a conflict between the two duties, but if they did ever 

conflict - for instance, if your contact asked you to keep a conspiracy secret, so that he did not get into 

trouble - your clear duty would be to do your job and write the story. It is important that your contacts 

understand this from the very beginning.  



25 

 

After you have established contacts, you must keep in touch with them. Often you will just telephone, but 

remember that there is no substitute for personal contact: call in and see them as often as possible. Build 

their trust in you and their respect for you, by taking great care to understand whatever you are told and to 

report it accurately. Do not ever be ashamed to admit during an interview that you have not understood 

something. It is better that you admit this in private, and have the matter explained, than to demonstrate 

your ignorance in public, by writing a silly story.  

2.2 DRESS IN ACCORDANCE WITH THE NORMS  

  

If, for example, there was a huge explosion somewhere near you, most people would move away as quickly 

as possible. They will move away to a distance where they feel safe. Journalists, however, often have to get 

as close as possible to the scene of a disaster in order to observe and record what is happening. Journalists 

in war or conflict zone should wear bullet proof vests and protective head gear.  

 Religious sensitivity – women should cover their hair if in a strict Islamic context or If you are a man and 

entering a synagogue.  

  

2.3 CONDUCT   

  

The advantages of beat reporting are won by the beat reporter spending a lot of time with the key people 

in that beat, getting to know all about them and the work which they do.  

The danger of this is clear; it is hard to spend so much time getting to know people without starting to feel 

like one of them. The danger is that the beat reporter forgets that he or she is an observer of the beat, 

looking after the interests of the reader or listener, and starts looking after the interests of the key people 

in the beat.  

Police reporters are often asked by police to keep information secret, in case it harms their investigations. 

Very often, the police reporter can agree, on strict condition that the information can be made public at a 

later date. However, the police can gradually take advantage of this, asking that ever more information be 

kept secret; and police reporters can be drawn in to feeling that they are policemen themselves, and start 

keeping more things secret than they make public.  

Similarly, political reporters can be told things in confidence by politicians. Sometimes, this can be a subtle 

attempt to exert control over reporters. At other times politicians may try to exert very obvious control 

over journalists, by buying them gifts or giving them other favours.  

Instead of telling news in terms of the people who make the news and the people affected by it, the beats 

reporter may begin to tell the news only in terms of the people who make it.  
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 If you wish to be a good journalist, you must resist all attempts to sway your judgment, or to buy you. You 

must remember at all times that you are there to represent the interests of your readers or listeners, not 

the interests of the police, or politicians, or whoever your beat involves.  

Be cautious when any of your contacts is a press officer. Your relationship with such a person will not be 

the same as with most other contacts. You will need to remember at all times what the press officer's job 

is, to understand their motives.  

  

2.4 BEHAVIOUR AND INTERACTION WITH ROLE-PLAYERS AND STAKEHOLDERS  

  

You do not need to feel like a beggar in your relationship with your contacts, because you can give as well 

as take. This is important.  If you only take from your contacts and give nothing in return, your contacts will 

soon lose interest in you.  

  

What, then, can you give? There are three things.  

First, you give the opportunity for your contact to get their point of view across to the public. If you never 

use any quotes from a particular contact or if you misrepresent what they say, then you are not giving in 

this way.  

  

Second, you can give good news about what is going on in your contacts’ organization. A lot of reported 

news is bad news, because bad news travels much faster than good news and is therefore easier to gather. 

However, people are also interested in good news, as long as it is real news. Always be on the lookout for 

good news stories about your contacts, and encourage them to tell you about good things which you can 

publicise. They will like this, and of course it is likely to enhance their prestige.  

  

Third, you can do little favours for them, like getting them a print of a photograph which you published, and 

which they liked; or getting a photocopy of a back-issue of your newspaper; maybe even giving them a copy 

of the program in which they appeared.  

  

Take care here, though. There is always the danger that a dishonest person could ask you to do something 

dishonest as a "little favour". Do not be naive. Whatever you do, imagine yourself being asked later by your 

editor, your parents, your wife or husband, your priest, about what you have done. If you would be 

ashamed to admit it to any of these people, then it is probably wrong.  

Journalists are professional people, trying to work within a code of professional ethics. This includes the 

need to be fair to all parties involved in any news story.  
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However, journalists cannot operate in a vacuum, doing what they think is right without pressures being 

put on them. Journalists face pressure from a variety of sources, all trying to make the journalist behave in 

a way which is not the way the journalist would choose.  

It is important that you try to resist all these forms of pressure, as far as possible.  

Of course, you will sometimes fail. This is an imperfect world, and journalists are also imperfect. 

Nevertheless, you should always try to resist these kinds of pressures.    

            

  

Employer  

Your employer pays your salary. In return, they expect to say how you will do your job. This can lead to 

ethical problems for journalists.  

If you work for a government-owned news organisation, then your government will be your employer. This 

could make it very difficult for you to report critically on things which the government is doing.  

Ministers will often put pressure on public service journalists to report things which are favourable to the 

government (even when they are not newsworthy) and not to report things which are unfavourable to the 

government. They can enforce public service discipline, to make journalists do as the government wants. 

This is especially difficult to resist in small developing countries, where there may be little or no alternative 

employment.  

It is not only government-owned media where such pressure exists, though.  
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Commercial media are paid for by a mixture of advertising and sales. To increase sales, newspapers, radio 

and television stations sometimes sponsor sporting or cultural events, and then publicise them. Your boss 

may demand more coverage for the event than it is worth, in order to promote the event as much as 

possible. You will need to persuade them of the danger of this - that other events will have to be neglected 

to give extra coverage to your sponsored event, and that this will risk losing readers or listeners.  

Advertisers can also bring pressure to bear upon owners and editors. A big advertiser may threaten to stop 

advertising unless you run a news report of something good which the advertiser has just done; or, much 

worse, it may threaten to stop advertising unless you ignore a news event which is unfavourable to the 

advertiser.  

Ideally, any news organisation should dismiss such threats, and judge each story only on its news merits. 

However, this is easier in a large community with a diverse and developed economy than it is in a small 

country with a developing economy. When a commercial news organisation is operating on a tiny profit 

margin, it will not be easy to turn away a big advertiser, and its owners may feel forced to give in to the 

pressure.  

In some cases, the advertiser may even be the government. In many countries the government is the 

biggest advertiser - with job advertisements, calls for tenders, public announcements and so on - and this 

can be a way in which governments bring indirect pressure to bear upon commercial news media.  

What should you do about this kind of pressure? The first thing which any junior journalist should do is to 

report it to their editor. It will be for the editor to decide what to do. He or she will need to resist the 

employer as far as possible, pointing out the dangers of failing to report the news fully and fairly.  The main 

danger is that readers or listeners who already know of the event which is being suppressed realise that it is 

not being reported and so lose confidence in the newspaper, radio or television station involved. This may, 

in the long run, result in more serious problems for ministers than some short-term embarrassment, and 

may do more long-term damage to your organisation's finances than the loss of one advertiser.  

The truth is, though, that your power to resist pressure from your employer is limited. You can only do your 

best, and accept that the rest is beyond your control.  

Authority  

Both government-owned and commercial news media may face pressure from authority - the government, 

the police, customs, or some other branch of authority.  

Governments can threaten, or make, laws to force all news media to be licensed. This would give them 

power to grant licences only to those news organisations which please the government. Even the threat to 

introduce such legislation may be enough to frighten journalists, and to make them afraid of criticising the 

government too much.  

The best way to resist such pressure is to stimulate public debate on the issue of media licensing. As with 

any proposed legislation, the news media should encourage public debate before it comes in, so that 

leaders have the opportunity to judge public opinion.  
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If society generally is opposed to licensing of all news media, then a democratically elected government will 

think very seriously before introducing such a thing. On the other hand, if society wants news media to be 

licensed by government, then it is something which journalists will just have to accept, however much they 

may disagree with it.  

Other forms of authority may bring pressure to bear on you in less official ways. Police may attempt to 

confiscate your camera when you are taking photographs which the police do not like; or they may deny 

you access to a court room or a public meeting; or they may order you not to report certain things. Junior 

journalists should always report such incidents to their editor.  

The editor will best resist this kind of pressure by knowing precisely what he is allowed to do, and what he 

is not allowed to do. If he knows that the police are acting outside their powers, he can politely approach a 

very senior police officer, or even the Police Minister, and report the incident. They can then handle it. If 

the police act outside their powers and no action is taken, even though it has been reported, then the 

editor can publicise the fact in a major news story. It is wise, though, to try to sort out such problems 

quietly first, since in this way future relations may be more positive.  

Threats  

Many people think they can avoid bad publicity by threatening journalists with violence, or with legal 

action. Such threats should always be resisted (unless you are advised by a lawyer that you are legally in the 

wrong).  

Junior journalists should always report any threat which they have received to their editor. If the threat was 

a threat of violence, then the editor should seriously consider informing the police. It is usually a criminal 

offence to threaten violence against somebody, and journalists are protected by such a law as much as 

anybody else.  

If the threat is of legal action, then the editor's response will depend upon the facts of the case. The editor 

should know the law well enough to judge whether or not to take the threat seriously. If he suspects that 

there may be grounds for legal action, he should consult a lawyer. Then, if he finds that he or his reporter is 

in the wrong, of course he should immediately set things right. If, however, he finds that there is no basis 

for legal action, then he and his reporter can happily ignore the empty threat.  

Bribes  

Journalists do not usually earn big money. You may therefore be vulnerable to bribery - somebody offering 

money (or goods or services) in return for a favourable story being written, or an unfavourable story being 

ignored.  

To accept a bribe is dishonest. Your honesty is like virginity - it can only be lost once. Once you have 

accepted a bribe, you can never again be trusted as a professional person.  

Journalists who are offered bribes will usually be offered them in private. This is so that the person 

attempting the bribe can later deny that it ever happened. If this happens, you should immediately invite 
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somebody else into the room, and then ask the briber to repeat their offer. They are unlikely to do so but, if 

they do, you will have a witness.  

In any case, report the matter to your editor.  

Gifts and freebies  

Commercial companies sometimes try to buy journalists' friendship by giving them small presents or by 

giving them the opportunity to travel at the company's expense (sometimes called freebies).  

Often this travel is legitimate. An airline which is introducing a new route to and from your country may 

well offer you a free seat on the first flight. You will then have the opportunity to write from first-hand 

experience about the service and about the destination. If the airline is confident that its service is good, 

and that the destination is interesting, they will be satisfied that whatever you write will be good publicity 

for them.  

As long as it is understood that you are free to write whatever you like, without the company that provides 

the free travel having any influence, such an arrangement is acceptable. However, if you are offered a 

ticket in return for writing "something nice" about the company, this is not acceptable. Poor newspapers, 

radio and television stations may be grateful for charity to top up inadequate travel budgets, but they 

should never be so poor that they sell their professional honour.  

In any case, such offers should never be accepted or negotiated by a junior journalist. Only the editor 

should do so, and any offers must be referred to the editor. The editor can judge whether or not the terms 

of the offer are acceptable.  

Gifts are a difficult area. Small gifts, such as a tie or a bottle of whisky, may be acceptable, but the gift 

should not be so big as to buy your loyalty. The golden rule for each journalist is whether they would care 

very much if the company decided not to offer another gift like this in the future. If you do not care 

whether they offer you such a gift again, then you have not been bought. If you deeply desire another 

similar gift, you are in danger; remove the temptation by telling the company not to send any more.  

The former editor of the Hindustan Times, Khushwant Singh, once said that he would accept a bottle of 

whisky from anybody, because he would still feel free to criticise them; but he would not accept a case (12 

bottles) of whisky, because he was afraid that might influence the way he did his job.  

In any case, all gifts, however small, should be declared to your editor. If your editor considers that any gift 

is too large or too generous to be accepted, you will have to return it, politely but firmly. People need to 

know that you and your news organisation have moral and ethical standards, and are prepared to live by 

them.  

Sometimes, executives in companies or government departments will devote a lot of time and energy to 

making you into their friend. They may take you out for meals, buy you drinks or invite you to their home. 

Beware of this. If it is genuine friendship, there may be no problem; but it may be an attempt to win your 

loyalty. It is as bad to run a story which is just a free advertisement, or to suppress bad news, as a favour to 

a friend, as it is to do the same thing in return for a bribe.  
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Family  

In many societies, a person's first loyalty is to members of their extended family, or clan, or tribe. This is 

expected to take priority over all other loyalties, including their loyalty to the ethical standards of their 

profession. Thus, a doctor who saved the life of a traditional clan enemy could meet with disapproval from 

his own relatives.  

Journalists, too, face conflicts of loyalty like this. It may not only be pressure from your family, clan or tribe; 

it may also be from members of a club or association or church to which you belong.  

For young journalists in small societies, this is often the hardest kind of pressure to resist. They understand 

that they should have a loyalty to their professional ethics, but deep down they are certain that they must 

not offend the family. To do so, and to be cut off from the family, would be unthinkable.  

It is important, therefore, that you avoid such conflicts of interest whenever possible. If you are told by 

your editor to cover a story which involves your own extended family, or clan, or tribe, you should point out 

to the editor this conflict of loyalty and ask that the story be assigned to another reporter.  

The hardest job is that of the editor himself. He cannot avoid the clash of responsibility in this way, and 

must make the decision either to please his family and sacrifice his organisation's credibility; or to maintain 

his professional standards and cut himself off from his family. Neither decision will be easy, but it is to be 

hoped that senior journalists in such situations will be able to set an example of professional and ethical 

courage to their junior colleagues.  

Tradition  

In societies which are in rapid change from traditional to modern Western ways, there is often a clash 

between the way in which things were done in the past and the way in which the profession says they 

should be done now.  

For example, freedom of speech may itself be a recent imported concept. Traditionally, it may be that only 

men of a certain rank had the right to express their views; or that certain clans had the right to express 

their views on certain subjects; and it may have been the case that very few people had the right to 

question a chief.  

All this is very different to a Western-style free Press, in which everybody is encouraged to speak on every 

subject, and journalists, however junior, are encouraged to cross-examine leaders, however senior.  

Tradition will often be used as a weapon to pressure journalists into patterns of behaviour which go against 

their professional ethics. Junior journalists should always report such instances to their editor, and seek 

guidance.  

The way forward will require careful thought. The professional ethics of journalists in your country may still 

be developing. They will be influenced by professional journalists' ethics in other countries, where 

journalism is more established; but they will also be influenced by the traditions of your society. Out of a 

clash of cultures, a new culture may develop, suitable for your society in the modern world. Only you, and 
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other journalists in your society, can form these new ethical standards for your society; and you must be 

prepared both to listen carefully to other points of view and to act according to your judgment, while these 

new standards are emerging.  

Personal conviction  

Journalists may come under pressure from their own strong beliefs.  

For example, a journalist who is deeply opposed to capital punishment may be writing a story about crime. 

In the course of gathering the information, they may interview somebody who calls for the death penalty as 

the answer to increasing crime. The journalist may be tempted not to report these comments, and to leave 

the question of capital punishment out of the story. This would clearly be unethical.  

It is as bad to censor the news to suit your own views as it is to censor the news to please your family, or 

clan, or tribe. This is contrary to the most fundamental principle of free speech - that we may disagree with 

what somebody says, but that we must fight to defend their right to say it. See Chapter 57: Fairness for a 

fuller discussion of this principle.  

It is not only the things you really believe in which may cause problems. Some journalists accept contracts 

to advertise products, as a way of earning some extra money. You must think carefully before you do this.  

If you are seen by your readers or listeners to be in favour of a particular product, they will not believe that 

you are impartial if you later report a story about that or any rival products.  

It is important for journalists to be impartial. You may know that you have no special liking for the product 

which you advertised - you only did it for the money - but your readers or listeners will not know that.  

Codes of ethics  

In many countries journalists try to work within a professional code of ethics. This usually lays down in 

simple, straightforward terms the kind of things they should and should not do. Typically such codes 

contain rules about issues such as honesty, fairness, independence and respect for the rights of other 

people such as interviewees, victims and readers or listeners.  

In most free press democracies, journalist codes of ethics are usually voluntary, perhaps monitored by a 

professional association or journalist union. In such cases, the only real sanctions against journalists who 

breach the codes are criticism from colleagues and perhaps loss of membership of the association or union. 

In some cases media employers might use the journalist code of ethics to set standards for journalists they 

employ, in which case breaches of the codes might lead to discipline or even sacking.  

In some countries where the media are suppressed, the government may try to control what is written or 

broadcast by imposing a code of ethics backed by law and policed by the authorities. These are like any 

other laws in such countries; breaking them may lead to punishment, so it is up to journalists themselves to 

decide whether to obey oppressive codes or follow the higher principles of journalistic ethics and risk the 

consequences.  
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1. Report and interpret honestly, striving for accuracy, fairness and disclosure of all essential facts.  Do 

not suppress relevant available facts, or give distorting emphasis.  Do your utmost to give a fair opportunity 

for reply.  

2. Do not place unnecessary emphasis on personal characteristics, including race, ethnicity, 

nationality, gender, age, sexual orientation, family relationships, religious belief, or physical or intellectual 

disability.  

3. Aim to attribute information to its source.  Where a source seeks anonymity, do not agree without 

first considering the source’s motives and any alternative attributable source.  Where confidences are 

accepted, respect them in all circumstances.  

4. Do not allow personal interest, or any belief, commitment, payment, gift or benefit, to undermine 

your accuracy, fairness or independence.  

5. Disclose conflicts of interest that affect, or could be seen to affect, the accuracy, fairness or 

independence of your journalism.  Do not improperly use a journalistic position for personal gain.    

6. Do not allow advertising or other commercial considerations to undermine accuracy, fairness or 

independence.  

7. Do your utmost to ensure disclosure of any direct or indirect payment made for interviews, 

pictures, information or stories.  

8. Use fair, responsible and honest means to obtain material.  Identify yourself and your employer 

before obtaining any interview for publication or broadcast.  Never exploit a person’s vulnerability or 

ignorance of media practice.  

9. Present pictures and sound which are true and accurate.  Any manipulation likely to mislead should 

be disclosed.  

10. Do not plagiarise.  

11. Respect private grief and personal privacy.  Journalists have the right to resist compulsion to 

intrude.  

12. Do your utmost to achieve fair correction of errors.  

  

2.4.1 SUMMARY  

• Live by the ethical standards of your profession; resist all forms of pressure to lower your standards  

• Report any threats, bribes or other secret pressure to your editor  

• Do not sell yourself for a gift or freebie  
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• Avoid reporting stories in which you have family interests or other loyalties  

  

  

2.5 SELF-TEST ACTIVITY 1 – TAKING BRIBES  

Read the following article and think about the long-term consequences for the journalists’ career of taking 

a bribe.  

  

A Cape Argus editor resigns while the ANC remains mum on its internal 'brown envelope 
journalism' probe, report Glynnis Underhill and Mandy Rossouw.  

The ANC firmly kept the lid on the findings of an internal inquiry that investigated allegations that 

the office of former Western Cape premier Ebrahim Rasool laundered provincial government money 

to Cape Town journalists to write and influence stories for political ends.  

And, in an apparently related development, a Cape Argus executive editor, Joe Aranes, resigned this 

week.  

The inquiry is understood to have heard substantial evidence that journalists were being bribed. It 

was quietly launched in 2006 after allegations of impropriety surfaced against Aranes and another 

senior Cape Argus staffer, Ashley Smith.  

But some of those who participated in the inquiry were not informed about its findings.  

“We never heard anything back from them after we gave our submissions,” said a source who took 

part.  

“They should come clean with the findings of the inquiry.”  

Rasool, now an ANC MP, and the ANC chief whip in the province, Max Ozinsky, were both recently 

“temporarily suspended” from the party for becoming involved in “public spats” in the pages of the 

Mail & Guardian.  



35 

 

Ozinsky claimed in his article that Rasool had become “intimately involved in briefing journalists” 

and alleged that at least one senior editorial staffer at the Cape Argus, but he believed more, had 

benefited financially from their proximity to a web of companies contracted by the province. “I don’t 

make these allegations lightly: there is proof,” he wrote.  

Rasool was fired as premier of the Western Cape by the ANC last July and was replaced by Lynne 

Brown. But his name was seen on a list put forward by the ANC for the appointment of deputy 

ministers in May this year. He was recently quoted as saying he no longer had aspirations in 

Western Cape politics. Rasool could not be reached for comment this week.  

The M&G has learned that provincial government officials, the ANC’s provincial leadership and 

certain private companies were asked to testify at or provide affidavits for the ANC inquiry.  

Multimedia agency Oryx, which had contract with Rasool’s office in 2005, refused to say whether it 

had participated in the probe. The agency’s founders, former Argus journalist Roger Friedman and 

former Cape Times chief photographer Benny Gool, declined to answer the M&G‘s questions.  

“Oryx Media can confirm that it has never been involved in any form of unethical or illegal media 

activity, despite being approached on occasion to do so,” the agency responded. “We value our 

relationships with the ANC, Western Cape provincial government and Independent Newspapers too 

highly to comment on the matters you have raised.”  

Oryx’s apparent role in bringing to light the allegations against Cape Argus journalists has caused 

many at the newspaper to question their  

veracity. Argus staffers point out that the company was a commercial rival of HipHop and 

Inkwenkwezi, which benefitted from ANC and provincial work in the wake of Rasool’s ouster.  

The current deputy minister of justice, Andries Nel, headed the ANC internal inquiry. Nel referred the 

M&G to the office of the ANC secretary general, Gwede Mantashe, who could not be reached for 

comment.  

But ANC national spokesperson Jackson Mthembu said ANC members knew where to go if they had 

questions about the probe. “It was an internal inquiry and it will be a matter privy to the ANC and its 

structures,” he said.  

The ANC inquiry took place shortly after the Cape Argus suspended journalists Aranes and Smith 

while it investigated their links with another media company contracted to the provincial 

government, Inkwenkwezi.  

Friedman was asked by a lawyer representing the Cape Argus to help in the disciplinary hearings by 

revealing disclosures made to him and to confirm what he knew about an invoice for R100 000 from 

Inkwenkwezi for consultancy services rendered to the premier’s office.  

Smith’s wife, Joy van der Heyde, was one of Inkwenkwezi’s two directors, and the other was Zain 

Orrie, who now owns Hip-Hop Media. Inkwenkwezi has since closed.  
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On March 27 2006 the Cape Argus ran an editorial comment declaring that it had found itself on the 

receiving end of allegations of impropriety by members of its political staff. “In the event, the 

newspaper’s political reporter resigned and its political editor, suspended with the reporter at the 

time the allegations surfaced, has been reinstated,” it said.  

The matter might have ended there if a shareholder in Hip-Hop had not been recorded on tape 

unburdening himself to former Western Cape premier Lynne Brown, eight days before this year’s 

April elections.  

On the tape Hip-Hop’s former accounts director, Vukile Pokwana, alleged to Brown that Cape Town 

journalists were being paid cash “in brown envelopes” to manipulate stories for political ends.  

He claimed that Aranes was among those still being paid through provincial contracts to manipulate 

the news. Pokwana later told the M&G he was shocked to hear his meeting with Brown was 

recorded.  

A week after the M&G‘s report on the tape, Aranes resigned with immediate effect.  

This week PetroSA’s spokesperson, Thabo Mabaso, a former senior Cape Argus journalist, explained 

his presence at the taped meeting between Brown and Pokwana.  

Mabaso said his friend, Pokwana, had asked him to set up a meeting with Brown, as he wanted to 

discuss issues with her.  

“I had worked with her as her spokesman and so I set up the appointment,” said Mabaso. “I was 

asked to stay at the meeting.”  

Hip-Hop’s owner, Orrie, declined to answer the M&G‘s questions.  

Hip-Hop recently came under the spotlight after it was confirmed in the Western Cape legislature 

that five provincial departments spent R44-million in 30 months with the company during Rasool’s 

tenure as premier.  

Brown tried to cancel Hip-Hop’s contract after she took over as premier, an ANC source claimed, but 

faced legal problems.  

Robin Carlisle, the DA’s provincial minister for transport and public works, is auditing the Western 

Cape’s expenditure on Hip-Hop and plans to reveal his findings.  

Chris Whitfield, editor-in-chief of Independent Newspapers Cape, confirmed Aranes’s resignation, 

but declined to give reasons for it.  

Aranes is understood to have declined an offer by the newspaper to assist him in taking legal action 

against the M&G.  

Whitfield told the M&G this week that the newspaper is taking steps to obtain the recording. “We 

are investigating all aspects, including how the tape was made and how it got out.”  
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The Cape Argus is considering legal action and has vowed to take the M&G to the press Ombud.  

 

3 ETHICS IN JOURNALISM  

  

In its briefest form, ethics can be described as professional morality. But we all have different reasons for 

becoming journalists and our media organisations are motivated by different interests and are often in 

competition with one another. Can there be common guidelines for all SA journalists? Perhaps the four 

general principles advocated by the Society of Professional Journalists are broadly acceptable:   

  

• Seek the truth and report it as fully as possible   

• Minimise harm   

• Act independently  

• Be Accountable  

  

3.1  SEEK THE TRUTH AND REPORT IT AS FULLY AS POSSIBLE:  

Journalists should be honest, fair and courageous in gathering, reporting and interpreting information.  

 Journalists should:   

• Test the accuracy of information from all sources and exercise care to avoid inadvertent error. 

Deliberate distortion is never permissible.  

• Diligently seek out subjects of news stories to give them the opportunity to respond to allegations 

of wrongdoing.  

• Identify sources whenever feasible. The public is entitled to as much information as possible on 

sources' reliability.  

• Always question sources’ motives before promising anonymity. Clarify conditions attached to any 

promise made in exchange for information. Keep promises.  

• Make certain that headlines, news teases and promotional material, photos, video, audio, graphics, 

sound bites and quotations do not misrepresent. They should not oversimplify or highlight incidents out of 

context.  

• Never distort the content of news photos or video. Image enhancement for technical clarity is 

always permissible. Label montages and photo illustrations.  
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• Avoid misleading re-enactments or staged news events. If re-enactment is necessary to tell a story, 

label it.  

• Avoid undercover or other surreptitious methods of gathering information except when traditional 

open methods will not yield information vital to the public. Use of such methods should be explained as 

part of the story. Never plagiarise.  

• Tell the story of the diversity and magnitude of the human experience boldly, even when it is 

unpopular to do so.  

• Examine their own cultural values and avoid imposing those values on others.  

• Avoid stereotyping by race, gender, age, religion, ethnicity, geography, sexual orientation, 

disability, physical appearance or social status.  

• Support the open exchange of views, even views they find repugnant.  

• Give voice to the voiceless; official and unofficial sources of information can be equally valid.  

• Distinguish between advocacy and news reporting. Analysis and commentary should be labeled and 

not misrepresent fact or context.  

• Distinguish news from advertising and shun hybrids that blur the lines between the two.  

• Recognize a special obligation to ensure that the public's business is conducted in the open and 

that government records are open to inspection.  

  

3.2  MINIMIZE HARM  

  

Ethical journalists treat sources, subjects and colleagues as human beings deserving of respect. Journalists 

should:  

• Show compassion for those who may be affected adversely by news coverage. Use special 

sensitivity when dealing with children and inexperienced sources or subjects.  

• Be sensitive when seeking or using interviews or photographs of those affected by tragedy or grief.  

• Recognize that gathering and reporting information may cause harm or discomfort. Pursuit of the 

news is not a license for arrogance.  

• Recognize that private people have a greater right to control information about themselves than do 

public officials and others who seek power, influence or attention. Only an overriding public need can 

justify intrusion into anyone’s privacy.  

• Show good taste. Avoid pandering to lurid curiosity.  

• Be cautious about identifying juvenile suspects or victims of sex crimes.  
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• Be judicious about naming criminal suspects before the formal filing of charges.  

Balance a criminal suspect’s fair trial rights with the public’s right to be informed.  

The media can cause significant harm. Established ethics call for harm to be minimised — not avoided 

completely, since some kinds are unavoidable or even justifiable.  

The concept of "public interest" is a key one in the ethics of journalism.   

"The public interest is the only test that justifies departure from the highest standards of journalism and 

includes:  

• detecting or exposing crime or serious misdemeanour;  

• detecting or exposing serious anti-social conduct;  

• protecting public health and safety;  

• preventing the public from being misled by some statement or action of an individual or 

organisation;  

• Detecting or exposing hypocrisy, falsehoods or double standards or behaviour on the part of public 

figures or institutions and in public institutions."  

In considering many situations, we use the test of public interest, asking whether it outweighs the harm 

that may be caused. Neither the public's right to know nor the harm to individuals have an automatic 

priority, and deciding which weighs more heavily is often very difficult. Certainly, the public's claim to 

information needs to be taken very seriously. Journalists' first loyalty should be to the public, and more 

particularly to the section that constitutes their audience. In the context of HIV and AIDS, we should not 

lose sight of the public need and desire to be informed properly.  

There is a second general consideration that should be introduced here. Most of the harm issues that arise 

need to be understood in the context of the "triangle of stigma, denial and discrimination."   

The stigma is very real. It hurts people, even kills, as the example of Gugu Dlamini shows. She was stoned to 

death in KwaZulu / Natal after disclosing her status. As journalists, we need to take the stigma very 

seriously.  

  

There are three main areas of potential harm that can be identified:  

 1 PRIVACY  

This right is enshrined in many constitutions; it is a legal right and an ethical duty.  
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In concrete terms, it means taking great care when it comes to reporting on people's status. Their story, the 

way their family deals with the situation, medical details, photographs — all of this belongs to their private 

sphere, over which they have control.  

The issue has a particular slant where, as is so often the case, journalists are dealing with people who are 

poor and disadvantaged. They need to take particular care not to bulldoze people, pushing them into doing 

something they may not really want to do.  

Journalists should make sure that people they want to write about know and have thought through the 

implications of putting their lives on public display. This means journalists identifying themselves, 

explaining clearly and honestly what is intended and speaking in their language, avoiding promises that 

can't be kept and so on.  

There are particular complexities here around children. What constitutes informed consent if a journalist 

wants to talk to a 14-year-old who is heading a household? The Journ-AIDS code says: "Where possible 

informed consent should be obtained with the knowledge and consent of the children involved from a 

responsible adult, guardian or carer." It is a useful approach, since it asks for the children themselves to be 

consulted — they often know quite well what is in their best interests. It also recognises the fact that 

circumstances may not allow for an adult to be asked, and that adults — even a guardian — may not always 

be acting in the child's best interests. These complexities underline the need to be particularly careful in 

dealing with children.  

As indicated above, public interest can trump the right to privacy, if there is a strong public interest. This is 

recognised in various codes.  

But journalists need to be very sure of the public interest before they decide to disclose somebody's status 

against their will. Undoubtedly, openness is an important principle, but that doesn't mean people can be 

dragged into the trenches of this battle if they don't want to be there.  

2 WILD CLAIMS   

* The product prevents or cures HIV or AIDS.  

Researchers have been working hard for over 10 years, but there is not yet any known cure for HIV or AIDS  

* The product is a quick cure for a wide range of ailments.  

Most products are effective only against a specific illness or a few closely related medical problems  

* Personal success stories are the only evidence that the treatment works.  

Look for results of research studies or other evidence  

* The treatment is only available privately, for a short time, or from only one source; or if it 

requires payment in advance.  

If a product really works, why isn't it advertised and available publicly? This may be a way to get around 

government regulations  
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* You can only get the treatment by paying to take part in testing an experimental treatment.  

When most experimental treatments are tested, people receive them free of charge  

Journalists can cause a different kind of harm through their reporting of claims around cures.  

In the Southern African context, though, these issues are overlaid with questions of culture and politics. In 

South Africa, a dissident view of the pandemic was given weight for a while because former President 

Thabo Mbeki seemed to be supporting it. Such views can't be ignored, no matter how crazy the journalist 

thinks they are. But they should be reported in such a way that it is clear they are fringe.  

Traditional healers sometimes come forward with claims of being able to cure AIDS. Does a respect for 

traditional culture mean one should take these claims seriously or should one assume that only Western 

medicine can find solutions?  

Perhaps a distinction can be made between limited claims and those that are actively harmful. Circumcision 

can be carried out in ways that minimize the risk of infection. And the use of the African potato does little 

harm. But one should not be squeamish in hammering myths like the one that sleeping with a virgin can 

cure AIDS.  

With regard to claims of cures, Foreman says: "All claims of effective treatment, from whatever source, 

(should be) subject to scrutiny and not reported uncritically. “He sets out a series of questions that should 

be asked, including how the claimed treatment is meant to work, what its side effects may be, what kind of 

trials were undertaken and others.  

 3 FIGHTING STIGMA AND STEREOTYPES  

Reporting — along with other forms of media representation — may perpetuate harmful social attitudes. If 

we always illustrate stories about HIV and AIDS with pictures of poor black women, we are perpetuating a 

stereotype about the disease that is both inaccurate and harmful. If we focus unnecessarily on how people 

were infected, we may reinforce an attitude that seeks to blame those with HIV or AIDS for being infected.  

What is required is a balanced representation. This means taking care with generic images — where a 

general, non-specific picture is used to illustrate a report. These should, over time, reflect the different 

kinds of people who may be affected.  

Reporting should also not reinforce a "them / us" mentality, where people with HIV and AIDS are seen as a 

separate species, a problem to be dealt with. Society needs to understand that we are all affected in one 

way or another.  

Even though it is generally wrong to force people to disclose their status, there's nothing wrong with 

encouraging openness. Where prominent people have disclosed their status, they have generally received a 

lot of positive publicity. In doing so, the media (and they, of course) supported the principle of openness.  

In this context, the question of language comes up. Various documents provide lists of problem words and 

expressions, but there's little unanimity about which ones should be avoided. Care should be taken with 
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the use of language, but it should be seen in the context of the general tone of reporting. A useful 

formulation comes from a 2001 UNAIDS document, which refers to the need to report in a "nonstigmatising 

and non-judgmental manner".    

3.3 ACT INDEPENDENTLY  

  

Journalists should be free of obligation to any interest other than the public's right to know.  

  

Journalists should:  

• Avoid conflicts of interest, real or perceived.  

• Remain free of associations and activities that may compromise integrity or damage credibility.  

• Refuse gifts, favors, fees, free travel and special treatment, and shun secondary employment, 

political involvement, public office and service in community organizations if they compromise journalistic 

integrity.  

• Disclose unavoidable conflicts.  

• Be vigilant and courageous about holding those with power accountable.  

• Deny favored treatment to advertisers and special interests and resist their pressure to influence 

news coverage.  

• Be wary of sources offering information for favors or money; avoid bidding for news.   

  

3.4 BE ACCOUNTABLE  

Journalists are accountable to their readers, listeners, viewers and each other. Journalists should:  

• Clarify and explain news coverage and invite dialogue with the public over journalistic conduct.  

• Encourage the public to voice grievances against the news media.  

• Admit mistakes and correct them promptly.  

• Expose unethical practices of journalists and the news media.  

• Abide by the same high standards to which they hold others.  

  

3.5  BASIC PRINCIPLES  
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 (a)  Accuracy is critical...  

...since important personal and policy decisions may be influenced by media reports. Journalists should be 

particularly careful to get scientific and statistical information right. Facts should be painstakingly checked, 

using credible sources to interpret information, verify facts and make statistics and science accessible and 

relevant to wide audiences. Sources should be named as often as possible. Stories should be written in 

context.  

(b) Misconceptions should be debunked...  

...and any claims of cures or treatments should be reported with due care. Journalists should look at all 

stories critically 

(c) Clarity means being prepared to discuss sex...  

...cultural practices and other sensitive issues respectfully but openly. Care should be taken to ensure 

language, cultural norms and traditional practices relating to, for example, inheritance and sex are 

understood and accurately reported.  

 

3.6  BALANCE MEANS GIVING DUE WEIGHT TO THE STORY...  

...and covering all aspects, including medical, social, political, economic and other issues. Balance also 

means highlighting positive stories where appropriate, without underplaying the fact that HIV and AIDS is a 

serious crisis, or that GBV is rife in our country, or that access to education is still a huge problem in our 

country.   

 

3.7  JOURNALISTS SHOULD HOLD ALL DECISION MAKERS TO ACCOUNT...  

...in their handling of all political, social or environmental issues, from government to the pharmaceutical 

industry and advocacy groups. They should be engaged with, but not captive to, any interest group.   

 

3.8  JOURNALISTS SHOULD ENSURE THAT THE VOICES AND IMAGES OF PEOPLE...  

...of the marginalised are heard. The human face of the sociopolitical problems should be shown. They 

should take care that the voices heard are diverse, and include those of women and men, vulnerable and 

marginalised people.    

 

3.9  JOURNALISTS SHOULD RESPECT THE RIGHTS OF PEOPLE BEING INTERVIEWED  
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Vulnerable people should be treated with particular care. Journalists should seek informed consent before 

intruding on anyone's privacy. They should seek to understand the possible consequences for individuals 

who participate in their report, and to ensure those individuals are clear about the consequences. Only in 

cases of overwhelming public interest can somebody's HIV status be reported against their wishes or 

should journalists hide their professional identity.   

  

3.10 PARTICULAR CARE SHOULD BE TAKEN IN DEALING WITH CHILDREN  

They experience the most extreme consequences and their rights to privacy should be afforded even 

greater protection. They should only be identified if the public interest is overwhelming, and then only if no 

harm to them is foreseeable and they and any parents or guardians have given informed consent. Children 

have the right to participate in decisions affecting their lives. They also have the right to be heard, and 

journalists should ensure that the particular concerns they face are covered.  

 

3.11  DISCRIMINATION, PREJUDICE AND STIGMA ARE VERY HARMFUL...  

...and journalists should avoid fuelling them. Particular care should be taken not to use language, or images, 

that reinforce stereotypes.   

 

3.12  SELF-TEST ACTIVITY 2 – SOCIETY OF PROFESSIONAL JOURNALISTS  

  

  

  

Visit the Society of Professional Journalists website (http://www.spj.org) and spend some time looking 

around and thinking about the code of ethics. Why do you think it is important for journalists to have a 

code of ethics?  

http://www.spj.org/
http://www.spj.org/
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4  JOURNALISM AND THE LAW  

  

4.1  REPORTING ON CHILDREN  

Journalists reporting on children are confronted with ethical dilemmas of an extraordinarily complex and 

diverse nature. Satisfying the public’s right to hear stories about and affecting children, while at the same 

time respecting children’s rights to privacy and dignity, is a delicate and difficult balancing act.  

South Africa is signatory to a range of international treaties which deal with children’s rights, including the 

Convention on the Rights of the Child. The South African Constitution, one of the world’s most progressive, 

gives even more protection to children as a special category than the Convention. We have an Office on the 

Rights of the Child in the Presidency, a National Plan of Action for children, and laws and regulations that 

are aimed at children’s protection.  

Check out this link for the specific laws pertaining to children and guidelines for journalists.   

http://www.mediamonitoringafrica.org/images/uploads/allsidesofthestory.pdf  

 

4.2  WHAT IS FREEDOM OF EXPRESSION?  

Freedom of expression is a fundamental liberty guaranteed by section 16 of the Constitution and reads:  

(1) Everyone has the right to freedom of expression, which includes –  

(a) Freedom of the press and other media;  

(b) Freedom to receive or impart information or ideas;  

(c) Freedom of artistic creativity; and  

(d) Academic freedom and freedom of scientific research.      

  

4.3 WHAT IS DEFAMATION?  

  

The unlawful and intentional publication of statements about a person that have the effect of hurting that 

person’s reputation in the eyes of society. The law of defamation seeks to find a workable balance between 

the conflicting rights to an unimpaired reputation (the right to dignity); and the right to freedom of 

expression.  

http://www.mediamonitoringafrica.org/images/uploads/allsidesofthestory.pdf
http://www.mediamonitoringafrica.org/images/uploads/allsidesofthestory.pdf
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4.4 WHAT IS PRIVACY?  

Section 14 of the Constitution states: Everyone has the right to privacy, which includes the right not to have   

(a) Their person or home searched;  

(b) Their property searched;  

(c) Their possessions seized;  

(d) The privacy of their communications infringed.  

 

4.5 WHAT IS CONTEMPT OF COURT?  

Contempt of court means illegal behaviour that affects the ability of a court, judge, or magistrate to 

administer justice. This can be behaviour inside the court, such as your cell phone ringing during a court 

session. It can also be outside the court, such as reporting which adversely affects the fairness of a criminal 

trial.  

 

4.6 WHAT IS THE SUBJUDICE RULE?  

Subjudice means that a particular case is being considered by a judge or magistrate. You cannot therefore 

make statements related to current court proceedings that bear a real risk of substantial harm to the 

administration of justice.  

 

4.7  PROTECTION OF CONFIDENTIAL SOURCES  

It is key for you to remember that in common law there is no such thing as journalistic privilege - you can 

be subpoenaed to testify on any information, whether you have published that information or not. All 

journalistic hope is hung on the rack of the freedom of expression clause in the Constitution. Accordingly, 

where you choose not to name a source, you may be faced with a jail sentence. Similar to the one Judith 

Miller of the New York Times endured in 2005. Miller spent more time in prison than any US journalist in 

history for refusing to disclose her source.  

 

4.8  WHAT IS PUBLIC INTEREST?  

This refers, with certain qualifications, to the public right to know in a democratic society. The three aspects 

in terms of public interest in a democratic society include the media’s right and duty to expose wrongful 
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actions, the media must take their own ethical codes into consideration and finally the media should 

maintain a balance between an individual’s privacy and the public’s right to know.  

4.9  HATE SPEECH  

One of the aims of the Promotion of Equality and Prevention of Unfair Discrimination  

Act, 2000 (‘Equality Act’) is the prevention and prohibition of hate speech. Sections 10 and 12 of the 

Equality Act are important provisions that aim to regulate hate speech.   

Prohibition of hate speech –   

Section10 (1) Subject to the proviso in section 12, no person may publish, propagate, advocate or 

communicate words based on one or more of the prohibited grounds, against any person, that could 

reasonably be construed to demonstrate a clear intention to -  

(a) Be hurtful;  

(b) Be harmful or to incite harm;  

(c) Promote or propagate hatred.  

(2) Without prejudice to any remedies of a civil nature under this Act, the court may, in accordance with 

section 21(2)(n) and where appropriate, refer any case dealing with the publication, advocacy, propagation 

or communication of hate speech as contemplated in subsection (1), to the Director of Public Prosecutions 

having jurisdiction for the institution of criminal proceedings in terms of the common law or relevant 

legislation.  

Prohibition of dissemination and publication of information that unfairly discriminates –   

Section 12, no person may -  

(a) Disseminate or broadcast any information;  

(b) Publish or display any advertisement or notice that could reasonably be construed or reasonably be 

understood to demonstrate a clear intention to unfairly discriminate against any person: Provided that 

bona fide engagement in artistic creativity, academic and scientific inquiry, fair and accurate reporting in 

the public interest or publication of any information, advertisement or notice in accordance with section 16 

of the Constitution, is not precluded by this section.  

 

4.10 WHAT IS COPYRIGHT?  

According to the Copyright Act, 1978, broadcasting scripts, articles, reports, lectures, speeches, 

photographs, films, sound recordings, broadcasts, programme-carrying signals and computer programs are 

all eligible for copyright.    
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The ownership of copyright in a work vests in the author as soon as that work is created, without the need 

for registration. However where the author is working for someone else, such as an article written by a 

journalist for his/her employer, then that newspaper owner is the owner of the copyright in the journalist’s 

work.  Similarly, where a commissions a freelance photographer, that magazine is the owner of the 

copyright in photographs used in such commission.  

  

4.11 WHAT IS PLAGIARISM?  

Plagiarism means stealing another person’s work and can be either a breach of journalistic ethics or a 

violation of the Copyright Act, or both. If journalists adhered to the basic rules of professional journalism, 

plagiarism would not be a problem. Every journalist knows the rule of attribution to reliable sources: what 

is written under a journalist’s byline is either what the journalist witnessed and experienced first-hand or 

the sources of information are clearly identified. It should also be clear why confidential sources need to 

remain confidential.  

 

4.12  INTERDICTS  

There is a general presumption against pre-publication interdicts. An applicant for a prior restraint on 

publication must make out a compelling case for the relief sought and to demonstrate that the harmful 

effects on freedom of expression are outweighed by the need for such a restraint. A court can grant a 

temporary interdict, which is an interim order that prevents publication until the case is argued a second 

time, for a final order.  

NB! Please note that the following link is a very good resource if you want to check that you are not 

breaking the law with your stories: http://fxi.org.za/PDFs/Publications/MediaandtheLawHandbook.pdf  

 

4.13  SELF-TEST ACTIVITY 3 – BREAKING THE LAW  

Read the following article and discuss whether it breaks the law:   

 

  

http://fxi.org.za/PDFs/Publications/MediaandtheLawHandbook.pdf
http://fxi.org.za/PDFs/Publications/MediaandtheLawHandbook.pdf
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CROWDS GATHER AHEAD OF FAMILY MURDER CASE  

August 23 2012 at 10:47am  By SAPA, available at:  http://www.iol.co.za/news/crime-courts/crowds-
gatherahead-of-family-murder-case-1.1368318#.UDYpFTHxquI -  Last Accessed on 23 August 2012.  

 

Deon Steenkamp, 44, his wife Christel, 43, who along with their daughter, Marthella,  

14, were shot dead in April this year. Picture: Lizell Muller  

   

Griekwastad, Northern Cape - Crowds have gathered at the Griekwastad Magistrate's Court in the 
Northern Cape ahead of the expected appearance of a teenage boy in connection with a family 
murder.  

The boy cannot be named as he is a minor.  

Friends and relatives of the Steenkamp family, killed on their farm Naauwhoek in the Northern Cape 

on Good Friday, had arrived at the court. Media were also present.  

A magistrate from the neighbouring town of Groblershoop was expected to hear the case after the 

local magistrate recused himself.  

Some media groups had applied for permission to be present in the courtroom for the boy's 

appearance, but it was not yet clear whether they would be allowed.  

The 16-year-old boy was arrested on Tuesday in Bloemfontein.  

Northern Cape farmer Deon Steenkamp, 44, his wife Christelle, 43, and their daughter Marthella, 

14, were shot.  

Police said at the time that Steenkamp's son, Don, 15, heard shots fired while he was busy in an 

outside storeroom around 6.30pm.  

He discovered the bodies in the living room and drove to the police station in town to report the 

killings.  

He also handed two firearms over to police, which he said he had found at the scene. – Sapa  

  

  
DIAMOND FIELDS ADVERTISER   
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4.14  APPENDIX (A) EXTRACT FROM THE CHILDREN’S ACT [NO.38 OF 2005]  

 

Confidentiality of information on HIV/AIDS status of children  

133. (1) No person may disclose the fact that a child is HIV-positive without consent given in terms of 
subsection (2), except –  

(a) within the scope of that person’s powers and duties in terms of this Act or any other law;  

(b) when necessary for the purpose of carrying out the provisions$ of this Act; (c) for the purpose of 
legal proceedings; or (d) in terms of an order of a court.  

(2) Consent to disclose the fact that a child is HIV-positive may be given by –  

(a) the child, if the child is –  

(i) 12 years of age or older; or  

(ii) under the age of 12 years and is of sufficient maturity to understand the benefits, risks and social 
implications of such a disclosure;  

(b) the parent or care-giver, if the child is under the age of 12 years and is not of sufficient maturity to 
understand the benefits, risks and social implications of such a disclosure;  

(c) a designated child protection organisation arranging the placement of the child, if the child is 
under the age of 12 years and is not of sufficient maturity to understand the benefits, risks and social 
implications of such a disclosure;  

(d) the superintendent or person in charge of a hospital, if –  

(i) the child is under the age of 12 years and is not of sufficient maturity to understand the benefits, 
risks and social implications of such a disclosure; and  

(ii) the child has no parent or care-giver and there is no designated child protection organisation 
arranging the placement of the child; or  

(e) a children’s court, if -  

(i) consent in terms of paragraph (a), (b), (c) or (d) is unreasonably withheld and disclosure is in the 
best interests of the child; or  

(ii) the child or the parent or care-giver of the child is incapable of giving consent.  
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5  REPORTING ACCURATELY AND COMPREHENSIVELY FOR A SPECIALIST BEAT  

Remember that you are supposed to have the news-sense, not your contacts. You decide what is a good 

story, not them. Even if they stress that it’s a good story you need to step back and make the call.  

  

News is whatever is new, unusual, interesting, significant and about people. Reporters can only assess 

newsworthiness when they know whether something is really new; whether it is really unusual; whether or 

not it is significant.  

  

The Beat reporter has the chance to know all this, by keeping in touch day after day, week after week, with 

all that is happening in the beat.  

  

To begin with, of course, the beat reporter has no such advantage. When you are first assigned to a beat, 

you will probably know no more about it than anybody else. You can start to remedy that at once, but there 

is really no substitute for experience.  

  

The longer you spend on a beat, the more you will find you know about it. You will know when something is 

new, and when it has been reported already; you will know when something is unusual, and when it is 

standard procedure; you will know when something is truly significant, and when it is of no importance.  

  

5.1  Consistently Inform Relevant Persons of News Implications and POSSIBILITIES THAT ARISE   

  

5.1.1  PEOPLE  

  

News is about people - the people who make things happen and the people whose lives are affected by 

what happens. Beat reporters have the advantage of getting to know the people on their beat and can 

therefore tell the news in more human terms.  

  

Knowing the people on the beat has another advantage, too. Some of the people you deal with will be 

honest, and others will be dishonest; some will be ambitious; some will be actively political, and others will 

not. As you learn the nature of each person, and find out their network of family and other obligations, you 

will be better able to judge where the truth lies. You will know when you are being used, and will be able to 

avoid writing an inaccurate story which a person wants you to write for reasons of their own.  
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5.1.2  HISTORY  

  

When you know the history of your beat you can put the news in context. If R1,000 went missing from 

petty cash, that is news. If this is the second time in a year that R1,000 has gone missing from petty cash, 

then the news is bigger and apparently more significant: it looks less like incompetence and more like 

dishonesty.  

  

It is an important part of the beat reporter's job to put news into its correct historical context. This enables 

you to go on to the next step, which is to analyse and interpret the news, so that your readers or listeners 

can understand better what is going on in their society.  

  

 5.1.3  JUDGING NEWSWORTHINESS  

  

Life appears to be a shapeless jumble of events, falling over each other, elbowing and jostling each other. 

Journalists each day structure this chaos, so that the public receives it sorted out and neatly packaged into 

stories, the same day on radio, television or online and the next day in newspapers.  

  

It will have been evaluated. The biggest news will be given first in the bulletin or on Page One of the paper, 

in detail; lesser news will be given in less detail later in the bulletin or on an inside page; and the rubbish 

will have been thrown away.  

  

How do journalists decide what is news and what is not? How do they distinguish between a big news story 

and a small one? The answer is that they do it in exactly the same way as everybody else. Everybody makes 

those same judgments whenever they decide to talk about one event rather than another.  

  

For example, which do you think is more interesting?  

   

a) A girl going to primary school, to high school, or to university?  

b) A man aged 25 marrying a girl aged 20, or a man aged 55 marrying a girl aged 15?  

c) A car killing a chicken, a pig or a child?  
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Every one of these events might be news for the community in which it happens, but some are more 

newsworthy than others.  

 You very likely answered that the most interesting things were a girl going to university, a man aged 55 

marrying a girl aged 15, and a car killing a child. If your answer was different, though, it does not necessarily 

mean that you were wrong.  

 The same event can have different levels of interest in different societies, and will be talked about in 

different ways. If a farm wall has collapsed, killing a cow and a pig, which is more important? Clearly, the 

answer will vary from one society to another, depending upon the relative importance of cows and pigs.  

 For this reason, the content of the news can be different in different societies. The way in which the news 

is judged, though, is the same everywhere.  

  

 5.1.4  CRITERIA OF NEWS  

  

The criteria by which news is judged are:  

• Is it new?  

• Is it unusual?  

• Is it interesting or significant?  

• Is it about people?  

  

 5.1.5  IS IT NEW?  

  

If it is not new, it cannot be news. The assassination of Mrs. Gandhi is unusual, interesting, significant and 

about people, but it cannot possibly be reported in tomorrow's papers, because it is not new.  

  

If some facts about that assassination became known for the first time, however, that would be news. The 

assassination would not be new, but the information would be.  

 Events which happened days or even weeks earlier can still be news, as long as they have not been 

reported before. If you are telling a story for the first time, it is new to your readers or listeners and 

therefore it can be news.  

 News of the death of Mao Tse-tung, for instance, was not released to the world by the Chinese 

government for several days; when they did release it, however, it was still very definitely news.  
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 5.1.6  IS IT UNUSUAL?  

  

Things are happening all the time, but not all of them are news, even when they are new. A man wakes up, 

eats breakfast and goes to work on a bus; it has only just happened, but nobody wants to read about it 

because it is not unusual. Ordinary and everyday things do not make news.  

 Of course, if that same man was 90 years old and was still catching the bus to work every day, it would be 

unusual!  

 The classic definition of news is this: "Dog bites man" is not news; "Man bites dog" is news.  

This definition, though, is not universal. If dogs are eaten in your society (at feasts, for instance) then it will 

not be news when a man bites a dog - so long as it has been cooked.  

What is usual in one society may be unusual in another. Again, we will expect the content of the news to 

vary from society to society. In every society, though, whatever is unusual is likely to be news.  

  

5.1.7  IS IT INTERESTING?  

  

Events which are new and unusual may still not be of general interest. Scientists may report that an insect 

has just been found living on a plant which it did not previously inhabit. The discovery is new, and the event 

is unusual, but it is unlikely to interest anybody other than a specialist or enthusiast.  

 In a specialist publication this could be big news, but in a general news broadcast or paper it would merit 

at most a few words.  

  

5.1.8  IS IT SIGNIFICANT?  

 However, if that same insect was one which had a huge appetite, and which had previously lived on and 

eaten bush grass and if the new plant on which it had been found was rice, then the story becomes news, 

because it is significant.  

  

People may not be interested in bugs, but they are interested in food. If this insect is now threatening their 

crops, it becomes a matter of concern to them. It is news because it is significant.  

 Similarly, if a peasant farmer says that the Roman Catholic Church should ordain women priests, that is not 

news. If an archbishop says it, it is news, because what he says on the subject is significant. It is the views of 

people such as the archbishop which help to form the policy of the Church.  
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 Once again, what is interesting or significant in one society may not be interesting or significant in another. 

The content of the news may be different, therefore, in different societies, but the way it is identified will 

be the same.  

  

 5.1.9  IS IT ABOUT PEOPLE?  

  

Most news is automatically about people, because it is the things people do to change the world which 

makes news.  

 However, news can also be made by non-human sources, such as a cyclone, a bush fire, a drought, a 

volcanic eruption or an earthquake. It is when reporting these stories that it is important to make sure that 

the story is centred on people.  

 The cyclone would not matter if it blew itself out in the middle of the Pacific Ocean, away from any 

inhabited islands; the fire could burn for as long as it likes in bush where nobody lives; the Sahara Desert 

has a near-permanent drought, but in most of it nobody is there to rely on rains; a volcanic eruption or an 

earthquake which damages nobody's property and injures nobody is really not news.  

 All these natural disasters only become news when they affect people's lives. Every story can be told in 

terms of people. Always start by asking yourself the question: "How does this affect my readers', listeners' 

or viewers’ lives?"  

 Whenever you have a story which tells of how something has happened which affects both people and 

property, always put the people first.  

 RIGHT:  More than 100 people were left homeless after Cyclone Victor struck Suva yesterday. 

WRONG:  Seventeen houses were flattened when Cyclone Victor struck Suva yesterday.    

  

5.1.10 HOW STRONG A STORY?  

  

A story which is new, unusual, interesting, significant and about people is going to be a very good story 

indeed. One way of deciding the strength of a story is to check how many of those five criteria it meets.  

There are other factors, though, which make stories strong or weak.  

  

5.1.11 CLOSENESS  

  

The same event happening in two different places can have two quite different news values. A coup d’état 

in your own country is as big a story as you can ever have (although you will probably not be at liberty to 
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report it as you would wish!). A coup in the country next door is still a big story, because it may affect the 

stability of your own country.  

 However, a coup in a small country in another continent is unlikely to merit more than a few paragraphs.  

 The appeal of local news is that your readers or listeners might know the people or place involved.  

 Remember, though, that the word "local" means different things to different people. If you broadcast to a 

wide area or sell your newspaper in many different towns, you must realise that a small story which 

interests readers in one place, because it is local, may not be of any interest to readers elsewhere.  

  

5.1.12 PERSONAL IMPACT  

  

The average reader, listener or viewer may be a parent, a person wanting a good education for the 

children, dreaming of buying a car, looking forward to going home on leave, anticipating the next big 

community feast or festival. You will need to have a very clear understanding of what your own readers or 

listeners are like.  

 So stories about bride-price or dowries, children, land disputes, new schools, cheaper or dearer fares, or 

whatever else is important and may affect your average reader, will have personal impact.  

 People can identify with stories about other people like themselves. So those stories with which many 

people can identify are stronger than those which only apply to a few.  

  

5.1.13 SUMMARY  

  

To decide what you should report, you must sort out news from non-news. To do this, ask yourself the 

following questions about anything you think may be news:  

 Is it new?  

Is it unusual?  

Is it interesting?  

Is it significant?  

Is it about people?  

  

To decide how to report it, ask yourself the following question:  

 How does this affect my readers', listeners' or viewers’ lives?  
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If it is not new or unusual, if it is not interesting or significant, and if it will not affect your readers' or 

listeners' lives, then it is not news. Do not publish it or broadcast it as news.  

  

6  ADVICE, REPORTS AND STORIES DELIVERED ARE ACCURATE, AND COMPREHENSIVE IN 

TERMS OF CONTENT  

Choosing what to include in your story is only one part of writing the news story. If you wish to do the job 

well, you must also think about the way in which you write it. There are a number of things which you need 

to keep in mind if you are going to write clearly.  

6.1  SIMPLICITY  

Keep the language and grammar clear and simple. This is not just a rule for intro writing - it applies 

throughout the whole news story.  

A lot of young journalists write bright, snappy intros with simple grammar and short words, and then spoil 

the story by overloading the rest with long and obscure words and complicated grammatical constructions.   

Another way in which we help to keep things simple for our readers or listeners is by writing paragraphs of 

one or two sentences. You may have been told in writing essays that you only start a new paragraph for a 

new idea. This does not apply in journalism, where we try to get lots of ideas into a short space in a 

newspaper or short bulletin on radio or television.  

It is standard practice in news journalism to start a new paragraph with each sentence. The great advantage 

of having short paragraphs in radio scripts is that the newsreaders have no trouble keeping track of where 

they are on the page. When they finish one sentence, their eyes automatically move to the beginning of the 

next paragraph. In newspapers, short paragraphs introduce white space on to the page, at the beginning 

and end of each paragraph, which makes the story more readable. It also makes the story easier to cut, if it 

is too long to fit on the page.  

6.2  ACCURACY  

We have already mentioned that accuracy is one of the principal requirements of journalism. You may have 

to generalise in your intro to keep it short and simple. However, you must be accurate and precise when 

giving the full details later in the story.   

6.3  SELF-TEST ACTIVITY 4 - KISS  

Re-write this sentence keeping it simple and accurate:  

Four aircraft passengers and the pilot were killed when a twin-engined Beechcraft Baron aircraft hit an 

electric power line and crashed and killed a further three people travelling in a car near Nadi airport this 

week.  
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7 ADVICE, REPORTS AND STORIES DELIVERED ARE APPROPRIATE FOR SPECIFIC CONTEXTS 

AND BACKGROUNDS  

  

7.1  WHAT IS CONTEXT?  

 

By Tristan Harris on March 10, 2010  

Available online at http://www.tristanharris.com/2010/03/context-the-future-of- 

the-web-inklings-of-sxsw/  

  

Say you’re walking into the Metropolitan museum of New York on a sunny afternoon in May. You walk 

inside and stroll down a hallway of 17th century paintings from Italy. If you’re like most people, you 

probably don’t know much about the paintings that line the halls, or why a certain piece is particularly 

notable or revolutionary. You just sort of go along with it. You’re obeying an implicit social contract you 

have to the museum during that half an hour– “I’m in a prestigious art museum in NY and society says the 

paintings here are important, so I might as well pay attention for a little while.”  

  

But the reality is, you don’t really know or care much about the paintings on the walls. While you might 

glean bits and pieces from the tiny yellow notecards appearing next to each piece – year, author, type of 

paint used – the whole experience is relatively flat. The paintings haven’t given you any reason to care 

about them. Put another way, if you peered into your brain during this experience, you’d probably see it 

light up pretty simple, low-order sensory areas: “look, there’s a black brush stroke on a giant white canvas.”  

  

Compare that experience to this one:  
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Suppose you walk into the Met and an NYU Professor of Art History suddenly appears saying she wants to 

tell you everything about art in the museum. She grabs you by the hand and leads you through the hallways, 

enthusiastically explaining the different artistic periods, pointing out the significance of each flourish used 

by the painter, describing the life and economic status of the artist during the time they painted, and so on. 

Equipped with this framework to understand the painting, instead of just seeing colors and lines on top of 

canvases, you now appreciate detailed information about each piece that you couldn’t have before… it’s 

almost as if you perceive a different painting than the one before the Art History teacher showed up.  

Context is information that informs your understanding of the world, literally allowing you to derive more 

meaning from an experience. In the case of the painting above, it deepens the meaning of your experience 

in the Met by increasing the # of features, patterns and ideas you’re aware of in each painting. Even though 

the rectangle of colored brush strokes is the same as the one you saw before the NYU professor told you all 

about it, you actually see the painting in a different way after you have context.  

Context in web-based news and storytelling:  

If you think about it, the way we read news on the web is much like walking down the hall of the Met 

without having context. Much that we read relates to big topical issues we probably don’t fully understand: 

the Health Care debate, the standoff between Iran and the United States, the Financial Crisis. We know we 

should pay attention to these topics, yet we’re massively under-equipped to understand their nuances and 

complexity of the issue, especially since it comes to us in a daily flood of headlines (e.g. “UN weapons 

inspectors are visiting Iran today…”). Articles like this are about as helpful as the little “yellow notecards” 

are giving basic information about each painting in the Met.  

 

7.2   BACKGROUND DETAILS  

  

Very few new scientific or technological developments happen by accident. Most are the result of work 

over time. Discoveries may come suddenly, but they usually come because a scientist is looking for 

something anyway.  

 Your job is to place all developments in context. Explain how we got to the situation today. In a story about 

an AIDS drug, explain what scientists know about the disease and how many people it has so far killed, 

especially in your country or region. In a story about a new pocket computer, explain a little about the 

history of computers and how the new small version compares with existing computers. When reporting 

the results of a study into water cleanliness, give some of the history of the project.  

  

You need these kinds of background details in most stories, because they help your readers or listeners to 

understand what has happened and how important (or disappointing) the latest development is. The 

background details should be written as simply and clearly as the rest of the story. They should be kept as 

short as possible because your audience is mainly interested in the latest news, not in history.  
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7.3  EXPLAIN EVENTS AND ISSUES  

  

One of your main tasks as a journalist is to explain events and issues in a way your readers or listeners can 

understand. If you only report what happens or what is said, you will give your readers or listeners a 

fragmented picture of the world. They also need to know how and why things happen. Your stories must 

always put events and issues in context, showing how they affect people.  

  

Explanations do not have to be long descriptions. It can often be done in one or two sentences.  

  

7.4  EXPLANATION NOT ADVICE  

  

There is an important difference between explaining events and giving advice on how to alter situations. 

Explanation is clearly one role of the journalist. Leave the political activist or the expert in that field to give 

advice. Your job as a journalist is to report different opinions, not to judge them. Be objective.  

  

7.5  DO NOT SENSATIONALISE  

  

To sensationalise means to state something in such a strong and extreme way that it has an effect on 

people's emotions. Bad journalists sensationalise stories because they are more concerned with grabbing 

the attention of their readers or listeners than with telling the news accurately. There might be some truth 

in what they write, but they exaggerate it to grab attention.  

  

Sensationalizing science can often lead to harm by falsely provoking strong emotions such as hope or fear 

in readers or listeners. This is especially dangerous in fields such as medical research. Scientists researching 

a new drug will seldom claim that they have found a cure for a certain disease. They are more likely to say it 

is "a step towards a cure" or "a possible way of preventing the disease" or even "a way of reducing the 

symptoms". They do not want to raise false hopes. If you then write that "scientists have found a cure for 

cancer", it will raise the hopes of everyone with the disease and all their relatives. When they discover that 

they themselves cannot be cured, they will feel even worse than before your story. You may even destroy 

what little hope they may have had. It is a cruel thing to do.  
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Sensational claims in other fields, even as remote as astronomy, can cause harm. People will panic if you 

report that a giant meteor is heading towards earth but fail to point out that it will arrive in a thousand 

years from now and miss us by a million miles.  

  

In some cases of sensational reporting, there is little difference between exaggeration and lying. 

Exaggeration often leads so far from the truth that it becomes a lie. If a child claims she was bitten by a dog 

two metres tall, she is exaggerating the truth - but she is also lying. You must never lie to your readers or 

listeners.  

  

The scientists themselves will also be offended. They like to deal in plain facts, to be accurate and not 

emotional. Therefore they are offended by sensational reporting which becomes a lie. It probably offends 

them more than simple errors, which they might forgive.  

So never sensationalise a story. State the facts in a clear, simple and interesting way. It is a great challenge 

to write a medical story without using words like "miracle cure", but it can be done - and it is more 

rewarding than the easy lie.  

  

7.6  SELF-TEST ACTIVITY 5 - EXPLAINING THE CONTEXT  

Write a short paragraph explaining the context of this cartoon. Include an explanation of who the artist 

Brett Murray is and what happened at the Goodman Gallery.  
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8  OPPORTUNITIES TO ENHANCE UNDERSTANDING AND KNOWLEDGE OF A SPECIALIST 

BEAT AREA ARE IDENTIFIED AND UTILISED AS RESOURCES, OPERATIONS AND SPECIFIC 

CONTEXT REQUIREMENTS ALLOW  

  

You will need to take every opportunity to become more knowledgeable and better educated about your 

round. Read books and magazines on the subject; attend conferences; attend part-time classes at college if 

they are available. The more you understand the subject, the better you will report it.  

  

8.1 SELF-TEST ACTIVITY 6 – EXPANDING YOUR KNOWLEDGE  

  

Identify a public seminar/lecture /course workshop, etc. taking place at an educational institute, for 

example, that could be helpful or useful in expanding your knowledge and understanding of any subject 

matter.  

  

  

9 CONTRIBUTE TO PUBLIC UNDERSTANDING OF A SPECIALIST BEAT  

  

Your main task as a journalist is to help people understand what is happening around them; in their village, 

in their country and in the world. Most readers or listeners will not have your knowledge of language, so 

you must simplify it for them. You should be able to examine the most complicated issues and events then 

translate them into language which your audience can understand. If you fail in this, people will stop buying 

your newspaper or tuning in to your radio or television station. You will be failing in your job.  

  

  

9.1 JUSTIFY INTERPRETATION OF STATEMENTS, ACTIONS, EVENTS, PROCEEDINGS, FINDINGS,  

TOPICS AND ISSUES RELATING TO A SPECIALIST BEAT IN TERMS OF LEVELS OF PUBLIC 

UNDERSTANDING  

  

For many journalists today, English is the main language used for newspapers or magazines, radio, 

television or the Internet. Above all, use words and grammar which are most easily understood by your 

readers or listeners.   
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Although you are reading this in English, you may do a lot of writing in other languages. Many of the 

general points we make about writing style will apply to these other languages. Learn the general points 

and try to apply them to your own language or languages.  

 You may get some guidance on such things as sentence length, punctuation or word usage from your 

organization’s style books. These are books which lay down rules for language you must follow in your 

particular paper or broadcasting station. You should ask your editor or chief of staff for a copy of your 

organisation's style book. Unfortunately, many small or new organisations do not have their own style 

book.   

  

 9.1.1  SHORT, SHARP, CLEAR SENTENCES  

  

Whether you write for newspapers, broadcasting or the Internet, you should always aim for words and 

sentences which provide the maximum amount of understanding with the minimum risk of confusion. This 

generally means keeping words and sentences short and simple. You can use long words, but you must be 

sure they are doing their job properly.  

  

 9.1.2  LIVELY LANGUAGE  

  

The words you use will help to make your story easy to understand.  

 Long words are not bad in themselves, if they are the only words available to explain a particular meaning 

accurately. However, the English language is large and varied so there are usually shorter alternatives 

which do the job just as well as long words.  

 Many young journalists think that they have to use the whole of their vocabulary when writing even the 

simplest news story. You may wish to show off your knowledge of the language, but remember that your 

knowledge is not what matters. The vocabulary of your reader or listener is more important.  

  

 9.1.3  OBJECTIVITY  

  

Your language must not only be easily understood, it must be fair. You should not use words which give a 

biased view of a person, an event or a situation.  

  

Many words develop special, biased meanings because of the way they are commonly used in a 

community. In some cases, you cannot avoid using such words. Take care that the words you use reflect the 

meaning in the community and not your own opinions.  
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 In particular, you should be careful about using words which describe disputes or conflicts. In these cases, 

each side to the dispute may choose to use the words which reflect well on them and badly on their 

opponents. As a journalist, you should try to steer the middle course.  

 The most obvious cases of bias are introduced by the use of adjectives and adverbs. A protester's peaceful 

resistance may seem like violent obstruction to a policeman on duty. An injured person waiting for an 

ambulance may think it arrived slowly when the ambulance driver believes he drove fast.  

 Verbs too can be loaded with bias. The same protester who lobbed a stone at a police van may be seen by 

the men inside to have hurled it at them. A boss sees his workers go on strike; the workers may say they 

withdraw their labour. Words like sack, retrench and make redundant describe similar situations in which 

people lose their jobs, but they mean quite different things to the bosses and workers involved. Some 

companies even speak of letting workers go, even though the workers themselves have no choice.  

 Nouns can also express bias. A building can be a house to a poor person, yet seem like a shack to the rich 

observer. It may seem to be in a suburb to its owner, and in a slum to the rich man. And who is rich? If you 

have R100 you will be rich to a beggar, but poor to a millionaire.  

 It is impossible to list all the words which may contain bias. You must look at each word individually and 

ask yourself if it is fair and accurate.  

  

9.2  Use of Terminology, Language and Concepts specific to a Specialist Beat are JUSTIFIED IN 

TERMS OF LEVELS OF PUBLIC UNDERSTANDING  

  

In any field of human activity, experts develop their own jargon. Other experts in the same field will 

understand them, and the use of this jargon enables them to talk about complicated things in fewer words.  

 However, anybody who is not an expert in the field is excluded by this jargon. What does a computer 

expert mean by a "serial port"? What does a policeman mean by "AR" or "GBH"? What does a doctor mean 

by a "contusion"?  

 As you become more expert in your beat you will hear a lot of jargon, and you will understand what it 

means. Indeed, you will start to use it yourself in talking to your contacts. You must take care that you do 

not use it in your reports; you must translate it into plain language first.  

 For example, military spokesmen in time of war use a great many jargon words, many of which are chosen 

with great care to soften the real meaning. They will talk of "ordnance" when they mean bombs; they will 

talk of "collateral damage" when they mean civilian casualties; they will talk of "neutralising", when they 

mean killing. It is understandable that people whose job is to do unpleasant things on society's behalf 

should mask harsh reality in this way; but it is the job of the journalist to say clearly to the reader or listener 

what all this means. Journalists should talk plainly about bombs, and about civilians being killed and 

injured.   

  

Incidentally, journalists should also avoid passing on their own jargon to the public. We know what we 

mean by an "intro", but the reader does not. We tend to use the word "story" to mean a news report, but 
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most people use the word "story" to mean something that is not true. It is better to refer to "reports" than 

to "stories" when talking to the reader or listener, and save the word "story" for jargon within the 

newsroom.  

  

9.3   SELF-TEST ACTIVITY 7 – KEEPING IT SIMPLE AND TO THE POINT  

  

Rewrite this story keeping it simple and to the point.  

  

“A school bus ran off City Road in Suva, narrowly missed an electricity pole and a few potholes and 

came to rest in a garden. Most of the bus windows were smashed. There were more than 30 

children on the bus. They were going to Martyr School. It was a 36-seater bus. All the children 

escaped serious injury. Some of them jumped out of the bus and grazed themselves. One child hurt 

his nose.  Eyewitnesses said the children were helped from the bus screaming and shouting and in a 

state of panic. This happened this morning.”  

  

  

10  BUILDING NETWORKS OF CONTACTS RELEVANT FOR A SPECIALIST BEAT  

  

10.1  SELECTING CONTACTS THAT ARE APPROPRIATE FOR SPECIFIED CONTEXTS  

  

Journalists rely on contacts to tell them what is happening or give them hints on stories which might be 

worth covering. Contacts can range from an official within the government to the boy who keeps his eyes 

open for stories while selling newspapers.  

 Some contacts will tell you things simply because they like you or they like the idea of being involved in the 

media in a small way. They are not part of the story and have no particular interest in giving you one side 

against another.  

 Others, however, will tell you things because they want the news covered in a certain way. These people 

can be politicians who expose an opponent's wrong-doing to score political points; company public 

relations officers who want to sell a particular product; activists who want to highlight what they see as an 

injustice; a criminal who wants to get even with a corrupt policeman by "telling all". The list is endless. They 

all have one thing in common - they are not interested in balance, they will not help you to give the other 

side of the story. You can use such contacts to give you story ideas, but must go to other sources as well for 

balance.  
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10.1.1 PUBLIC RELATIONS  

  

It is easy to be drawn into taking the side of contacts, for all sorts of reasons. Businesses, governments, 

politicians and police forces in particular have recognised the value of employing special people to present 

their case to the media and the public. Whether they are called public relations executives or press officers, 

they still owe loyalty to the person who pays them. They are not there to help the media, they are there to 

protect and promote their employers.  

 The clever public relations officer or PR will be very pleasant to deal with. He or she will always try to be 

available to journalists, even at home. They will call you by your first name and share jokes with you. They 

will arrange interviews for you and issue press releases to keep you informed. They will, in effect, do 

everything they possibly can to make your job easier and save you digging for a story. They know that 

journalists who dig often find more than they were originally looking for.  

 They also recognise a basic fact of human nature, that if journalists can get news more easily from one side 

than the other they will favour that side over the other, either consciously or subconsciously. It is difficult 

for young journalists to have a very friendly chat with a helpful PR then write something critical about his 

company or organisation. How much easier it is to take their side against the opponent who angrily accuses 

you of trying to stir up trouble then slams the telephone down!  

 As well as finding the good PR more pleasant to deal with, journalists may also find them better informed 

and better communicators. Many companies, political parties or pressure groups now either employ 

professional journalists as public relations officers or send their PRs on special courses to learn how to 

handle the media.  

 So beware of the temptations offered by public relations officers. It is much easier today for a busy 

reporter to ask the PR manager of a shipping line to get a comment from his chairman than it is to go out 

and track down the opposing union official who also works full time "down on the dockside somewhere". 

To be a good journalist you must accept that some tasks are easy, some are difficult. Do not allocate the 

same amount of time to getting each side of the story - aim for the same level of achievement.  

  

10.2  SELECTION OF RELEVANT AND APPROPRIATE METHODS FOR IDENTIFYING CONTACTS  

  

Whenever you are getting news from a number of independent sources, whether they are wire services, 

contacts or witnesses, you may find conflicting information. In some cases these may be small variations, in 

others major differences.  

  

For example, you may have been given two different days when strike action is due to start. By checking 

back, double checking and cross checking sources, it may be possible to find where the difference lies and 

deal with it easily. Often a phone call is all that is needed.  

In other cases, where your access to information is limited, you may never be able to find out exactly who is 

correct. In such cases you should attribute the facts in doubt to the individuals, groups, companies, 
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organisations or governments which gave them. For example, if one army claims to have fired three 

missiles and their enemy says they only fired two, quote both sides and let the reader or listener judge 

from experience who to believe. If you are still unhappy about that solution in really controversial areas, 

leave out the details in question.  

 Sometimes you may receive conflicting details from two usually-reliable news agencies. For example, 

Reuters may say that 1,000 people have been killed while Associated Press says 2,000. If you cannot see an 

obvious reason for the different figures (such as the AP story being more up-to-date than Reuters), contact 

the agencies themselves. If you cannot determine which is correct, you may have to quote both of them - 

as long as you are sure that this will not confuse your audience. You must, of course, clarify the situation as 

soon as possible. The alternative is to wait until the situation is clearer before running the story.  

Whenever there is conflict between two reports from the same agency, look for reasons why (such as one 

report being more up-to-date or from a bureau nearer to the event). Again, if you cannot find an obvious 

reason, contact the nearest branch of the agency for an explanation.  

  

10.3  INFORMATION STORAGE AND CONTACT MANAGEMENT REQUIREMENTS  

  

It is often said that a reporter is only as good as his or her contacts book. Whether it is a real book or simply 

files on a computer, it serves the same purpose. So what is it about a contacts book which makes it so 

important?  

 Whenever you write a story, you need two things. You need information and you need quotes. In order to 

do your job well, you have to know who to contact for these things.  

Your contacts book is the list of people who you know are prepared to be helpful to you, together with 

their telephone numbers, email addresses, fax numbers, addresses, or whatever other information you 

need.  

Every time you write a story, and speak to someone who was helpful, put their name, job title and 

telephone number in your contacts book. The next time you need to speak to somebody about the same 

subject, you will know who to call.  

 It is useful also to cross-refer. For example, suppose you have just phoned the Agriculture Department to 

talk to someone about fish farming. You have found that a Dr John Sine, who is the Manager for 

Aquaculture Development, is very knowledgeable and happy to talk to you.  

 The best place to put this entry into your contact book is under A for Agriculture.  

So on the A page you need to enter:  

 Dr John Sine  

Manager for Aquaculture Development  

Agriculture Dept 215-1000  
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jsine@dag.gov.pg 

But the next time you want that name, number or email address, you may have forgotten who he works 

for. You may only remember that he was the fish farming man. So, on the F page you need to enter:  

 Fish farming - see Agriculture Dept, John Sine  

 Or the next time you may just remember Dr Sine's name, but not remember what it was he knew so much 

about. So, on the S page you need to enter:  

 John Sine - see Agriculture Dept (fish farming man)  

 This may take a few minutes to do, but it is something which you will only have to do once. It will give you 

a contacts book which will save you time when you really need it. If you are using contacts/address book 

software on your computer there is usually a function to make cross-referencing easier.  

 Look after your contacts book, keep it safe and it will serve you well.  

Personal contact books are personal property.  Do not look in another journalist's personal contacts book 

unless you have permission. If you need a contact, ask your colleagues if they have any.  

  

10.3.1 NEWSROOM CONTACTS BOOK  

  

In addition to the contacts book which each reporter will have, it is useful for the newsroom itself to have a 

contacts book.  

 This will contain all those people who are able and willing to help your news organisation. Many of them 

will be the same people in the reporters' personal contacts books. However, it is important that the 

newspaper, radio or television station has a collective memory, so that each new reporter does not have to 

start all over again establishing all the contacts.  

 Reporters will probably not put all their personal contacts into the newsroom contacts book. Sometimes a 

contact trusts only one particular reporter, not the whole newsroom. This person's name should not be put 

into the newsroom contacts book, in case another reporter deals with the person badly and makes them 

decide not to talk to any reporter again.  

  

10.4  SELF-TEST ACTIVITY 8 – FILING CONTACTS  

  

How would you file this contact?  

  

 George Tobias – homeopathic veterinary surgeon    
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11  SOCIAL MEDIA FOR SOCIAL CHANGE  

  

  

  

You can also use social media sites such as Facebook and Twitter, etc. as a means to research stories, find 

possible story contacts and keep abreast with social opinions using these platforms to exploit ideas and 

views. But, be careful in what you use and how to document this research.   

  

11.1  SELF-TEST ACTIVITY 9 – SOCIAL MEDIA  

  

Survey your friends/ acquaintances/family members and find out what social media is most popular in your 

community and why.  
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SECTION 3: 

INTERVIEW FOR A VARIETY OF JOURNALISTIC 

PURPOSES   

  

   

   

1 INTERVIEW FOR  VARIETY OF JOURNALISTIC PURPOSES  

 

2 ICE BREAKER GAME  

  

Each person at the workshop presents basic information about themselves, such as hometown, education, 

work experience, etc. and then the rest of the group get a chance to ask questions to elicit more 

information about the person, delving deeper into specific topics.   
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3 PREPARE TO INTERVIEW  

3.1.  INTRODUCTION  

The interview is an integral part of the research process. In order to get the right information for your story, 

preparation is important. Before you conduct an interview, you need to prepare in order to get the most 

from your interviewee. The amount of preparation you can conduct depends on your deadline and your 

own organisational abilities.  

You need to identify the following:  

• What information do I need?  

• Who should I interview in order to get this information?  

• Can I get a diversity of sources? For example experts, eye-witnesses, people directly affected?.  

• How should I interview this person: face to face; telephonically; or via email?  

• When should I interview this person?  

 

3.2.  RESEARCH  

In-depth research is critical. That's what makes the interviewer confident and focused and the interview 

interesting. As you conduct your research you will be able to begin formulating the questions you would 

like to ask during the interview. Research however has to be carefully utilised.   Just because you know a lot 

does not mean you have to ask everything.  In fact, the research should be used to figure out what is 

relevant and what is not.  

  

Many reporters try to complete their research while interviewing. This not only results in a waste of 

footage or notes but also allows the interviewee to promote his or her point of view without the reporter 

necessarily realising it. Your research will enable you to distinguish fact from opinion or distortion and 

contextualise subjective view-points.  

So be sure to know your material and what you require from your interview before you start.  

 

3.3.  STORY BRIEF IS DISCUSSED IN TERMS OF SPECIFIC NEEDS AND APPROPRIATE FEATURES  

An editor will assign a story in terms of its relevance and currency. The editor will point out possible ethical 

pitfalls and legal parameters.  In addition, the editor will specify how many words the article/story, etc. will 

be allowed which will also indicate the depth required for the story.  Always remember when writing a 

story to take into consideration your target audience.  
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3.4.  SELECT INTERVIEWEES IN TERMS OF SUITABILITY  

Who you interview will depend on the brief you have been given and the research you have been able to 

do. It may be someone obvious, such as the person directly affected by the story you want to report, or it 

may require some serious research to identify who are the experts to speak to about a specific matter.  

  

Some things to consider:  

• Is the interviewee hostile to the media? If so, what must I do to put him/her at ease?  

• Is the interviewee used to conducting interviews? If not, what must I tell them so they can 

understand the process?  

• Does the interviewee have her own agenda for giving this interview? If so, what must I do to ensure 

the interview achieves my goals?  

•  

3.5  MAKE ARRANGEMENTS FOR THE INTERVIEWS IN A TIMELY, APPROPRIATE AND PRECISE 

MANNER  

  

You will have to organise a date, time and venue for the interview. You may also need to make other 

arrangements beforehand such as transportation.  

  

For a pre-arranged interview you must communicate the details to the interviewee in good time. This may 

include:  

 Date, time and location.  

• Method of interview – e.g. will the interview be filmed or recorded?  

• Introduce yourself – make sure the interviewee knows who you are, which organisation you 

represent and what is the purpose of the interview.  



73 

 

  

You will also need to ensure you have allowed sufficient time to ask all the questions? If not, perhaps 

because the interviewee has limited time, how can you prioritise your questions?  

  

Finally, be persistent! You may not get to speak to the person you want straight away but don’t give up and 

be prepared to wait.  

 

3.6.  TIMEOUSLY ASSEMBLE RESOURCES FOR THE INTERVIEW  

The resources you need will depend on the type of interview you are conducting. However, it is a good 

general rule for a journalist to always carry with them a pen and notebook.  

 

3.6.1.  QUESTIONS ARE IDENTIFIED BEFORE INTERVIEWS AND CAN BE DISCUSSED IN 

TERMS OF THE STORY BRIEF AND THE TYPE OF INTERVIEW ANTICIPATED  

For a “live interview” – either telephonic or face to face you should have your questions and notes well 

organised and easily to hand. You may need to refer to these to clarify a point or back something up.  

  

You may also want to record the interview. If using a Dictaphone / recorder be sure to test it beforehand 

and make sure there is enough space or some spare tape and batteries if necessary.  

  

For face-to-face interviews you may also be filming the interview. Read through Section 7: cell phone 

filming for guidance on how to prepare.  
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3.7.  SELF-TEST ACTIVITY 10 – INTERVIEW RESOURCES  

What do you think needs to be considered under the following headings?   

  

Transport arrangements    

  

Directions      

  

Notebook    

  

Writing implements    

  

Functional recording equipment    

  

Dress    

  

Permissions    

  

  

4. CONDUCTING AN INTERVIEW  

4.1 INTRODUCTION: JOURNALISTS SHOULD RESPECT THE RIGHTS OF PEOPLE BEING 

INTERVIEWED  

Every person interviewed has the right to be treated with respect.   

Interviewees should be clear about:  

• who you are;  

• who you represent;   

• the purpose of the interview.  
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Interviewees should be helped to understand the possible consequences of their participation. They must 

also give informed consent where an interview intrudes on their privacy (see text box below).  

  

4.1.1.  THE INTERVIEW PROCESS AND BEHAVIOUR TOWARDS SOURCES RESPECTS THE 

RELEVANT JOURNALISTIC CONVENTIONS  

  

Respect also means a journalist must conduct and present themselves properly. You must always dress 

appropriately although your overall approach may vary according to the setting – for example it may be a 

very formal interview with a senior government official, or an informal meeting with a vulnerable family 

who needs to be put at ease.  

Your research is crucial to showing respect and correct behaviour to your interviewee. Ensure you have 

gathered all the necessary background research to conduct the interview in a proper and appropriate 

manner.   

 Respect means you should be properly informed about the topic you are going to talk to the person about 

– you don’t need to know everything (that’s what the interview is for) but you must be able to demonstrate 

some basic knowledge and understanding. This includes getting the basic information about the 

interviewee correct – their name, role / position and experience – and being clear about why you want to 

interview them.  

 

  

4.1.2.  OFF THE RECORD  
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You will occasionally be given information on the understanding that it is totally off the record. Although 

you will have to ask your source exactly what they mean by such a phrase, it usually means that you should 

not even write about what they tell you. And you must certainly not use their name.  

People usually give information off the record when they want you to understand the background to 

something which is too sensitive for them to talk publicly about. For example, you might get a tip-off of a 

major police operation planned for the next day against the hide-out of a criminal gang. You ask the police 

chief for more information, but he will obviously not want you to publish anything which might warn the 

gang. On the other hand, he might not want to say "no comment" because you might start asking questions 

somewhere else. So he might say he will tell you off the record, on condition that you do not tell anyone 

else.  

Because he is asking you a favour - that is to keep secret something you already know a little bit about - you 

should expect a favour in return. If you agree not to publish details of the story before the raid, ask him 

whether, as a sign of goodwill on his part, he will allow you to accompany the police on the raid. You will 

then beat all your competitors to the story of the raid itself and have a scoop.  

One thing to remember about any request to treat information off the record is that it is only a request. 

You can agree or disagree. If a person says they will only speak to you off the record, you must decide how 

important their information is - and whether you can get it from somewhere else. If you cannot, perhaps 

you can agree to their conditions. In any case, you should bargain with them to give it on the record or at 

least non-attributed.  

If a person gives you an interview and only tells you at the end that it was all off the record, argue that they 

should have said so earlier and not wasted your time. You are in a strong position because you now know 

what it is they want to keep a secret.  

4.1.3.  SENSITIVITY TO SITUATION AND CULTURE  

Vulnerable people should be treated with particular care. Privacy is both a legal right and an ethical duty. 

This is a very important issue to consider when interviewing and reporting on people who are HIV positive. 

Great care must be taken over interviewees who may be openly discussing their HIV status or even 

disclosing it for the first time.  

Often journalists will be dealing with people who are poor and disadvantaged. The journalist must take 

particular care not to bulldoze people, i.e. pushing them into doing something they may not really want to 

do.   

Where an interview subject’s identity is going to be made public the journalist must ensure that the 

subjects have thought through the implications of the interview and putting their lives on public display. 

The journalist must obtain informed consent which means they must:  

• Clearly identify themselves;  

• Explain clearly and honestly what is intended or what is the purpose of the interview;  
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• Where possible speak in the language most comfortable for the subject (or have a good and trusted 

translator available);  

• Avoid making false guarantees or promises that cannot be kept; and  

• Obtain a completed and signed release form for any material of people that could be made public 

(see Appendix A).  

4.2.  DOS AND DON’TS WHILE INTERVIEWING FOR STORIES:  

 DOS  

I. Be confident while asking the questions.  

II. If an interviewer gives very short answers ask him/her to elaborate.  

III. Fully concentrate on the answers to make sure you get the required information or sound bite.   

IV. Stay alert and stick to your question line! Your interviewee may hijack your interview by giving 

leads, which may be useless. Be focused and take control of the interview.  

V. If you anticipate that the interviewee may not want to answer your questions try to record them 

refusing to answer.  

VI. If your interviewee wants the questions in advance, there is nothing wrong in giving them if the 

subject is non-controversial. If you are cornering the interviewee give an ambiguous question line.  

VII. Keep your questions short.  

VIII. Remember all the elements of research – do not make mistakes with numbers, statistics etc. One 

mistake will give your interviewee the upper hand.  

IX. Listen! Good interviews are conversations and you must be able to respond to what your subject 

says in order to ask good follow-up questions besides your pre-prepared list.  

DON’TS   

I. Avoid ums and ahs.  

II. Don’t get intimated. Some interviewee’s have the tendency (and ability) to make you tense. Stay 

calm and relaxed.  

III. Don’t get angry.  

IV. Don’t interrupt your interviewee.  

V. Don’t say “umm’ or ‘yes’ in acknowledgement of the answer. You may nod. VI.  Avoid a boring 

speaker in your story.  
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VII. Don’t be afraid to move from your prepared questions if another more interesting angle emerges.  

VIII. Avoid repetition in sound bites IX. Avoid questions in sound bites.  

  

4.3.  DOS AND DON’TS FOR FILMING A FACE-TO-FACE INTERVIEW:  

  

DOS  

   

I. If you need to refer to your questions do it when the interviewee is answering.  

II. Always keep the questions ready and neatly typed in double space for quick reference.  

III. Keep research material handy – just in case you are forced to refer to it.  

IV. Be prepared to shoot the interview for a longer duration if you realise the interviewee is opening 

up.  

V. Carry extra tapes, batteries etc. lest these may run out (or fail) at the right time when the most 

important person is in front of you.  

VI. Always be on the interview spot before time and if possible set up the camera before the 

interviewee arrives.   

VII. Dress appropriately.  

   

DON’TS:  

I. The background should not be so absorbing or overpowering that it distracts the viewer from what 

is being said.  

II. Don’t spend all your time lighting up and setting the interview frame, and leave little time for the 

interview – you may not get the chance again.  

III. Remember you are being filmed throughout so don’t make improper gestures.  

  

4.4.  DEVELOPING QUESTIONS THAT HAVE THE POTENTIAL TO ELICIT INFORMATION AND ARE 

VARIED FLEXIBLY TO ELICIT INFORMATION AND TAKE ACCOUNT OF NEW INFORMATION  
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4.4.1.  OPEN ENDED AND CLOSED QUESTIONS  

 If you are looking for a good quote or to get lots of information the question should be phrased to get a 

complete answer.  A question that gets just a “Yes” or “No” answer is generally to be avoided.  

 It can help to remember the 5 “Ws” and the “H” when forming questions: who, what, where, when, why 

and how.  

  Example:  Closed Question: Are you against your party leader's new economic policy?                 

Answer: Yes.  

 Open Ended Question: Why are you against your leader's new economic policy?  

 Closed questions can be useful where a narrow, specific answer is sought or you want to put an 

interviewee on the spot. They may also be the only option with a reluctant interviewee or with children. 

But generally open-ended questions will elicit good quotes and better, more useful answers.  

 Also be wary of briefing an interviewee on what you are looking for because this can eliminate the 

spontaneity which often leads to good interviews.  

  

4.4.2.  LEADING QUESTIONS  

  

A leading question will gain an obvious answer. They could be used to corner an interviewee who is 

avoiding giving a direct answer e.g., "Don't you think this is too trivial an issue to have an internal squabble 

in the party?"  

  

4.4.3.  HYPOTHETICAL QUESTIONS  

  

A hypothetical question can be used to develop a new idea or to explore an organisation or person’s 

thoughts or abilities in an unforeseen situation e.g., "How prepared is your government in case an 

earthquake occurs again?"  

  

4.4.4.  PROBING QUESTIONS  

  

A probing question will help tease information and thoughts from the interviewee.  This helps when doing 

an investigative story e.g., "What do you mean by ‘helping’ the family of the children when you are actually 

forcing them to work for such a meagre salary?"  
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4.4.5.  PROMPTING QUESTIONS   

  

A prompting question is a sympathetic one which will help the interviewee formulate an answer which is 

close to the questioner's requirements e.g., "Tell me a bit about it, how you got here, how long it took and 

what you thought of the transport system?" These are also useful where an interviewee is nervous or 

anxious and needs to be relaxed.  

 Using the right question format at the right time will obtain more information and make the other party 

more relaxed. It leads to constructive interchange and gives the person asking the questions more control 

over the situation. Careful structuring also makes it difficult for interviewees to dodge difficult questions or 

avoid answering.  

  

4.5.  FORMULATING QUESTIONS  

  

Remember:  

 Always consider what the objective of any interview is.  

• Always consider who the interviewee is – both their characteristics and agenda.  

• Choose the right question format.  

Be flexible – you can always change the format if the answers are not developing properly.  

  

4.6.  COMPLETING THE INTERVIEW  

  

Finally you must complete the interview within the time and resource limits identified on. This means:  

• Completing the interview at the agreed time and using the agreed resources available; and  

• Reporting back to your editor and delivering any notes, recording or footage by the time agreed on.  

  

4.7.  VOX POPULI  

  

  

    

http://www.google.co.za/imgres?imgurl=http://encounterentertainment.webs.com/3055331330_45bc2ea6da.jpg&imgrefurl=http://encounterentertainment.webs.com/heartofanation.htm&usg=__P5-8RzxrBYWiRNklMO5nOrmlNqs=&h=332&w=500&sz=103&hl=en&start=25&zoom=1&tbnid=sWHd6mLi5AvrYM:&tbnh=86&tbnw=130&ei=ROA9UMPVK9S7hAey-oGQDA&prev=/search%3Fq%3Dvox%2Bpops%26start%3D20%26um%3D1%26hl%3Den%26sa%3DN%26biw%3D1265%26bih%3D673%26tbm%3Disch&um=1&itbs=1
http://www.google.co.za/imgres?imgurl=http://farm3.static.flickr.com/2289/2194476640_753c3653d4.jpg&imgrefurl=http://www.flickr.com/groups/200viewclub/discuss/72157622203847598/&usg=__BwwVXA2oVBjLOOCO15TZBqf00-M=&h=374&w=500&sz=137&hl=en&start=14&zoom=1&tbnid=rwQM9MOxe9kamM:&tbnh=97&tbnw=130&ei=_N89UIGAHYS0hAfamIGYCA&prev=/search%3Fq%3Dvox%2Bpops%26um%3D1%26hl%3Den%26biw%3D1265%26bih%3D673%26tbm%3Disch&um=1&itbs=1
http://www.google.co.za/imgres?imgurl=http://encounterentertainment.webs.com/3055331330_45bc2ea6da.jpg&imgrefurl=http://encounterentertainment.webs.com/heartofanation.htm&usg=__P5-8RzxrBYWiRNklMO5nOrmlNqs=&h=332&w=500&sz=103&hl=en&start=25&zoom=1&tbnid=sWHd6mLi5AvrYM:&tbnh=86&tbnw=130&ei=ROA9UMPVK9S7hAey-oGQDA&prev=/search%3Fq%3Dvox%2Bpops%26start%3D20%26um%3D1%26hl%3Den%26sa%3DN%26biw%3D1265%26bih%3D673%26tbm%3Disch&um=1&itbs=1


81 

 

  

“Vox Pops” or “Vox Populi” means people’s voice. In many of the stories that you will be doing, you might 

require the reactions of the general public. The best way to get it is to interview them on the streets.  

 Now, you can never be sure what the common man can end up saying. So you might need to ask the same 

question to a few people to come up with the right quotes.  

 There should be a perfect understanding with the cameraperson while taking vox pops interviews.  See 

some pointers below that you need to follow while talking to the general public.  

   

1) Identify the person to be interviewed and inform your cameraperson.  

2) Approach him with the camera in the on position.  

3) Take people from varied walks of life and different economic strata.  

4) Take the vox pops in different backgrounds.  

  

4.8.  SELF-TEST ACTIVITY 11 – QUESTION TYPES  

 

Give an example of each of the following 

• A closed question: 

 

__________________________________________________________________________ 

 

• A leading question:  

 

__________________________________________________________________________ 

 

• A hypothetical question:  

 

__________________________________________________________________________ 

 

http://tvjournalist.net/learn/mod/resource/view.php?id=32
http://tvjournalist.net/learn/mod/resource/view.php?id=32
http://tvjournalist.net/learn/mod/resource/view.php?id=32
http://tvjournalist.net/learn/mod/resource/view.php?id=32
http://tvjournalist.net/learn/mod/resource/view.php?id=32
http://tvjournalist.net/learn/mod/resource/view.php?id=32
http://tvjournalist.net/learn/mod/resource/view.php?id=32
http://tvjournalist.net/learn/mod/resource/view.php?id=32
http://tvjournalist.net/learn/mod/resource/view.php?id=32


82 

 

 

 

5. RECORDING AND CRITICALLY REVIEWING THE INTERVIEW  

5.1.  INTRODUCTION  

  

Completing the interview is just one step in the reporting process. The information and material you gain 

from the interview will be used as part of the larger reporting process. However this needs to be done 

efficiently and effectively. Time and resources are limited. It may require you to do more research. You are 

also part of a larger team so you must ensure that the material can be accessed and used by others – fact-

checkers, editors, fellow reporters and so on. In this section we look at some of the work still to be done 

and examine ways of storing interview material.  

  

5.2.  IMMEDIATELY AFTER THE INTERVIEW, YOU MUST...  

• Thank the interviewee for their time?  

• Check the spelling of the interviewee’s name and confirm their title and / or role?  

• Confirm the interviewee’s contact details and make sure they have your contact details.  

• Ask whether you can contact them again for any follow-up questions.  

5.3.  RECORD AND REVIEW THE INTERVIEW IN TERMS OF ITS STRENGTHS, WEAKNESSES AND  

CONTRIBUTION TO COMPLETING THE BRIEF  

  

Assess the strengths and weaknesses of your interview. Did it contribute to fulfilling the brief? If so, how? If 

not, why not?  

 Identify the critical quotes and information.  

• Make sure the interview is recorded accurately, completely and coherently.  

• Identify any gaps, uncertainties or inconsistencies. What steps will you take to resolve them?  

Think about some of the advantages and disadvantages of the different interview methods and how these 

might affect the strengths and weaknesses of your interview.  
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Method Advantages Disadvantages 

Telephone 

 

 

 

  

Face to face 

 

 

 

  

Email 

 

 

 

  

 

 Which method do you prefer and why?  

  

  

  

5.4.  RELEASE FORMS   

   

Release forms are very important and must be obtained from all interview subjects and other individuals 

whose voice or image may be used significantly. These should be correctly completed and securely filed.  

Refer to Section 6 of the workbook.   

 

6. APPENDIX B: ETHICAL GUIDELINES – OFF THE RECORD BRIEFINGS  
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In 2004, a series of high profile events led to the adoption of the SANEF Guidelines on 'Confidential 

briefings and sources'.  

SANEF stands for values of openness, transparency, non-racialism and the public interest, and this informs 

our approach to confidential briefings whether given to a group or an individual journalist.  

 In general, on-the-record information sources are desirable. Efforts should be made to get anonymous 

sources to go on-the-record. Anonymous sources should generally be used only as a last resort – i.e. when 

there is no other way to get and publish the story. Anonymous sources should not be used routinely in 

minor stories or to cover up lazy reporting.  

Multisourcing is preferable where sources set “off-the-record” conditions. Anonymous sources should have 

direct knowledge and evidence of the story, and independent checking of their information is strongly 

recommended. Editor-level approval should be required for use of anonymous sources. The question of 

then identifying the source to the editor is a distinct issue which depends on the institution’s policy.  

A story should usually indicate in its contents the reason why the source wishes to remain anonymous. 

Whatever commitment a journalist has given a source should ethically bind that journalist. There may be 

exceptions such as if the information turns out to have been given with malicious intent or inclusion of 

deliberate falsehoods. However, qualifying a commitment to confidentiality in this manner ought to be 

made clear to the source at the outset.   

SANEF members should be sensitive to the possible implications of attending off the-record briefings 

convened along selective lines such as race, or hand-picked briefings convened by public officials whose job 

requires them to be even-handed in regard to all media.  

Checklist of questions journalists should consider when dealing with confidential sourcing:  

1. Are the terms of the briefing or interview clarified before it begins?  

2. If the source wants it “off the record” at either the outset, or asks for this to commence at a later 

point in the proceedings, are you prepared to begin immediate negotiations on this?   

3. Are you asking yourself the following questions:  

4. Does the source supplying the information/briefing need the media more than vice versa?   

5. Are you as a journalist using the source (in the interests of informing the public), or is the source 

using you for a different agenda? What is that agenda? What information is the source likely to be leaving 

out of the briefing? Can you, rather than the source, set the terms of the engagement? i.iv Consider these 

options:  
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1. If the source argues for the briefing to be “confidential” in one form or another, is this absolutely 

necessary? Can you persuade him or her to go “on the record” before or after the engagement? Can you 

convince the person to take named responsibility for the sake of credibility of the story and veracity of the 

information?   

2. Have you assessed how much trust and reliability is there in the relationship, before agreeing to 

confidentiality?  

3. Are both the contents of the briefing, as well as the fact of its occurrence, supposed to be 

“confidential”? Does the source realise whether this is practical or not?  

4. If the source is not savvy, do you have a responsibility to explain the implications of his or her name 

going into the media? Are there legitimate reasons why the source should be advised to operate in 

confidence?  

  

If the source speaks “on-the-record” and then retrospectively declares something “off-the-record”, you 

must argue that this was not agreed by you beforehand, and that it is therefore something that you are not 

bound to respect.  

If the confidential engagement is agreed (in advance) as being “off-the-record”, “background”, or “deep 

background”, etc., is the meaning of these words mutually understood and agreed? In particular, do they 

mean either one of two things: “not for attribution” or “not for use”?  

a. “Not for attribution” – i.e. the information may be used but not attributed to the particular source:   

in such a case, is the precise public form of the sourcing – eg. “a source close to the Minister” - agreed by 

both parties?  

Is it possible to increase the credibility of the source by getting as close an identification as possible without 

jeopardising the individual (eg. an “official in the Presidency”, not just “a government source”)?  

b. “Not for use” – i.e. the information may not be used:  

In such a case, may the info still be followed up independently through pursuing other avenues?   

If not, is it possible to point out to the source that no point is served by the briefing if the information or 

perspective given is not to have some manifestation in the media?  

If not, is it possible to go back to the source at a later point and persuade him/her to drop the restrictions? 

Will changing situations affect the status of the information and enable you to re-negotiate?  
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If the source begins to touch on information which you already possess and you do not want to be bound 

by “not-for-use-nor-for-independent-follow-up”, are you ready to promptly and explicitly terminate your 

participation in the confidential briefing/interview or particular phase thereof?  

Does the source know whether you may need to disclose his or her identity to your editor?  

Does the source require that he or she can see your story before publication and have veto rights over what 

you will publish? Do you know your newsroom's policy on this?  

Are you abiding by professional ethics and respecting the terms of a commitment to confidentiality which 

you have given in the name of journalism?  

Is your negotiation on confidentiality really the best deal that can be secured for the public interest? Will 

you be able to defend your participation in it if the need ever arises?  
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SECTION 4: 

COLLECTING INFORMATION FOR JOURNALISTIC 

USE  

  

   

1 COLLECTING INFORMATION FOR JOURNALISTIC USE   

 

2 SELECT APPROPRIATE RESEARCH METHODOLOGIES  

  

2.1. INTRODUCTION: THE BRIEF - WHAT IS THE PURPOSE OF THE INFORMATION COLLECTION?  

  

The reporting process starts with the brief from the editor. This is an essential step in clarifying the story 

and the requirements.  

The brief should help determine:  

• Focus  Angle  

• Required length  

• Information-gathering strategy  

• News sources  

• Visuals  

• Intended use  

  

During the briefing you should be able to discuss the:  

• Audience interest  

• News values  

• Ethical implications  
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• Codes of conduct  

• Media Law  

• News climate  

  

2.1.1. THE RESEARCH PROCESS  

  

Once you have your brief, Gwen Ansell recommends taking the time to plan your strategy and identify 

several stages for the research process:  

• Define the initial question  

• Build up contacts  

• Do broad research  

• Look again at the question. Don’t be afraid to redefine it  

• Discard irrelevant material  

• Do narrow, deep research (including back-tracking)  

• Plan and write the story  

  

2.2. SELECTING APPROPRIATE METHODOLOGIES  

  

Once you have been given a brief you can start to consider what methodologies and sources to use for 

gathering information.  

Research time is limited. The focus and angle give you what Gwen Ansell calls “an organising principle” to 

keep the story within manageable limits. This principle will guide your research methodology.  

Key things (Gwen Ansell):  

- Define what you are looking for  

- Prioritise  

- Research Broad  

- Be accurate  
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- Listen  

2.3.  ETHICS  

  

Before commencing with any research it is important to understand journalistic ethics. Your work should be 

guided by ethical considerations at all times.  

In its briefest form, ethics can be described as professional morality. But we all have different reasons for 

becoming journalists and media organisations are motivated by different interests and are often in 

competition with one another. Can there be common guidelines for all South African journalists? Perhaps 

the four general principles advocated by the Society of Professional Journalists are broadly acceptable:  

• Seek the truth and report it as fully as possible   

• Minimise harm   

• Act independently  

• Be accountable  

  

  

2.4.   SELF-TEST ACTIVITY 12 – INTERVIEWING CHILDREN  

What precautions do you need to take when interviewing and writing a story about children?  
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3. GATHER INFORMATION FROM RELEVANT SOURCES  

3.1.  INTRODUCTION  

  

There are various sources of information and methodologies which can be applied to gathering 

information:  

i) Human Sources  

 Those involved in stories, eye-witnesses, officials and spokespeople, experts.  

• Depending on who you wish to speak to and what information you wish to obtain, you may use the 

telephone or try to arrange a face to face meeting. ii) Physical Sources  

• Minutes of meetings, official documents, reports, reference works, newspaper and magazine 

clippings.  

iii) On-line sources  

 Nowadays a huge amount of material is available on-line and the internet it is a great sources of 

information and ideas.  

Remember the difference between primary and secondary sources. Your research should make use of both. 

However, you should never base a story solely on secondary sources, but rather use secondary sources to 

fill in detail and provide background information.  

Methodologies: Important skills  

Reading – you won’t have time to read all the material on a topic so your methodology should take this into 

account. Reading is an active process. This means asking questions as you go, evaluating the text and taking 

notes. You will need good reading skills like scanning and skim reading which means you should only read 

the broad, background material.  

Communication (verbal) – using the telephone is an important methodology. You will need confidence and 

persistence to approach people for information and resources.  

Communication (written) – you may need to send requests for information by email. You writing should be 

polite, concise and to the point, identifying clearly who you are, who you represent and what you are 

hoping to obtain.  

We have already established that time is limited. You will have to carefully evaluate your available sources 

to ensure you only spend time and energy pursuing sources likely to provide relevant information.  

  

3.2.  EVALUATION OF AVAILABLE RESOURCES  
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PEOPLE  

You will not be able to speak to everybody involved with or knowledgeable about a particular issue so 

identify the people most likely to provide relevant information and be the most accessible. Don’t waste 

valuable time chasing someone for an interview whose information is not going to be very useful anyway.  

THE INTERNET  

There is a huge amount of material available on-line. However, you must approach on-line research with 

caution because not all sources are reliable. Always ensure you are taking information from reputable 

websites – we have provided a list of useful starting points below.  

Remember the discussion of wild claims and sensitive or controversial issues. Always ask yourself if it is a 

fact or someone’s opinion? If it is an opinion whose is it and how useful might it be?  

Also be mindful of time. As with people don’t waste valuable time chasing hard to find documents and use 

skills like skim reading to evaluate the usefulness of those you have.  

Whatever you approach you decide on remember to adhere to the ethical principles identified earlier.   

As you identify sources and gather information keep checking back to your brief and always ask whether 

the information you are getting is relevant?  

3.3.  AGREED ETHICAL PRINCIPLES ARE ADHERED TO  

  

Now that you have gathered information for a story you will have to begin the process of verifying and 

selecting relevant material. First let’s return to the four common ethical principles advocated by the Society 

of Professional Journalists:  

• Seek the truth and report it as fully as possible   

• Minimise harm   

• Act independently  

• Be accountable  

  

These principles should guide you in all the work you do as journalists through the whole reporting process.  

  

i) Seek the truth and report it as fully as possible:  

Journalists should be honest, fair and courageous in gathering, reporting and interpreting information.  

Journalists should: 
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 Test the accuracy of information from all sources and exercise care to avoid inadvertent errors. 

Deliberate distortion is never permissible.  

• Diligently seek out subjects of news stories to give them the opportunity to respond to allegations 

of wrongdoing.  

• Identify sources whenever feasible. The public is entitled to as much information as possible on 

sources' reliability.  

• Always question sources’ motives before promising anonymity. Clarify conditions attached to any 

promise made in exchange for information. Keep promises.  

• Make certain that headlines, news teases and promotional material, photos, video, audio, graphics, 

sound bites and quotations do not misrepresent. They should not oversimplify or highlight incidents out of 

context.  

• Never distort the content of news photos or video. Image enhancement for technical clarity is 

always permissible. Label montages and photo illustrations.  

• Avoid misleading re-enactments or staged news events. If re-enactment is necessary to tell a story, 

label it.  

• Avoid undercover or other surreptitious methods of gathering information except when traditional 

open methods will not yield information vital to the public. Use of such methods should be explained as 

part of the story • Never plagiarize.  

• Tell the story of the diversity and magnitude of the human experience boldly, even when it is 

unpopular to do so.  

• Examine their own cultural values and avoid imposing those values on others.  

• Avoid stereotyping by race, gender, age, religion, ethnicity, geography, sexual orientation, 

disability, physical appearance or social status.  

• Support the open exchange of views, even views they find repugnant.  

• Give voice to the voiceless; official and unofficial sources of information can be equally valid.  

• Distinguish between advocacy and news reporting. Analysis and commentary should be labeled and 

not misrepresent fact or context.  

• Distinguish news from advertising and shun hybrids that blur the lines between the two.  

• Recognize a special obligation to ensure that the public's business is conducted in the open and 

that government records are open to inspection. 

 

ii) Minimize Harm  

Ethical journalists treat sources, subjects and colleagues as human beings deserving of respect.  
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Journalists should:  

Show compassion for those who may be affected adversely by news coverage. Use special sensitivity when 

dealing with children and inexperienced sources or subjects.  

• Be sensitive when seeking or using interviews or photographs of those affected by tragedy or grief.  

• Recognize that gathering and reporting information may cause harm or discomfort. Pursuit of the 

news is not a license for arrogance.  

• Recognize that private people have a greater right to control information about themselves than do 

public officials and others who seek power, influence or attention. Only an overriding public need can 

justify intrusion into anyone’s privacy.  

• Show good taste. Avoid pandering to lurid curiosity.  

• Be cautious about identifying juvenile suspects or victims of sex crimes.  

• Be judicious about naming criminal suspects before the formal filing of charges.  

• Balance a criminal suspect’s fair trial rights with the public’s right to be informed.  

 

iii) Act Independently  

Journalists should be free of obligation to any interest other than the public's right to know.  

Journalists should:  

• Avoid conflicts of interest, real or perceived.  

• Remain free of associations and activities that may compromise integrity or damage credibility.  

• Refuse gifts, favours, fees, free travel and special treatment, and shun secondary employment, 

political involvement, public office and service in community organizations if they compromise journalistic 

integrity.  

• Disclose unavoidable conflicts.  

• Be vigilant and courageous about holding those with power accountable.  

• Deny favoured treatment to advertisers and special interests and resist their pressure to influence 

news coverage.  

• Be wary of sources offering information for favours or money; avoid bidding for news.   

  

iv) Be Accountable  

Journalists are accountable to their readers, listeners, viewers and each other.  
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Journalists should:  

Clarify and explain news coverage and invite dialogue with the public over journalistic conduct.  

• Encourage the public to voice grievances against the news media.  

• Admit mistakes and correct them promptly.  

• Expose unethical practices of journalists and the news media.  

• Abide by the same high standards to which they hold others.  

  

From these principles it is clear that verification is an important process. You must:  

• test the accuracy of information obtained;  

• avoid deliberate distortion or misrepresentation;  

•  give the subjects of stories an opportunity to respond; and  

•  identify sources used.  

  

As part of the process of verification you may need to check the veracity (“the truth”) of information by 

using secondary sources which back it up. Make sure that secondary sources you use are relevant and 

reliable.  

 You might find that some information you obtained does not pass the verification process. Inconsistencies 

will need to be dealt with before progressing further. You should report it to your editor. Ask yourself why 

it does not pass the verifications test. Did you choose unreliable sources? Are there other, better sources 

you can use to check the information against?  

 Remember, addressing inconsistencies may form the angle of your story – for example if you have been 

given information from a government or business official about a situation which contradicts “on-the-

ground” information or testimony. Your story would need to contextualise biased or inconsistent 

information and then address why there might be this inconstancy – for example, there may be an 

attempted over-up. To be able to do this you will need have researched widely and kept a good, accurate 

record of your findings.  

 Finally go back to your brief. What information is relevant?  

 

3.4.  INFORMATION IS RELEVANT FOR THE PURPOSE OF THE RESEARCH  

 To adequately research a story, you need to do as much background reporting as possible. However, not 

all the information is required. How then do you decide what information will be useful and what 

information will not be necessary for the story? Identifying relevant information is important in order to 
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help organise your writing.  In Introduction to Journalism Gwen Ansell, recommends that you plan your 

work with an active reader or listener / viewer in mind.   

 This means:  

• Select as your main/most important content the material which relates directly to your purpose 

and your audience’s information needs;  

• State this main theme or idea explicitly and early;  

• Focus on this theme and give each section its own sub-theme;  

• Create good links between different sections;  

• Use standard patter of organisation (e.g. evidence conclusion) for your chosen kind of story;  

• Group related information together and draw out explicitly what it means;  

•  Let the reader or listener / viewer see / hear your structure.  

  

i. Accuracy is critical...  

 ...since important personal and policy decisions may be influenced by media reports. Journalists should be 

particularly careful to get scientific and statistical information right. Facts should be painstakingly checked, 

using credible sources to interpret information, verify facts and make statistics and science accessible and 

relevant to wide audiences. Sources should be named as often as possible and stories should be told in 

context.  

  

ii. Misconceptions should be debunked...  

 Journalists should look at all stories critically.  

  

iii. Clarity means being prepared to discuss sex...  

 ... cultural practices and other sensitive issues respectfully but openly. Care should be taken to ensure 

language, cultural norms and traditional practices relating to, for example, inheritance and sex are 

understood and accurately reported.  

  

iv. Balance means giving due weight to the story and covering all aspects …  
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… including social, political, economic and other issues. Balance also means highlighting positive stories 

where appropriate, without, for example, underplaying the fact that HIV and AIDS is a serious crisis, or that 

GBV is rife in our country, or that access to education is still a huge problem in our country.  

  

v. Journalists should hold all decision makers to account...  

  

... in their handling of all issues - political, social, environmental on so on, from government to big business 

and industry and advocacy groups. Journalists should be engaged with, but not captive to, any interest 

group.  

  

vi. Journalists should ensure that the voices and images of all people are heard.  

  

Journalists should strive to give voice to marginalised groups and to show the human face of the socio-

political problems. They should take care that the voices heard are diverse, and include those of women as 

well as men, and of vulnerable and marginalised people and groups.  

  

vii. Particular care should be taken in dealing with children.  

  

Children experience the most extreme consequences and their rights to privacy should be afforded even 

greater protection. They should only be identified if the public interest is overwhelming, and then only if no 

harm to them is foreseeable and they and any parents or guardians have given informed consent. Children 

have the right to participate in decisions affecting their lives. They also have the right to be heard, and 

journalists should ensure that the particular concerns they face are covered.  

See Appendix “Extract from the Children’s Act 2005”  

  

viii. Discrimination, prejudice and stigma are very harmful...  

  

...and journalists should avoid fuelling them. Particular care should be taken in all aspects of journalistic 

practice including gathering and assessing information.   

  

ix. Be aware of wild claims.  
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Journalists should be wary of wild claims – especially when approaching difficult, sensitive or controversial 

issues like HIV and AIDS.   

 

Research and methodologies must take into account the fact that there is much misinformation 
surrounding HIV and AIDS. Research must be designed so be able to identify such unsubstantiated claims 
and distinguish them from the facts.  

 Here are some wild claims journalists should be aware of when gathering information for a story dealing 

with HIV and AIDS together with appropriate responses to bear in mind when conducting your research.  

• Claim: “This product prevents or cures HIV or AIDS.”   

 Response: Researchers have been working hard for over 10 years, but there is not yet any known 
 cure for HIV or AIDS.  

  

• Claim: “This product is a quick cure for a wide range of ailments.”   

 Response: Most products are effective only against a specific illness or a few closely related 
 medical problems.  

  

• Claim: Personal success stories are the only evidence that the treatment works.  

 Response: Look for results of research studies or other evidence.  

  

• Claim: The treatment is only available privately, for a short time, or from only one source; or it 
 requires payment in advance.  

 Response: If a product really works, why isn't it advertised and available publicly? This may be a 
 way to get around government regulations.  

  

• Claim: You can only get the treatment by paying to take part in testing an experimental  treatment.  

 Response: When most experimental treatments are tested, people receive them free of charge.  

  

  

3.5.  RECORDS OF SOURCES UTILIZED AND INFORMATION AND MATERIAL OBTAINED ARE 

ACCURATE, COMPLETE AND MEETS SPECIFIED REQUIREMENTS  

  

You must keep accurate records of where you sourced your information from. This includes quotes, 

secondary literature, news clips, etc.  
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TIP: Try to answer all these questions because it helps to keep a record of all the relevant information:  

WHO –WHAT –WHERE –WHEN –WHY –HOW  

  

Example:  

“During my lifetime I have dedicated myself to this struggle of the African people. I have fought against 

white domination, and I have fought against black domination. I have cherished the ideal of a democratic 

and free society in which all persons live together in harmony and with equal opportunities. It is an ideal 

which I hope to live for and to achieve. But if needs be, it is an ideal for which I am prepared to die.”  

  

Who  Nelson Mandela  

What  The quote  

Where  This statement was made from the dock at the opening of Mandela's trial on charges of 

sabotage, Supreme court of South Africa, Pretoria  

When  April 20, 1964  

Why  He was answering to charges of sabotage  

How  Statement made for dock in court  

  

  

3.6.  SELF-TEST ACTIVITY 13 - QUOTES  

  

Answer the following questions based on this quote:  

  

“That's one small step for man, one giant leap for mankind”  

  

Who    

What    

Where    
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When    

Why    

How    

  

  

4.  SELECT INFORMATION THAT IS RELEVANT FOR INFORMATION COLLECTION PURPOSE 

AND OBJECTIVES  

  

  

  

  

  

4.1.  GIVEN PROCEDURES FOR VERIFICATION ARE ADHERED TO  

  

Different media houses will have different procedures for verification. One example is peer-fact-checking 

where all facts are underlined by a journalist and then checked or verified by colleagues.  

  

4.2.  SECOND SOURCES USED ARE RELEVANT FOR VERIFICATION PURPOSES  

  

If you suspect someone is lying to you, check what they say with an independent source  
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4.3.  SELF-TEST ACTIVITY 14 - RELEVANCE  

  

What information in the following story is relevant to reporting a story about the prevention of mother to 

child transmission of HIV?  

  

Ma Khumalo got married in 1992. She was married in a traditional Xhosa ceremony. She had 4 children 

within 5 years. Just after the first child was born she contracted  

TB and took medication, but did not finish the course. She developed drug resistant TB. Then, when she 

was pregnant with her 3rd child, she tested positive for HIV when she went to a clinic.   

  

5. DELIVER RESEARCHED INFORMATION ACCORDING TO GIVEN REQUIREMENTS  

  

The legal and ethical parameters, which were discussed in section 3, must be addressed and information 

delivered according to the brief set out by the editors. The brief set out by editors will include the specific 

structure, format and content requirements as well as the deadlines for stories and reports.   

  

5.1.  SELF-TEST ACTIVITY 15 – DOCUMENTING INFORMATION  

  

Read the following article and find a quote where Malema accuses government of being responsible for the 

miners who died at Marikana.   

  

MALEMA'S MOMENT OF POWER    

Available online from: http://mg.co.za/article/2012-08-24-00-julius-malemas-moment-of-power  

(Last accessed on 24 Aug 2102)   

24 AUG 2012 02:05 - FARANAAZ PARKER, NICKOLAUS BAUER  

 Julius Malema has emerged victorious from the political free-for-all at the Lonmin memorial service, with 

government ministers being forced to flee.  

  

Expelled ANC Youth League leader Julius Malema emerged the victor from events at  

http://mg.co.za/article/2012-08-24-00-julius-malemas-moment-of-power
http://mg.co.za/article/2012-08-24-00-julius-malemas-moment-of-power
http://mg.co.za/article/2012-08-24-00-julius-malemas-moment-of-power
http://mg.co.za/article/2012-08-24-00-julius-malemas-moment-of-power
http://mg.co.za/article/2012-08-24-00-julius-malemas-moment-of-power
http://mg.co.za/article/2012-08-24-00-julius-malemas-moment-of-power
http://mg.co.za/article/2012-08-24-00-julius-malemas-moment-of-power
http://mg.co.za/article/2012-08-24-00-julius-malemas-moment-of-power
http://mg.co.za/article/2012-08-24-00-julius-malemas-moment-of-power
http://mg.co.za/article/2012-08-24-00-julius-malemas-moment-of-power
http://mg.co.za/article/2012-08-24-00-julius-malemas-moment-of-power
http://mg.co.za/article/2012-08-24-00-julius-malemas-moment-of-power
http://mg.co.za/article/2012-08-24-00-julius-malemas-moment-of-power
http://mg.co.za/article/2012-08-24-00-julius-malemas-moment-of-power
http://mg.co.za/article/2012-08-24-00-julius-malemas-moment-of-power
http://mg.co.za/article/2012-08-24-00-julius-malemas-moment-of-power
http://mg.co.za/article/2012-08-24-00-julius-malemas-moment-of-power
http://mg.co.za/article/2012-08-24-00-julius-malemas-moment-of-power
http://mg.co.za/article/2012-08-24-00-julius-malemas-moment-of-power
http://mg.co.za/article/2012-08-24-00-julius-malemas-moment-of-power
http://mg.co.za/author/faranaaz-parker
http://mg.co.za/author/faranaaz-parker
http://mg.co.za/author/faranaaz-parker
http://mg.co.za/author/faranaaz-parker
http://mg.co.za/author/nickolaus-bauer
http://mg.co.za/author/nickolaus-bauer
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Lonmin mine this week as the memorial service held to remember 34 slain miners on Thursday 

transformed into a political rally slamming the government's role in the incident.  

Originally billed as a religious service organised in tandem with the government, the memorial, 

which was held in a large marquee near the place where the Marikana massacre took place, 

degenerated into a free-for-all with government ministers being forced to flee.  

Matters came to a head when an unidentified man took to the stage shortly after Archbishop Thabo 

Makgoba pleaded with politicians not to use the event to score political points. The man called for 

the resignation of President Jacob Zuma, who was not present, and the reinstatement of Malema in 

the ruling party.  

The microphone was eventually snatched from his hands as he began to call for Human Settlements 

Minister Tokyo Sexwale to replace Zuma.  

Order was restored but events heated up again during Malema's closing address to mourners.  

Rapturous applause  

"The democratically elected government has turned on its people," the youth leader said to 

rapturous applause. "This marquee we are gathered under – the friends of the youth league paid for 

this. The government did nothing for you; we are helping you. Government ministers are just here to 

pose for pictures."  

A stage the government had seemingly set up adjacent to the scene of the bloody shooting was left 

unused.  

Malema used his address to reiterate his call for South African mines to be nationalised.  

"We are here with you. You must soldier on – never listen to cowards. We mustn’t stop until the 

whites agree to give us some of the money in these mines," he said.  

 Shortly afterwards, workers from the mine stormed to the front of the stage armed with 

knobkerries and sjamboks. This led to the government ministers' hasty exit.  

Those attending the memorial included Police Minister Nathi Mthethwa, State Security Minister 

Siyabonga Cwele, Defence Minister Nosiviwe Mapisa-Nqakula and North West Premier Thandi 

Modise.  

No police were present at the ceremony – workers had barred them from attending.  

Inquiry  

As the politicians left the crowd could be heard singing: "Phansi amagwala. Phansi (down with the 

cowards)."  

Malema, his former spokesperson Floyd Shivambu, suspended league secretary general Sindiso 

Magaqa, several youth league national executive committee members and United Democratic 
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Movement leader Bantu Holomisa remained behind in the marquee. The group continued to 

address the crowd as several hundred workers returned to the hill where the shooting took place.  

Meanwhile, Zuma has announced that Judge Ian Farlam will chair the judicial commission of inquiry 

into the Marikana tragedy.  

Farlam is a retired judge of the Supreme Court of Appeal and also served as a judge in the Orange 

Free State and the Cape provincial divisions.  

The commission will investigate Lonmin's conduct, in particular whether it did its best to resolve any 

labour disputes. The commission will also probe the conduct of the police, the National Union of 

Mineworkers and the Association of Mineworkers and Construction Union.  

The commission will have the power to enter and search premises, secure the attendance of 

witnesses and compel people and organisations to produce documents for scrutiny. 

 

 

6 RESEARCH SOURCES  

 

   

 

www.aidsconsortium.org.

za  

Aids Consortium   The AIDS Consortium is a network of over 1000 

members, mainly community-based 

organisations focusing on HIV/AIDS related 

issues.   

 

www.aids.org.za  

Aids Foundation of South 

Africa  

The Aids Foundation of South Africa aims to 

mobilise and manage resources for HIV/AIDS 

work in the country.   

  

Afro AIDS Info  This is an HIV/AIDS information portal for 

Southern Africa. It is a sub-site of SAHealthInfo, a 

health network. In addition to up-to-date news 

on HIV/AIDS, a calendar of upcoming conferences 

and current policy debates, the site also contains 

http://www.capegateway.gov.za/eng/pubs/public_info/O/www.aidsconsortium.org.za
http://www.capegateway.gov.za/eng/pubs/public_info/O/www.aidsconsortium.org.za
http://www.aids.org.za/
http://www.aids.org.za/
http://www.aids.org.za/
http://www.aids.org.za/
http://www.aids.org.za/
http://www.aids.org.za/
http://www.afroaidsinfo.org/DesktopServlet
http://www.aids.org.za/
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www.afroaidsinfo.org  
tailored information on HIV/AIDS for researchers, 

health professionals, educators and the general 

public.   

 www.tac.org.za   

Treatment Action 

Campaign  

An advocacy organisation fighting for affordable 

treatment for people with HIV.   

 www.unaids.org  

UNAIDS  The focus of the UNAIDS website is HIV/AIDS and 
global concerns. The site contains international 
statistics and regional and country data on  

HIV/AIDS.  

 www.education.gov.za 

Department of Education  Governmental site – you can also go to your 

provincial site.  

 www.thutong.doe.gov.za  

Thutong – South African  

Education Portal  

Delivers information, curriculum, and support 

materials to the South African schooling and FET 

College  community.  

 w 

www.equaleducation.org.

za  

Equal Education  Equal Education is a movement of learners, 
parents, teachers and community members  

working for quality and equality in South African 

education, through analysis and activism.  

 www.justice.gov.za  

Department of Justice  Their strategic plan serves as a primary reference 

manual for the strategic direction;  initiatives 

implemented to administer justice and deliver 

justice services in the country  

www.sweat.org.za  

Sex Worker Education 

and Advocacy  

Taskforce  

SWEAT is a non-profit organisation situated in 

Cape Town who works with sex workers around 

health and human rights.  

http://www.mrc.ac.za/ge

n der/sagbvhi.htm 

South African Gender 

based Violence and 

Health  

Initiative  

SAGBVHI is a national, specialist partnership of 

organisations and individuals working on gender-

based violence and health issues.  

http://www.afroaidsinfo.org/
http://www.afroaidsinfo.org/
http://www.tac.org.za/
http://www.tac.org.za/
http://www.tac.org.za/
http://www.tac.org.za/
http://www.unaids.org/
http://www.unaids.org/
http://www.education.gov.za/
http://www.thutong.doe.gov.za/
http://www.thutong.doe.gov.za/
http://www.equaleducation.org.za/
http://www.justice.gov.za/
http://www.mrc.ac.za/gender/sagbvhi.htm
http://www.mrc.ac.za/gender/sagbvhi.htm
http://www.mrc.ac.za/gender/sagbvhi.htm
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SECTION 5: 

REPORTING FOR A VARIETY OF JOURNALISTIC 

PURPOSES  

 

 

 

1.  PREPARE FOR REPORTING  

1.1.  CLARIFYING AND DEVELOPING THE ASSIGNED STORY  

  

In section 3 we discussed the process of receiving a brief from your editor. The brief is intended for you to 

discuss and consider various factors relevant to developing and reporting a story including:  

• Focus   

• Angle  

• Required length  
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• Information-gathering strategy  

• News sources  

• Visuals  

• Intended use  

• Audience interest  

• News values  

• Ethical implications  

• Codes of conduct  

• Media Law  

• News climate  

  

During the research and reporting process you may need to clarify some of these issues if you are unsure 

about something or in response to a development such as some new information received from a source 

about the story.  

  

1.2  THE TREATMENT  

  

The process of preparing for reporting will often be done through writing a treatment in which you draft 

out the key elements of the story (see Appendix A: Sample Treatment for the television show Siyayinqoba 

Beat It!). The treatment asks you to outline various items of information, including:  

  

• Basic details about the journalist, media outlet and story.  

• Background information to the story – why this topic is relevant or important.  

• Information / Action – this outlines the contents of the story – this may include characters, 

location, key facts or quotes and any narrative elements.  

• Proposed questions to be asked of interviewees.  

• Other relevant information. If the story is going to be filmed this may include information such as 

pace, tone and other cutaways or sequences to be shot.  
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The treatment is a working document which will enable you to develop a story based on ideas and 

information gathered and obtain feedback from editors, producers and other colleagues about how the 

story is developing.  

  

It also important that your line authority (producer or editor) as well as colleagues know your intentions 

and plans for reporting the story. This may include:  

• Supervision: Notification of plans outside of the office such as site visits and research trips or 

scheduled interviews.  

• Resource sharing and management: Notification of any equipment to be used such as vehicles, 

cameras or other recording equipment. This may need to be checked and signed out of the office for 

security purposes. Resources will also be shared amongst the team and timely notification will prevent any 

clashes.  

• Address potential issues: Detecting any potential editorial, ethical or legal issues which may need to 

be addressed  

  

1.3  SUGGESTIONS ARE MADE FOR PRACTICAL ACTIVITIES THAT WILL DELIVER THE STORY  

  

It is important to stay in regular contact with your editor or content supervisor – either face-to-face or by 

email and / or phone. Most news-rooms have regular meetings, either daily or weekly, where new story 

ideas and stories in development are discussed between the journalists and editors or producers.  

  

It is very important that you use these meetings and methods of contact to:  

• Discuss queries and any problems you are having with the story  

• Share and review ideas for new stories  

• Review work done and make suggestions to improve your own and colleagues’ stories which are in 

development  

• Share practical ideas for news gathering and strategies and plans for reporting stories  

• Develop relationships with colleagues and supervisors in order to work together to share ideas and 

information and co-operate in the reporting and production of stories. Important team members who need 

to know about intentions for reporting may include editors, fellow journalists, researchers, drivers and 

other technicians (camera and sound crew)  
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1.4  APPOINTMENTS WITH NEWS SOURCES ARE MADE IN A TIMELY, APPROPRIATE AND 

PRECISE MANNER  

Reminder: Interviews as part of the Reporting Process  

The treatment will also serve as a useful guide for noting the names of your key sources, the key details of 

interviews conducted and reminder of interviews still to be carried out. As discussed in module 2 there are 

several key aspects to remember when planning interviews:  

  

• Make appointments in a timely, appropriate and precise manner;  

• Provide relevant information to your source / interviewee including your name, organisation and 

purpose of the interview;  

• Behave appropriately and courteously to your interviewee, whether communicating telephonically, 

by email or face-to-face;  

• Accurately record names and other key information (such as title / job or role relevant to the story);  

• Accurately record their contact details and be sure to pass on your own contact details for future 

contact.  

  

1.5 RESOURCES FOR REPORTING ARE READY AND FUNCTIONAL  

  

The resources necessary for reporting must be ready and functional so no time is wasted and nothing goes 

amiss at the last minute. Please refer to section 6 where this is discussed in more depth and the importance 

of the Movement Order and Gear Check List is discussed.   

  

2. REPORTING THE ASSIGNED STORY  

  

By this stage you will be ready to report your story. In Module 2 it was outlined how to formulate questions 

in terms of your story brief. In this module we have seen how a treatment can help you accomplish this.  

 The next stage is to gather the information for your report in such a way that is relevant to the questions 

sought to be answered, story requirements and story focus. It is important to remember to record 

accurately the following items: facts, data, names, dates, point of view, opinions, analyses, recorded and 

written statements and conversations, verbal statements, documents, visual material, sound, observations 

by other team members and yourself.  
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Before carrying out your report review your plan or treatment and ensure:  

• Your sources of information are sufficiently diverse, balanced and fair;  

• Your sources are justified in terms of corroboration, reputation, history, expertise or location;  

• The information you are basing your report on is reliable and any errors or inconsistencies are 

noted and dealt with – either by being addressed to your supervisor or through additional research.  

The following outline suggests how story and structure can be visualised and developed during the 

reporting process.  

  

2.1.  DOCUMENTARY FILMMAKING  

A documentary film is one of several creative modes. Documentaries have a purpose, viewpoint and 

approach. Documentaries are limited to reality or actuality.  

Most of the production requirements for documentaries refer to the fact that there are no sets, actors are 

not used, and real people, not actors, play themselves.  

Documentaries have been credited throughout history for having a huge impact on cultural meanings. 

Many film schools worldwide teach the art of documentary filmmaking. The schools and classes teach 

understanding the fundamental aesthetic tools of documentary filmmaking such as camera operation, 

sound, structure, and also the interview.  

There are always issues that students as well as the teachers deal with in documentary filmmaking having 

to do with the development of ideas, preproduction and the actual production.  

Documentaries are a very challenging form of filmmaking that often stirs up controversy. It can examine 

how shifts in social and political realities, changing technology, as well as the personalities and talents of 

individuals continually redefine the status quo. Ethical as well as aesthetic issues are also of consideration.  

Documentaries often present challenges for cinematographers who usually must work alone or in small 

crews. They must learn how to capture beautifully-framed, meaningful footage using low budgets and 

often chaotic circumstances that usually surround the film shoot.  

2.2.  TELLING THE STORY  

  

When making a story for the screen you need to consider the inner perspective on the action that you want 

your viewer to experience. Where you put your viewer psychologically is very much a part of how you tell 

the story, and it affects what your viewer will think and feel.  

  

2.2.1. POINT OF VIEW   
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• Objective View – An objective camera views the action impersonally, as if through the eyes of an 

unseen, outside observer.  

Objective camera angles are good for giving an overall view of what’s happening. They’re frequently used in 

news reports and documentaries.  

  

• Subjective View – Subjective shooting brings the viewer into the scene. The camera lens becomes 

the eye of a person able to move through the action, and therefore able to observe it from many different 

angles. The audience tends to feel more involved with this kind of camera work, not just as though they’re 

stuck on the sidelines or in front of the stage.  

  

• POV (Point of View) – It’s the most subjective camera view of all. The POV shot is taken from the 

perspective of one of the participants in the action, perhaps the presenter in a travelogue, or one of the 

characters in a drama. The POV is very powerful, because it shows the viewer everything from the ‘head’ of 

someone inside the program. It’s also very limited because it can’t look neutrally at what’s happening.  It 

can’t step outside the action for a more objective assessment.  

  

• Your Own Perspective – Another choice you have is to be clearly autobiographical in your work, 

and to include yourself as the person speaking.  

  

• The Historical View (use of archive) – Photographs from the past, from many other people’s 

perspectives are often important telling a story. You can incorporate photographs into your video very 

easily.  

  

If you have access to a high resolution scanner that is a good method of making a copy of the photograph 

or newspaper archive that can be used in the edit. If you do not another way of getting the archive is to film 

it with your camera.  

All you need to do is pin the outer edges of each photo carefully to some upright backing, put the camera 

on a tripod, zoom in till the picture fills the frame, and shoot.  

  

There are a couple of things to bear in mind when shooting photographs – you have to make sure there is 

enough light on them. Mounting them near a window helps, working in a studio station with good lighting 

is ideal. If the photo has a glossy surface you must remember to avoid unwanted reflections of the light – 

getting it right is a matter of fiddling with the light and the placement of the photos, and sometimes with 

the angle of the camera.  
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2.2.2. MISE-EN-SCENE  

Mise-en-scène is what we see in a film; editing is what we do not. These are simplified definitions, but they 

emphasize two essential things: the basic building blocks of a film—the shot and the cut—and the 

complexities of each that allow a film to achieve its texture and resonance.   

Mise-en-scène concerns the shot, though we need to keep in the back of our minds that editing—putting 

two shots together—affects not only how a film's narrative is structured but how the shots are 

subsequently understood by viewers.   

The term "mise-en-scène" developed in the theater, where it literally meant "put into the scene" and 

referred to the design and direction of the entire production.  

The four general areas of mise-en- scène are:  

(I) SETTING  

The objects contained in and the setting of a scene can be used to amplify character emotion or the 

dominant mood of a story – this is very important in documentary filmmaking as well as you still have to 

convey the tone of your story and this can often be done by simply choosing the right location or having the 

appropriate props in the background.   

  

  

(II) COSTUME   

Costume simply refers to the clothes that characters wear. Costume in narrative cinema is used to signify 

character, or advertise particular fashions, or to make clear distinctions between characters. Its use 

however cannot be overlooked in the documentary format as well for e.g. when interviewing a nursing 

sister or doctor there uniform/white coat inspires confidence in what they say.   

  

(III) LIGHTING  

The intensity, direction, and quality of lighting have a profound effect on the way an image is perceived. 

Light affects the way colors are rendered; both in terms of hue and depth, and can focus attention on 

particular elements of the composition. Much like movement in the cinema, the history of lighting 

technology is intrinsically linked to the history of film style. Most mainstream films rely on the three-point 

lighting style, and its genre variations. Other films, for example documentaries and realist cinema, rely on 

natural light to create a sense of authenticity.  

  

http://classes.yale.edu/film-analysis/htmfiles/mise-en-scene.htm#140452
http://classes.yale.edu/film-analysis/htmfiles/mise-en-scene.htm#140452
http://classes.yale.edu/film-analysis/htmfiles/mise-en-scene.htm#140452
http://classes.yale.edu/film-analysis/htmfiles/mise-en-scene.htm#140452
http://classes.yale.edu/film-analysis/htmfiles/mise-en-scene.htm#140452
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(IV) MOVEMENT AND ACTING  

The most intuitively familiar cases of figure expression and movement are actors playing roles. Like other 

aspects of mise-en- scène, the performance is created in order to be filmed. An actor’s performance 

consists of visual elements (appearance, gestures, and facial expressions) and sound (voice, effects).  This 

aspect is more utilized in dramatic filmmaking.   

  

 2.3.  CINEMATOGRAPHY: THE SHOT  

  

Definitions:  

SCENE – defines the place or setting where the action is laid  

SHOT – defines a continuous view filmed by one camera without interruption SEQUENCE – A series of 

scenes or shots complete in themselves.  

  

There are six basic shot sizes:  

1 Extreme Long Shot – Taken at a great distance. Almost always an exterior shot and shows much of 

the locale. Establishing shots usually.  

  

  

  

2 Long Shot –Figures are more prominent but the background still dominates  
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3 Medium Shot – Frames the human body from the waist – gesture and expression now become 

visible.    

  

4 Medium Close-Up –frames the body from the chest up    

  

  

5 Close-Up – this is traditionally the shot showing just the head or hands or a small object. It 

emphasizes facial expression, the details of a gesture or a significant object – it is among the most powerful 

storytelling devices available to the filmmaker  

  

6 Extreme Close-Up – Singles out a portion of the face - might just show eyes or mouth – it isolates 

and magnifies a detail.  
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Other examples of shots include:  

               

Cutaway - A shot of something other than the subject or current action but which is significant to the story 

that you are telling. It could be a different subject - a close up of a different part of the subject (e.g. the 

subject's hands. The cutaway is used as a "buffer" between shots (to help the editing process), or to add 

interest/information.   

  

  

The Two Shot - There are a few variations on this one, but the basic idea is to have a comfortable shot of 

two people. Often used in interviews, or when two presenters are hosting a show.  

A "One-Shot" could be a mid-shot of either of these subjects. A "Three-Shot", unsurprisingly, contains three 

people.  

Two-shots are good for establishing a relationship between subjects. If you see two sports presenters 

standing side by side facing the camera, you get the idea that these people are going to be the show's co-

hosts. As they have equal prominence in the frame, the implication is that they will provide equal input. Of 

course this doesn't always apply, for example, there are many instances in which it's obvious one of the 

people is a presenter and the other is a guest. In any case, the two-shot is a natural way to introduce two 

people.  

A two-shot could also involve movement or action. It is a good way to follow the interaction between two 

people without getting distracted by their surroundings.  

  

  

http://www.mediacollege.com/video/shots/mid-shot.html
http://www.mediacollege.com/video/shots/mid-shot.html
http://www.mediacollege.com/video/shots/mid-shot.html
http://www.mediacollege.com/video/shots/mid-shot.html
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The Noddy Shot - Common in interviews, this is a shot of the person listening and reacting to the subject. In 

fact, when shooting interviews with one camera, the usual routine is to shoot the subject for the entire 

interview, and then shoot some noddies of the interviewer once the interview is finished. The noddies are 

edited into the interview later.  

  

  

  

  

  

Point of View Shot - This shot shows a view from the subject's perspective. It is usually edited in such a way 

that it is obvious whose POV it is.  

  

  

  

The Over-the Shoulder Shot - This shot is framed from behind a person who is looking at the subject. The 

person facing the subject should usually occupy about 1/3 of the frame. This shot helps to establish the 

position of each person, and get the feel of looking at one person from the other's point of view.   
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It's common to cut between these shots during a conversation, alternating the view between the different 

speakers  

This shot can be varied quite a bit to include the shoulder or back of the person facing the subject.  

  

 2.4.  STORY AND PREPARATION  

  

One sign of a beginner in video is the person who thinks they can just wing it on the day. A more 

experienced person knows that having a shooting plan will make the success of the end video far more 

likely.  

  

One kind of shooting plan is the STORYBOARD.  

A storyboard is a series of drawings which clearly shows the expected camera coverage for a shoot. It’s 

drawn out shot by shot – looking rather like a comic strip – and amounts to a paper edit of the project. The 

storyboard is drawn up during preproduction, and then carefully discussed and revamped until the director 

feels satisfied and the coverage is complete, and that once shot, the images will be able to be edited. 

Working things out carefully before the heat of the moment gives the director the mental space to imagine 

creative shots, and to check whether there are any gaps in the coverage or places where there may be 

jump cuts. Gaps can be covered by cutaway shots – but only if you are aware that they are needed.  

Jump cuts occur if two similarly composed shots of the same subject are edited in next to each other. The 

effect is disconcerting because the subject appear to suddenly jump to the new position  

There are ways to plan your shots to avoid jump cuts in the edit suite.  

i. Make a major difference in shot size for any two shots which will be adjacent in the final edit. For 

e.g. follow a long shot with a medium shot or follow a close-up with an MCU. This can be done either by 

moving the camera nearer to the subject (or further away), moving the subject, or zooming in or out.  

ii. Change the camera angle between shots. For example, go from full face to half profile or from eye 

level to a lower or higher angle shot.  

iii. Shoot cutaways to use where similar shots must go together.  

  

 2.5.  CROSSING THE LINE  

  

In any scene you shoot there’s an imaginary 180’ line called the action axis line. It turns along the path of 

dominant action. This action may be moving people or vehicles, or the eyeline between characters in a 

scene.  
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If the camera shoots the action from one side and then crosses over the line to the other side for a different 

shot, the subjects will jump from one side of the frame to the other when the two shots are edited 

together.  

  

Ways to avoid crossing the line:  

 Draw an imaginary line on your storyboard picture before shooting a scene – this will show you the limits 

of your camera positions.  

(i) Then always make sure that if the subject appears on the left side of the screen in one shot, it also 

appears on the left side in the next.  

(ii) Be sure that people or objects only change direction if they’re seen to do so in a shot.  

  

 2.6.  STORY AND STRUCTURE  

  

The most important thing about the structure of a story is that it has a beginning, middle and an end. This is 

based on the three act structure. It is important that you keep the three act structure of your stories in 

mind before you start shooting. First design your story and write it down in a treatment and a synopsis and 

then shoot according to the plan you have made.   

  

2.6.1. PREPARING AND REPORTING A STORY FOR TELEVISION BROADCAST  

  

The following example will take you through preparing to report a story for a television broadcast. However 

the basic principles of preparation can be applied to all types of journalistic reporting.  

  

Structure  

The most important thing about the structure of a story is that it has a beginning, middle and an end. This is 

based on the three act structure. It is important that you keep the three act structure of your stories in 

mind before you start shooting. First design your story and write it down in a treatment and a synopsis and 

then shoot according to the plan you have made.   

  

The Three Act Structure  
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ACT 1  

The Set up - This is the introduction to the story which tells you, some, all or one of the following – who, 

where, what and why.   

It is important that in a short 2/3 min insert that you establish the following in the set up:  

• The main character (if there is one)  

• The location – use establishing shots as well as your links to tell the audience where we are.  

• The topic / question – what is the central question of your story?   

  

ACT 1 should establish all of the above and try as far as possible to end on a hook that will lead your 

audience to ask the central question of your story. For example, if the central question of your insert is 

“Why do we have such a high rate of teenage pregnancy?” This should be established in the set up - and 

answered, if possible, in the conclusion.  

  

ACT 2  

  

The Middle – This is the main content of your story. This where we get to know our main character better 

or where we explore and investigate the questions put forward in ACT 1. It is the body of the story.  

The end of ACT 2 should lead the viewer to an ACT 3 – the conclusion.   

  

ACT 3   

  

The End – This is the conclusion of the story. ACT 3 should either give the viewer a solution to the problem / 

question set up in ACT 1 or it can end on another question which opens up the possibility of discussion if 

the show has a studio component or alternatively opens up the possibility of a follow-up story.  

  

• Tone  

 The tone of the story refers to how it is supposed to make you feel. Is the story supposed to make the 

viewer feel happy, sad, angry relieved? There are many emotions which could set the tone for the entire 

insert. There could also be a different tone in different acts / sections of the insert. You should consider 

what you want your viewers to feel when you are writing your treatments. This also helps you decide how 

you would like the footage to be shot.   
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For example, if someone is telling a personal sad story – you would not film them in a busy street or with 

friends. It would be more effective to film them alone and in an environment that they are comfortable 

with. Similarly if the story is supposed to make the viewer feel happy and proud then the footage should 

match those emotions as closely as possible.  

  

• Pace  

 The pace of the story is the tempo or rhythm with which it is told. Once again the topic should determine 

how the story is paced. You would not tell a very sad story with a fast tempo or pace. Pace is often what the 

editor concentrates on when putting the story together, but the footage can also determine the pace.   

For example, if you do not hold your shots for long enough, then if the editor wants to use a shot in a clip 

and there’s not enough of it, the cut will have to be shorter, and this may disrupt the pace of the story. It is 

always better to keep your shots for a few seconds longer that you think is necessary. The rhythm of a 

person’s interview will also determine pace, so get you interviewees to answer as clearly as possible.   

  

  

2.6.2. Links: Case Study – Siyayinqoba Beat It!  

  

 •  INTRO LINK  

  

In an episode of Siyayinqoba Beat It! the Community Journalists (CJ) will introduce each insert.  

Each CJ will have an opportunity to go in to their community and report on an issue affecting their 

community that they feel strongly about. In the inserts each journalist will explain why they have chosen to 

tackle that particular issue. The team will film outside their homes / in their homes and tell us something 

about themselves and introduce us to their topic. For example, “Hello my name is Luvuyo Nibe, I live in 

Nyanga and I am a Community Journalist for Siyayinqoba Beat It! The biggest problem in my community is 

related to HIV and Aids/ Education/Gender Based  

Violence is………”  

  

In all the other inserts hereafter a CJ will introduce the insert, by saying where they are and what the story 

is about. They will also introduce the main character of their insert. For example, “Hello, today we are at 

Baleni High in Soweto and we are going to meet to Lebo Maseko, a 17 year old student who is part of a 

support group for teenage mothers. We will also speak to other students and teachers about the high rates 

of teenage pregnancy in our schools. Let’s go!”  
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Usually all links should be typed up and sent to your content producer before they are recorded. All links 

must be approved by your producers before they are filmed.  Try to film these links after you shoot your 

interviews / sequences. This will allow you to add in anything new that you found out while shooting.  

  

 •  Outro Link  

  

For example, “This is Vuyo Nibe and Themba Baleni signing off for Siyayinqoba Beat It! See you next time.”  

  

 2.7.  PRACTICAL THINGS TO REMEMBER WHILE SHOOTING  

  

• Ask your character’s not to wear stripes or check – this will cause the camera to alias. Aliasing is 

when the stripes/ check seem to be moving on the recorded footage.  

  

• Make sure your cell phones are off  

  

• Make sure there are no radios or televisions on – unless it is incorporated into the story, for 

example, children at school watching a Siyayinqoba Beat It!  

video.  This is because of copyright issues and also because it makes the interview hard to edit.  

  

• Continuity – In order to match on shot to another during the edit there must be continuity in the 

shots. For example, if someone walks through a door  

with a pen in their hand, when you film them coming out on the other side of the door, the pen must still 

be in their hand. If not the sequence will not cut.  

  

• If you are filming more than one person, for example, a doctor-patient consultation, always get 

reverse angles or “noddies” to cut away to. Shoot a wide of the Doctor and patient. Then shoot over the 

patient’s shoulder as they ask the doctor questions or make comments. Film the doctor’s response. Take 

notes of more or less everything the patient says. Then film the patient asking the same questions and 

making the same comments – over the doctor’s shoulder. Film close up shots of both the doctor and the 

patient just listening to the other one. Do this after your interview – not during.  
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• Cut away – Always shoot close ups of other people in shot or listening to the person talking in 

order to cut away to them.   

  

• Sequences – Always shoot sequences with your main characters which help convey you story or 

problem. For example, if you are talking to a teenage mother about her pregnancy or her child, film a 

sequence in which she does something with the baby. It is wise to do research interviews with your 

characters, once you know how they are going to respond to your questions, you can decide which 

sequences you need to film them doing.  

  

Before you shoot:  

  

• Contacts for interviewee   

• Airtime   

• Cell phone charged & on   

• Tell interviewee not to wear stripes/checks   

• Release forms   

• Notebook & pen   

• Questions approved by the Head Office   

• Research done (what time of day to shoot; what the interviewee might be doing that would make a  

good sequence)   

• Confirmation of interview   

• Permission to shoot   

• Recce of location   

• Petty cash for travel money/food/unexpected things   

• Transport to shoot & petrol in car   

• Directions to location   

  

The Shoot:  

  

• Enough light on location   
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• No posters/advertisements with brand names   

• Dress your location/interview   

• Compose the shot/framing   

• Avoid high contrast situations – light must be behind the camera   

• Switch radio, TV, music, cell phones   

• Try and switch off aircon – if you can’t you need to shoot a “buzz track” for 30 seconds to a minute 

of dead quiet sound.  This is in order to allow the editor to recapture the aircon noise between the 

interviews and when the interviewee is not speaking.   

• When interviewing 2 people or an interview between 2 people, take notes of the questions so that 

you can shoot the reverse of the scene afterwards (eg. Doctor & patient interviews)  Check eye lines.   

• Tell interviewee not to look at camera or boom.  Tell interviewee what to look at.   

• Listen to the interview & make your interviewee feel comfortable.   

• Interviewees must use full sentences   

• Run through the questions before hand with the interviewee.   

• Look the interviewee in the eye and SMILE!   

• Clear the interview area of people.   

• Shoot “noddies” or reverse shots of the other person listening while the one is speaking (this 

means a little bit of acting)   

  

  

After the interview:  

  

1. Ask interviewee to sign release form   

2. Interviewee must fill in the name they want on television (when we do the  

Titling)   

3. Interviewees cannot see the insert before it goes on Television. We will send them a copy of the 

completed show when it has been broadcast, not before.   

4. Shoot establishing shots of the outside of the building – don’t forget to shoot sound as well!   

5. Shoot your main character walking into the office   
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6. Shoot your doctor waiting for someone to arrive & greeting the patient/CJ.   

7. Shoot sequences of your characters doing interesting & relevant things – washing the baby; making 

food; getting ready for work; visiting the graveyard of their dead baby/mother etc., things like that.   

8. Put back everything that you moved   

9. Make sure you haven’t broken anything   

10. Pack ALL your equipment   

11. Get interviewee to sign travel allowance/cash slip before leaving for your petty cash (otherwise you 

will have to go back and get them to sign)   

  

 

 2.8  SELF-TEST ACTIVITY 16 – LANGUAGE STYLE  

  

What are the implications of saying someone is infected with HIV as opposed to someone is living with HIV?  

  

  

  

  

  

  

  

  

  

  

  

  



123 

 

3.  CRITICALLY REVIEW AND SELECT INFORMATION GATHERED IN TERMS OF RELEVANCE, 

APPEAL AND INTEREST  

  

Several people may be involved in the process of reviewing stories before they are published either in print, 

on-line or on television. These may include your editors and colleagues and, if your material is distributed 

through another media provider (such as a national broadcaster or newspaper), these organisations will 

make their own checks and reviews.  

  

Your editors may check the story for content including the following criteria:  

• Relevance to the original brief;  

• Appropriateness of content and language used;  

• Appropriate style, pace and tone;  

• Audience appeal and interest;  

• Errors or omissions;  

• Fairness and balance.  

  

3.1. CASE STUDY: REPORTING FOR TELEVISION – THE POST-PRODUCTION PROCESS  

  

The following will give you an idea of how footage shot for a television report is processed before the 

report is ready for broadcast.  

  

  

  

EDITING 1: OFFLINE EDIT OF INSERTS   

  

• The footage is transcribed and translated.  

• The director will read the transcriptions and highlights what is needed and structure a story with 

the editors.  
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• The editors get the transcriptions and edit the insert  

• The inserts are then subtitled  

• The complied inserts are then viewed by the relevant directors/producers.  

• If you are producing for another broadcaster such as the SABC you will need to send them this 

rough cut for approval of content.   

  

EDITING 2: ONLINE EDIT OF EPISODES  

  

• After the broadcaster provides feedback the online editor makes the appropriate changes.  

• The episode is sent for audio final mix  

• Subtitles, names and other information checked and other fine technical editing is done  

• Final checks before the masters are made.  

• Send Master to the appropriate broadcaster for transmission.  

  

3.2. SELF-TEST ACTIVITY 17 - HEADLINES  

  

Who would be interested in reading the following stories?  

  

PETROL INCREASES AT MIDNIGHT – AGAIN  

TONY BLAIR TO ATTEND BANKING AND INVESTMENT SUMMIT IN INDIA  
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4. APPENDIX C: SAMPLE TREATMENT  

   

Treatment By:    Mary-Anne Gontsana  

CJ:        Mary-Anne Gontsana  

Character(s):     Mhlangabezi Masizana  

Episode Title:   Positive Male Role Models (Insert 2 – Man supports rape 

survivor)  

Location:      Site B, Khayelitsha  

 

Topic Background:  

Rape is one of the most traumatic things that can happen to a woman and without support to get through 

the pain of this particular ordeal, one can find themselves going down a depressing road.  

 Whether it happens to your sister, mother, wife or girlfriend, some men tend to crumble when they have 

to support a woman who has gone through this traumatic ordeal.  

  

Information/Action:  

Twenty-nine year old Mhlangabezi Masizana’s younger sister was raped in 2007 by a man who wanted to 

pursue a relationship with her.  

 It was during April when Mhlangabezi’s sister was doing home visits as part of a community youth 

programme with three other friends, it was about 5pm. While her friends went house to house, she got left 

behind.  

 Walking on her own she was approached by the man who would soon be her rapist. He courted her and 

when she told him to leave her alone, he pointed a gun at her and forced her to come with him to his place.  

 When they got there he locked the door and raped her. She was only allowed to leave the next day. When 

she got home, she waited for her brother Mhlangabezi to return from work. She told him everything that 

had happened.  

 Mhlangabezi, upon hearing the story, took his sister to Simelela, a network of organizations supporting 

victims of sexual and domestic violence in Khayelitsha. She got the necessary help there as well as 

counseling. They then reported the rape to the police station.  

In two weeks the perpetrator was arrested.  

Mhlangabezi attended every court case with his sister and was there for her when she needed him.  
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In June 2008, while walking down the street Mhlangabezi came across his sister’s rapist, “I was shocked. I 

greeted the guys he was with and while walking away I heard him say that he was coming back for my 

sister.  

 “I went to the police station to report this. Not only could they not tell me how or why he got out of jail, 

they told me that unless he did something physically to me or my family, it was out of their hands.”  

 It was later in 2008 in October that another tragedy hit the Masizana family. Mhlangabezi came home from 

work to find half the community of Site B standing in his front yard. “I asked what was happening, and one 

woman told me to go inside the house to see for myself.  

 When I went inside, I found my other younger sister’s lifeless body lying on the floor with a bullet wound.”  

The same guy who had raped his sister was arrested; he was sentenced to life imprisonment this year in 

May.  

 Mhlangabezi has been there for his sister and family throughout both these tough times. He is currently 

unemployed after the youth project he was involved in with the Sonke Gender Justice Network ended.   

  

Questions for Mhlangabezi:  

1. Please introduce yourself.  

2. Tell me about your sister’s rape ordeal.  

3. How did you help her during this tough time?  

4. How did you cope personally knowing that this had happened to your younger sister?   

5. How is your relationship with your sister, have you two always been close?  

6. Tell me about the rest of your family. Do you have any other siblings?  

7. What happened to your other younger sister?  

8. How do you handle situations where you find men treating women badly?  

9. How do your peers react when you stand up for women?  

Pace: Medium (slow, to show emotion and trauma of rape) Tone: Informative  

Shot sequence/Cutaways:  

• Establishing shots of Khayelitsha (Site B)  Interview with Mhlangabezi at his home  

• Shots of Mhlangabezi going about his daily routine  

• Shots of Mhlangabezi going to/at the Simelela Centre  
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SECTION 6: 

PRODUCTION  

1 ADMINISTRATION  

  

  

   

 1.  Basic Conditions of Employment Act, 1997  

BCEA 1A (Regulation 2)  

  

BASIC CONDITIONS OF EMPLOYMENT ACT, 1997  

SUMMARY TO BE KEPT BY AN EMPLOYER IN TERMS OF SECTION 30  

  

The following is a summary of the provisions of the most important sections of the Basic Conditions of 

Employment Act, 1997, as amended.   

  

APPLICATION OF THE ACT: SECTION 3  
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The Act applies to all employees and employers except members of the National Defence Force, National 

Intelligence Agency, South African Secret Service and unpaid volunteers working for an organisation with a 

charitable purpose.  

  

The basic conditions of employment contained in the Act form part of the contract of employment of 

employees covered by the Act.  Some, but not all, basic conditions of employment may be varied by 

individual or collective agreements in accordance with the provisions of the Act. (See paragraph 7 below).  

  

REGULATION OF WORKING TIME: CHAPTER TWO  

  

2.1  APPLICATION  

This chapter does not apply to senior managerial employees, employees engaged as sales staff who travel 

and employees who work less than 24 hours a month.  

2.2  ORDINARY HOURS OF WORK: SECTION 9  

No employer shall require or permit an employee to work more than   

(a) 45 hours in any week;  

(b) nine hours in any day if an employee works for five days or less in a week; or  

(c) Eight hours in any day if an employee works on more than five days in a week.  

  

2.3  OVERTIME: SECTION 10  

 

 2.3.1  AN EMPLOYER MAY NOT REQUIRE OR PERMIT AN EMPLOYEE 

(a) to work overtime except by an agreement;   

(b) to work more than ten hours’ overtime a week.  

 2.3.2  An agreement may not require or permit an employee to work more than 12 hours on any day.  

2.3.3 A collective agreement may increase overtime to fifteen hours per week for up to two months in 

any period of 12 months.  

2.3.4  Overtime must be paid at 1.5 times the employee’s normal wage or an employee may agree to 

receive paid time off.  
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2.4  COMPRESSED WORKING WEEK: SECTION 11  

2.4.1  An employee may agree in writing to work up to 12 hours in a day without receiving 

overtime pay.  

 2.4.2  This agreement may not require or permit an employee to work   

(a)  more than 45 ordinary hours in any week;   

(b)  more than ten hours’ overtime in any week; or   

(c)  more than five days in any week.  

   

2.5  AVERAGING OF HOURS OF WORK: SECTION 12  

2.5.1  A collective agreement may permit the hours of work to be averaged over a period of up to 

four months.  

2.5.2  An employee who is bound by such a collective agreement may not work more than  

(a) an average of 45 ordinary hours in a week over the agreed period;  

(b) an average of five hours’ overtime in a week over the agreed period.  

  

2.6  MEAL INTERVALS: SECTION 14  

2.6.1 An employee must have a meal interval of 60 minutes after five hours work.  

 2.6.2  A written agreement may   

(a) reduce the meal interval to 30 minutes;  

(b) dispense with the meal interval for employees who work fewer than six hours on a day.  

  

2.7  DAILY AND WEEKLY REST PERIOD: SECTION 15  

An employee must have a daily rest period of 12 consecutive hours and a weekly rest period of 36 

consecutive hours, which, unless otherwise agreed, must include Sunday.  

  

2.8  PAY FOR WORK ON SUNDAYS: SECTION 16  
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  2.8.1 An employee who occasionally works on a Sunday must receive double pay.     

2.8.2 An employee who ordinarily works on a Sunday must be paid at 1.5 times the normal wage.   

 2.8.3 Paid time off in return for working on a Sunday may be agreed upon.  

  

2.9  NIGHT WORK: SECTION 17  

2.9.1 Employees who work at night between 18h00 and 06h00 must be compensated by payment of an 

allowance or by a reduction of working hours and transport must be available.  

2.9.2 Employees who work regularly after 23:00 and before 06:00 the next day must be informed   

(a) of any health and safety hazards; and  

(b) the right to undergo a medical examination.    

  

2.10  PUBLIC HOLIDAYS: SECTION 18  

2.10.1 Employees must be paid their ordinary pay for any public holiday that falls on a working day.    

2.10.2 Work on a public holiday is by agreement and paid at double the rate.   

2.10.3 A public holiday may be exchanged with another day by agreement.  

  

 3.  LEAVE: CHAPTER THREE  

  

3.1  APPLICATION  

The chapter on leave does not apply to an employee who works less than 24 hours a month for an 

employer and to leave granted in excess of the leave entitlement under this chapter.   

  

3.2  ANNUAL LEAVE: SECTIONS 20 & 21  

3.2.1  Employees are entitled to 21 consecutive days’ annual leave or by agreement, one day for every 17 

days worked or one hour for every 17 hours worked.  

3.2.2   Leave must be granted not later than six months after the end of the annual leave cycle.  

3.2.3  An employer must not pay an employee instead of granting leave except on termination of 

employment.  
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3.3  SICK LEAVE: SECTIONS 22 – 24  

  3.3.1  An employee is entitled to six weeks’ paid sick leave in a period of 36 months.  

3.3.2  During the first six months an employee is entitled to one day’s paid sick leave for every 26 

days worked.  

3.3.3 An employer may require a medical certificate before paying an employee who is absent 

for more than two consecutive days or who is frequently absent.  

  

3.4  MATERNITY LEAVE: SECTIONS 25 & 26  

3.4.1  A pregnant employee is entitled to four consecutive months’ maternity leave.   

3.4.2  A pregnant employee or employee nursing her child is not allowed to perform work that is 

hazardous to her or her child.  

  

3.5  FAMILY RESPONSIBILITY LEAVE: SECTION 27  

  

3.5.1  Full time employees are entitled to three days paid family responsibility leave per year, on 

request, when the employee’s child is born or sick, or in the event of the death of the 

employee’s spouse or life partner, or the employee’s parent, adoptive parent, grandparent, 

child, adopted child, grandchild or sibling.  

 3.5.2  An employer may require reasonable proof.  

  

 4.  PARTICULARS OF EMPLOYMENT AND REMUNERATION: CHAPTER FOUR  

  

4.1  APPLICATION  

This chapter does not apply to an employee who works less than 24 hours a month for an employer.  

4.2  WRITTEN PARTICULARS OF EMPLOYMENT: SECTION 29  

  

4.2.1  AN EMPLOYER MUST SUPPLY AN EMPLOYEE WHEN THE EMPLOYEE COMMENCES 

EMPLOYMENT, WITH THE FOLLOWING PARTICULARS IN WRITING:    
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(a) full name and address of the employer;  

(b) name and occupation of the employee, or a brief description of the work ;  

(c) various places of work;  

(d) date of employment;  

(e) ordinary hours of work and days of work;  

(f) wage or the rate and method of calculating;  

(g) rate for overtime work;  

(h) any other cash payments;  

(i) any payment in kind and the value thereof;  

(j) frequency of remuneration;  

(k) Any deductions;  

(l) leave entitlement;  

(m) period of notice or period of contract;  

(n) description of any council or sectoral determination which covers the employer’s business;  

(o) period of employment with a previous employer that counts towards the period of employment;  

(p) list of any other documents that form part of the contract, indicating a place where a copy of each 

may be obtained.  

  

 4.2.2  PARTICULARS MUST BE REVISED IF THE TERMS OF EMPLOYMENT CHANGE.  

  

4.3  INFORMING EMPLOYEES OF THEIR RIGHTS: SECTION 30  

  

A statement of employees’ rights must be displayed at the workplace in official languages used at the 

workplace.  

  

4.4  KEEPING OF RECORDS: SECTION 31  

Every employer must keep a record containing the following information:  
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(a) employee’s name and occupation;  

(b) time worked;  

(c) remuneration paid;  

(d) date of birth if under 18 years of age; and (e) any other prescribed information.  

  

4.5  INFORMATION ABOUT REMUNERATION: SECTION 33  

  

The following information must be given in writing when the employee is paid:  

(a) employer’s name and address;  

(b) employee’s name and occupation;  

(c) period of payment;  

(d) remuneration in money;  

(e) any deduction made from the remuneration;  

(f) the actual amount paid; and  

(g) if relevant to the calculation of that employee’s remuneration   

(h) employee’s rate of remuneration and overtime rate;  

(i)  number of ordinary and overtime hours worked during the period of payment;  

(j) number of hours worked on a Sunday or public holiday during that period; and  

(k) if an agreement to average working time has been concluded, the total number of ordinary and 

overtime hours worked in the period of averaging.      

  

  

4.6  DEDUCTIONS AND OTHER ACTS CONCERNING REMUNERATION: SECTIONS 34 AND 34A  

  

4.6.1  An employer may not deduct money from an employee’s remuneration unless –  

(a) The employee agrees in writing to the deduction of a specific debt;  

(b) The deduction is made in terms of a collective agreement, law, court order or arbitration award   
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4.6.2  A deduction in respect of damage or loss caused by the employee may only be made with 

agreement and after the employer has followed a fair procedure  

  

4.6.3  Employers must pay deductions and employer contributions to benefit funds to the fund within 

seven days.  

  

4.7  CALCULATION OF REMUNERATION AND WAGES: SECTION 35   

 4.7.1  Wages are calculated by the number of hours ordinarily worked.  

 4.7.2  Monthly remuneration or wage is four and one-third times the weekly wage.  

4.7.3  If calculated on a basis other than time, or if the employee’s remuneration or wage 

fluctuates significantly from period to period, any payment must be calculated by reference 

to remuneration or wage during   

  (a)  the preceding 13 weeks; or  

  (c)  if employed for a shorter period, that period.  

  

4.7.4 Employers and employees should consult a schedule published in the Government Gazette 

to determine whether a particular category of payment forms part of an employee’s 

remuneration for the purpose of calculations made in terms of this Act.  

  

5.  TERMINATION OF EMPLOYMENT: CHAPTER FIVE  

5.1  APPLICATION  

  

This chapter does not apply to an employee who works less than 24 hours in a month for an employer.  

  

5.2  NOTICE OF TERMINATION OF EMPLOYMENT: SECTION 37   

 5.2.1  A contract of employment may be terminated on notice of not less than   

(a) one week, if the employee has been employed for six months  or less;  
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(b) two weeks, if the employee has been employed for more than six months but not more than one 

year;  

(c) four weeks, if the employee has been employed for one year or more, or if a farm worker or 

domestic worker has been employed for more than six months.  

  

5.2.2  A collective agreement may shorten the four weeks’ notice period to not less than two weeks.  

5.2.3  Notice must be given in writing except when it is given by an illiterate employee.  

5.2.4  The notice on termination of employment by an employer in terms of the Act does not prevent the 

employee challenging the fairness or lawfulness of the dismissal in terms of the Labour Relations Act, 1995 

or any other law.  

  

5.3  SEVERANCE PAY: SECTION 41  

  

An employee dismissed for operational requirements or whose contract of employment is terminated in 

terms of section 38 of the Insolvency Act, 1936 is entitled to one week’s severance pay for every year of 

service.  

  

5.4  CERTIFICATE OF SERVICE: SECTION 42   

  

On termination of employment an employee is entitled to a certificate of service.   

  

6.  PROHIBITION OF EMPLOYMENT OF CHILDREN AND FORCED LABOUR:  

SECTIONS 43 – 48   

  

 6.1  It is a criminal offence to employ a child under 15 years of age.  

6.2  Children under 18 may not be employed to do work inappropriate for their age or that 

places them at risk.   

 6.3   Causing, demanding or requiring forced labour is a criminal offence.   
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7.  VARIATION OF BASIC CONDITIONS OF EMPLOYMENT: SECTIONS 49 – 50  

  

7.1  A collective agreement concluded by a bargaining council may replace or exclude any basic 

condition of employment except the following:   

(a) the duty to arrange working time with regard to the health and safety and family responsibility of 

employees (S.7,9 and 13);  

(b) reduce the protection afforded to employees who perform night work(S. 17(3) and (4));  

(c) reduce annual leave to less than two weeks (S. 20);  

(d) reduce entitlement to maternity leave (S 25);  

(e) reduce entitlement to sick leave to the extent permitted (S. 22-24); and  

(f) prohibition of child and forced labour (S.48).  

 

7.2 Collective agreements and individual agreements may only replace or exclude basic conditions of 

employment to the extent permitted by the Act or a sectoral determination (S.49).   

 

7.3 The Minister of Labour may make a determination to vary or exclude a basic condition of 

employment. This can also be done on application by an employer or employer organisation (S. 50).   

7.4 A determination may not be granted unless a trade union representing the employees has 

consented to the variation or has had the opportunity to make representations to the Minister.  A copy of 

any determination must be displayed by the employer at the work place and must be made available to 

employee’s (S.50).  

  

8.  SECTORAL DETERMINATIONS: SECTION 51  

  

Sectoral determinations may be made to establish basic conditions for employees in a sector and area.  

  

9.  MONITORING, ENFORCEMENT AND LEGAL PROCEEDINGS:  SECTIONS 63  
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9.1  Labour inspectors must advise employees and employers on their rights and obligations in terms of 

employment laws.  They conduct inspections, investigate complaints and may question persons and 

inspect, copy and remove records and other relevant documents (S. 64 – 66).   

9.2  An inspector may serve a compliance order on an employer who is not complying with a provision 

of the Act.  The employer may object to the order to the Director-General: Labour, who after 

receiving representations, may confirm, modify or set aside an order.  This decision is subject to 

appeal to the Labour Court (S. 68 – 73).    

9.3  Employees may not be discriminated against for exercising their rights in terms of the Act (S. 78 – 

81).  

  

10.  PRESUMPTION AS TO WHO IS AN EMPLOYEE: SECTION 83A  

  

10.1  A person who works for, or provides services to, another person is presumed to be an employee if –  

  

(a) his or her manner or hours of work are subject to control or direction;  

(b) he or she forms part of the employer’s organisation;  

(c) he or she has worked for the other person for at least 40 hours per month over the previous three 

months;  

(d) he or she is economically dependent on the other person;   

(e) he or she is provided with his or her tools or work equipment; or (f) he or she only works for, or 

renders service to, one person.   

10.2 If one of these factors is present, the person is presumed to be an employee until the employer proves 

that he or she is not.    

  

11.  GENERAL  

  

It is an offence to: 

(a) obstruct or attempt to influence improperly a person who is performing a function in terms of the 

Act;  

(b) obtain or attempt to obtain any prescribed document by means of fraud, false pretences, or by 

presenting or submitting a false or forged document;  
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(c) pretend to be a labour inspector or any other person performing a function in terms of the Act;  

(d) refuse or fail to answer fully any lawful question put by a labour inspector or any other person 

performing a function in terms of the Act;  

(e) refuse or fail to comply with any lawful request of, or lawful order by, a labour inspector or any 

other person performing a function in terms of the Act;  

(f) hinder or obstruct a labour inspector or any other person performing a function in terms of the Act.  

   (S. 92)  

  

  

12.  PETTY CASH POLICIES  

  

PETTY CASH is defined as money to be used for operational expenditure to cover project costs and 

incidental expenditure which may be required to ensure the project operates effectively.  

 

Examples of valid PETTY CASH expenditure include stationery, printing, petrol, toll fees, parking, 

unforeseen transport costs necessary for the project, airtime necessary for work purposes, and other 

unforeseen VALID project expenses etc.    

    

PETTY CASH is not to be used for personal food, personal transport, and personal airtime or laundry 

expenses. Your per diem allowance must be used to cover these types of expenditure. 

 

 Please note:  

• All use of petty cash must be clearly documented.  

• Please be warned: If you do not provide receipts, slips or other acceptable proof you could be 

considered to have stolen petty cash.  

• Petty cash is different to money from your per diem – you do not have to account for your per 

diem money BUT every cent of petty cash must be accounted for with documentary evidence.  

• You will be required to pay back any money which you received but cannot account for. For 

example, if you lose an invoice or receipt and therefore have no proof of expenditure, you will be required 

to refund this money to the project.  

• Should you refuse to repay the money or dispute the amount to be repaid, a disciplinary hearing 

will be conducted and if found guilty of misuse of project expenses, you could be dismissed.  
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• Please note that the onus to use the money honestly and correctly remains on the employee and 

should misuse of project expenses be discovered some time after a reconciliation spreadsheet has been 

submitted, charges will still be brought against an employee at this later date.    

  

Claiming Procedure:  

 Projected petty cash use should be requested 3-4 days before you go on a trip.   

• The money will be given to you in cash or deposited into your bank account for the purposes of the 

trip.   

• You must reconcile your petty cash expenditure within 2 days of completion of all funds (or at the 

discretion of your producer/production manager), following the accepted reconciliation process of 

completing a “recon spreadsheet” of detailed expenditure with accompanying invoices stapled to a piece of 

paper, and submitted to the finance office.  

• If there is any unspent or unaccounted for petty cash left over, you need to return this money to 

the finance department or deposit it yourself into the appropriate project bank account. The deposit slip is 

then stapled to your recon to reflect the fact that you have paid the unspent money back.  

• If you have had to pay in additional money from your personal finances to cover valid project costs, 

you will be reimbursed when you submit the relevant invoices.   

• The petty cash must be spent during the period for which the money was requested.  

  

13.  PER DIEM POLICIES  

 Per Diems are given to employees when they have to spend a night away from home in order to cover the 

following costs:  

• Lunch and Supper (never covered out of Petty Cash)  

• Laundry  

• Personal Telephone calls (production related telephone calls out of petty cash)  

• Other expenses incurred in a personal capacity due to being away from home  

• Per Diems do not require slips to account for the money, however you do need to sign that you 

have received the Per Diems.  

• Per Diems need to be requested from production in advance (as far as possible) and should not be 

paid out of petty cash.  

• Per Diems will be deposited into your bank account wherever possible.  
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A PER DIEM is defined as a daily allowance given to employees to cover costs incurred while away from 

their normal residence for work. These costs relate to food, transport, air time and laundry expenses. 

 

 

14.  STANDARD DOCUMENTARY RELEASE FORM  

  

• Release forms are very important  

• Make sure you have the release form of everybody you interviewed or who appears in the footage.  

• Please fill in the block on the left – which identifies who is who in the footage. It’s important in the 

Description to write what the person was wearing so that the editor can identify them when making notes.  

 

 

 

  

  



141 

 

STANDARD DOCUMENTARY RELEASE FORM   

  

  

  

  

   

I,  ____________________________________________________________________  

        (Full name/s and Surname)  

ID Number _____________________________________   hereby grant the rights to Community 

Media Trust to film or tape me and record my voice and/ or my performance and/or my participation in the 

production provisionally titled:   

Name of Show  __________________________________ ___ 

I further grant Community Media Trust and their assignees the right to use any part of the recording, 

whether edited or unedited.  

1. My name, photographed image, the video, film or any biographical details in the production, as 

they may be broadcast or shown throughout the world on television or any other media, as well as in any 

advertising and publicity, of the production for the life of copyright.   

By signing this form, I state that a representative of Community Media Trust has informed me of what will 

be done with the footage in a language I understand.    

  

Agreed on this date________________________ in________________________ ____________________  

                                                                           (place)  

Signature ______________________________________ 

 Title/Designation ______________________________________  

 Address    ____________________________________________________________________________ 

Organisation  _______________________________________________________________________ 

 Phone  ______________________  Email _________________________________ 

  

Witness (name & sign)………………...……………………………………………….        

(Office use)  

 Story…………………………………………………  

Location …………………………………………..   

Language……………………………….…………  

Description…………………………………………  
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SECTION 7: 

FILMING ON CELLPHONES  

  

1.  LANDSCAPE   

Nothing ruins great footage like having two black vertical bars along both sides of your video. To avoid this 

amateur mistake, make sure to use landscape orientation and not portrait orientation while recording.  

Not only does landscape make your video seem more aesthetically pleasing in general, it'll also make it 

more enjoyable to watch when viewed on a widescreen or television. Plus, you'll capture more in the actual 

video.  

So just remember: never hold your phone vertically while recording, unless you really like or want those 

vertical black bars included.  

2.  FRAMING   

Now that you're recording in the proper orientation (see above), completely fill the frame with your 

subject. You can also put him or her or it slightly off-centre to create a more visually interesting scene. Just 

play around and see what looks best.  

3.  ZOOM   

Nothing is worse than digital zoom - just ask any professional photographer. Most smartphones 

unfortunately feature digital zooms, which are just software tricks that'll make your subject appear closer 

but not without copious amounts of pixelation.  

In order to zoom in while recording without losing the crisp, vivid quality you desire in videos, you'll have to 

get closer to your subject. In general, you should always get as close as you can, especially for tight shots on 

faces.  

4.  FLASH  

We've all seen those videos where the subject has yellow skin and red devilish eyes combined with super 

dark backgrounds. The culprit? Well, yes, it's the photographer...but it's also the flash.  

Smartphones, you see, come equipped with LED lights that are too bright and can easily skew the colour 

temperature of photos. Also, video will often times still come out poorly lit in the end. If you want to record 

a photo at night, you'll have to find another light source.  
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Get creative with available lights. They can add a little bit of needed glow while also jazzing up your video 

with colour.  

  

5.  BACKLIGHTING   

There's something else you should keep in mind when thinking about flash and lighting in general: avoiding 

backlit-settings.  

You may be able to see people and their faces when they're backlit, but your smartphone camera usually 

can't and will output footage with a bright light haloing a dark figure. That figure will also have no visible 

features, meaning you just missed whatever it was you were trying to capture.  

To avoid this situation, try configuring a basic light setup. Those of you who are recording on the fly can 

also improve a backlit situation by moving to one side or another. Although some stock camera apps try to 

reduce the effects of backlighting, you should try reducing the effects on your end as well.  

6.  TIME LAPSE   

Time lapse or time-lapse photography is a cinematography technique whereby frequency at which film 

frames are captured (the frame rate) is much lower than that used to view the sequence. When you replay 

this sequence at normal speed, time appears to be moving faster and thus lapsing.  

Simply put: time-lapse photography is time manipulation. Objects and events that would normally take 

hours, days, months, or years can be captured and then viewed later at a much faster speed, thanks to 

time-lapse photography techniques.  

7.  GIFS  

GIFs are everywhere. On any given day, you'll see them on Tumblr, news sites, adverts, and any other site 

imaginable.  

They're like little stop-motion video clips that you can send via email, social networks, or SMS messages. 

Not only are they brief to watch and easy to share, but they're also simple to create. All you need is a 

camera-equipped smartphone and an app. Pocket-lint has a guide that details the best ways to make a GIF. 

You can get started today, and it probably won't cost you a thing except maybe a bit of time. Check out 

Instagram's Boomerang app too. It takes bursts and then stitches them together into a HD video loop. The 

loop starts to play forward but then plays backward, creating a GIF-like video that does not include audio.  

Instagram recommends that you find something that's moving, and then record it while holding still, and 

voila! From there, you can share it on Instagram.  

The idea is that - with a GIF - you've made an interesting little video clips that can easily go viral.   

  

http://www.pocket-lint.com/news/129760-how-to-make-animated-gifs-directly-from-your-smartphone
http://www.pocket-lint.com/news/129760-how-to-make-animated-gifs-directly-from-your-smartphone
http://www.pocket-lint.com/news/129760-how-to-make-animated-gifs-directly-from-your-smartphone
http://www.pocket-lint.com/news/129760-how-to-make-animated-gifs-directly-from-your-smartphone
http://www.pocket-lint.com/news/129760-how-to-make-animated-gifs-directly-from-your-smartphone
http://www.pocket-lint.com/news/129760-how-to-make-animated-gifs-directly-from-your-smartphone
http://blog.instagram.com/post/131684343987/boomerang-from-instagram
http://blog.instagram.com/post/131684343987/boomerang-from-instagram
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8.  TIPS FOR SHOOTING A SMARTPHONE VIDEO INTERVIEW   

One of the best ways to acquire and share information is by interviewing an expert. It could be a 

professional, for example, an airline pilot talking about self-flying planes, or a physician discussing new 

insomnia treatments. But it could also be an “ordinary” person with special knowledge, for example, your 

grandmother talking about family entertainment in the pre-computer-game era.  

Interviews can be stand-alone videos, or they can be incorporated into projects such as documentaries. 

Whatever the genre, using your mobile you can achieve excellent results if you know how. Here are a few 

tips we’ve found useful in our own interview projects. The illustrations come from Jessie Auriit’s prize-

winning video “The Birdman.”  

   

• Write your questions ahead of time. Start with a few simple questions that will set your 

interviewee at ease, for example, “How do you pronounce your name?”  

 Choose the location. To achieve quality sound, look for a quiet place, such as a living room. For a more 

creative approach, put the interviewee in a setting related to the topic. For example, you might interview a 

pianist in a concert hall or a Little Leaguer at a ball field. When shooting indoors, if possible turn off noisy 

appliances like a refrigerator or furnace. Be sure to turn the items back on when you’re done.  

  

Jessie Auriit chose to interview the owner of a celebrated music store in the store.  

https://vimeo.com/71501308
https://vimeo.com/71501308
https://vimeo.com/71501308
https://vimeo.com/71501308
http://mobilemoviemaking.com/wp-content/uploads/2015/06/Tip-12-B-roll-store-e1434326187812.jpg
http://mobilemoviemaking.com/wp-content/uploads/2015/06/Tip-3-Location-The-Birdman-02-46-e1434324564715.jpg
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• Have the interviewer sit off-frame, next to the camera.  Have the interviewee look at the 

interviewer, not at the camera. This will not only give your interview a professional look, but in most cases, 

it will make the experience less stressful for the interviewee.  

 

  

   

• Let the camera roll for a few seconds before and after each take or answer. This increases the 

odds that you won’t accidentally cut off a response. It will also make editing easier.  

  

• If possible have someone else operate the camera while you ask the questions. This will let you 

concentrate on what the subject is saying, while your assistant monitors framing, lighting, and sound.  

  

• Ask the interviewee to repeat or paraphrase each question. This way, you won’t need to use your 

voice in the finished video. For example:  

  

Interview: What was the scariest time you had scuba diving?  

Interviewee: The scariest dive I ever had was when…  
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• If the Interviewee gives an incomplete answer, ask a follow-up question. Often, responding to 

something the interviewee says will lead to the really interesting material.  

Interviewer: Why did you quit the job?  

Interviewee: I had problems with my boss.  

Interviewer (follow-up): Could you give an example?  

• If the interviewee messes up an answer, simply repeat the question. Explain that it’s no big deal, 

and you will cut out the unwanted material later.  

  

• After one or two questions, pause the interview and move the camera slightly closer or further 

away. Changing the size of the image will add visual appeal. You can do this using the zoom lens, but it’s 

best not to zoom while the subject is talking.  

  

  

Here, the music store owner is seen in a medium shot…  

  

…and in the next shot, the camera has come in for a medium close-up.  

http://mobilemoviemaking.com/wp-content/uploads/2015/06/Tip-11-distance-medium-shot-The-Birdman-02-46-e1434325213681.jpg
http://mobilemoviemaking.com/wp-content/uploads/2015/06/Tip-11-distance-close-up-The-Birdman-02-51-e1434325258161.jpg
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• Shoot additional material of the interview when not answering questions.  This is called “B-Roll” 

or cutaway footage. An example would be showing your subject engaged in an activity discussed during the 

interview. When edited into the footage of the Interviewee talking, it will give your video a professional 

look.  

  

In this example of B-Roll (cutaway) the subject is shown engaged in his work.  

  

B-Roll can often take the form of close-ups.  

 

  

http://mobilemoviemaking.com/wp-content/uploads/2015/06/Tip-12-b-roll-The-Birdman-03-22-e1434325564700.jpg
http://mobilemoviemaking.com/wp-content/uploads/2015/06/Tip-12-b-roll-CU-The-Birdman-02-59-e1434325703602.jpg
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